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BUILDING 
SPECIALTIES 


Including: 
COMBINATION DOORS AND WINDOWS 
CARPORTS JALOUSIES 
AWNINGS AND CANOPIES 
FOLDING DOORS _ SIDINGS 
ORNAMENTAL IRON 
DISAPPEARING STAIRWAYS 
TUB ENCLOSURES SCREEN HOUSES F 
STRUCTURAL FIBER GLASS PANELS 
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BRAIDED MASON'S LINE CLOTHES ORYER CORD 
round seller. Extra strong, A cord especialiy designed for replacement 
use on clothes dryers Three 50 ft connected 
hanks make flexible sale unit 


SASH CORD 


A auality cord priced to sell in volume. Con 
ond 100 t+ hanks individually A good al! year 


nected 50 ft 
non-kinking, non-raveling. Mason s Line, Chotk 


packaged in polyethylene bogs 1200 1. and 
2400 tt. coils packaged in dispensing disploy Line, Awning Cord, etc 


corton 


TWINE ASSORTMENT 


This ts one of many King Cotton Assortments 
Gives you @ wide variety of twine with no 
nventory problem. Boils ore 25¢ setiers 


NYLON MASON’S LINE DRAPERY CORO and 
CHALK LINE be , VENETIAN BLIND CORD 
es 00"/e NYLON, twisted or braided. Excellent 
Mason's Line for Masons Line, Chaik Line, Plumb Line 
Drapery Cord. 100 ft. spools in } Handy coils, cellophane 


Tep avality 4 ao d 
Tile Setting od Pull Cord 
disploy box. Many other put-ups pockaged, all standard colors 


ideal put-up for the home replacement market 
wrapped, disploy 


loyout Line 
er A staple yeo round seller 


Ee. ee FY: OER Oe So 


CLOTHESLINE aa SNAP-SACKS 


SNAP.SACKS ore mode from heavy 
with on elastic Help 
Butcher s Twine, 
india 


The best grade thot s priced to sel! in volume si These 
Connected honks individually pockoged in gauge polyethylene 
Yourself top. Mason s Line 


polyethylene bogs 
Cholk Line, Wrapping Twine, Jute, 


Be sure to send for 
our complete catalog. 





CORDAGE* 


JOHN H. GRAHAM & CO. INC. 
105 DUANE STREET, NEW YORK 6&8, N.Y. 
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your customers will like these features 
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Your customers want more than just barbed wire. They want 
top-quality barbed wire that will give long service with the 
lowest possible maintenance costs. That’s why they’ll appre- 
ciate these six features offered by CF&I Barbed Wire: 


Barbs are big, sharp and well shaped to 
assure maximum protection. 


CFal Barbed Wire is made from medium- 
hard steel so it’s soft enough to splice, yet 
strong enough to withstand heavy loads 
and strains. 


The heavily-galvanized coating protects 
CFal Barbed Wire for years—even under 
severe weather conditions. 


Be sure the barbed wire you sell offers your customers all six of 
these features—sell CFai Barbed Wire. And don't forget about the 
other products in CFail’s complete line of fencing materials. Offer 
your customers CFal WOVEN WIRE FENCING...CFal BARBLESS WIRE 


..CFal CINCH® FENCE STAYS... SILVER TIP STEEL FENCE POSTS... 


CFal NAILS AND STAPLES. 


THE COLORADO FUEL AND IRON CORPORATION 


The handy, non-collapsible wire reel pre- 
vents tangling in the field as well as in the 
store room. 


There are five different styles of CFal Barbed 
Wire—one to meet the needs of every 
customer. 


Both you and your customers have the full 
assurance that comes from knowing that 
CFal Barbed Wire is made by one 
of America's most reliable steel producers. 
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SIMPLIFIED. 


i ROLLING DOOR HARDWARE 
universal track in steel or aluminum at ne 


how's Ue big. switch | 
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"DOORS “%" Doo 
OTHER FEATURES: 


@ DOORS CAN BE TAKEN OFF TRACK WITHOUT REMOVING HANGERS (A WASHINGTON ee) 
@ ANTI-JUMP TRACK @ SELF-CLEANING “VV” GROOVE @ LOW COST 
@ BOTH STEEL & ALUMINUM TRACK AVAILABLE IN BULK & PACKAGED SETS 

ae @ INTERCHANGEABLE HANGERS & TRACK @ AXLE OR BALL BEARING HANGERS 





To, WASHINGTON STEEL PRODUCTS, INC. 
DEPT. AL-7, 1940 East 11th Street, Tacoma 2, Washington 


1H Washington” manufactures other types of Rolling Door Hard | 
ware including the valance type aluminum track, and the plaster . 
ground em track pln Well Pocket Hardware in both | Gentlemen: Piease send me ao catalog on Washingtone Line Rolling Door Hardware, and 
Gluminum end steel . b complete information on the new Universal Track 


For more information on the Washingtonge Line see your jobber, 
or fill ovt coupon at right and mail to the manufacturer 


NAME 


TYPE OF BUSINESS 

WASHINGTON, LINE | 
DEPT. AL.7, 1940 EAST 11TH STREET, | 

TACOMA 2, WASHINGTON | 
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SELLING SPECIALTIES 


Why Sell Specialties? 
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Combination Doors and | Windows 
You can capture a e of this | 


Metal Awning Market Growing 
Sales expected to reach $40 
The Fiberglas + pi Market 


Retailer i Y t ‘ 


Tub Enclosures 
Pickup item that am he ld right {fF the fl 


Bia Market for Asbestos. ‘Coment Siding 
New colors and iavantaqde 
Insulating Siding 
All-around imr 
Folding Doors 
A convenient pa 
Sliding Glass Doors and Windows 
Plenty of aids ¢ 
Carports 
Eight out f 
Ornamental Iron 
Easy to handle 
Other Specialties 


Screen h 1Sé 


Jalousie Windows and Doors 


Disappearing shelowoys 
Fa + ellir q er f 


Nailon Brick 
Real-brick n 


FEATURES 
Idea-A-Minute . 
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AL Contest to Spark More Related Selling 
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Newscast What's Your Answer 
News New Literature 
Washington Report Sales Aids 

Editorial Page New Equipment 
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Lumber Prices What's New Coupon 
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New Products Wholesaler News 
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ae PACKER and WOOD & WOOD PRODUCTS 








the smart choice when you 


Seuthem Brand 


Patrician Quality 














It adds extra value to your inventory with uniform 
superiority inherent in that aristocrat of the forest, Arkansas 
Soft Pine. It appeals to your trade with its bright color and 
big-mill manufacture. It enthuses your trade with its light weight and easy 
working. It provides top nail-holding power because its resin-free, soft texture 
is stabilized by proper seasoning to SPIB moisture content requirements. It pleases 
your customers with satin-like surfaces of its paneling and trim, its beautiful 
decorative figure. It holds your trade, o 
from home-builder to home handyman 
who does-it-himself. It puts you 
in Southern Brand 
family of dealers whose number 
is legion, whose loyalties include 


those of three generations. 


Here to Serve You Always Because 
We Grow Our Own Trees 





OUTHERN LUMBER 


WARREN 





Manufacturers of Arkansas Soft Pine, Hardwood Flooring, Hardwood Trim & Mouldings 
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NEWSCAST 


LATE AND IMPORTANT Developments of the Industry 


Strike out on the 1956 housing bill. 


Congress may not pass a new housing bill at this session. As discussed in 
the last newsletter, the ineffective, fumbling presentation of the case for the 
home-building industry was a scandal. We hear now that even Title I may not 
be liberalized and that the program will be continued by resolution after it 
expires on September l. 


Proposed amendments to the housing act contained so much controversial 
matter that the boys in congress just decided to duck the issue entirely in this 
heated election year. It should be pointed out, however, that FHA has adequate 
powers to carry into next year without new legislation. The rub is that FHA, 
guided by congress, will probably not use its discretionary power to bring their 
interest rates in line with market conditions. 


Commitments for 1956 home building are about all in by now and any credit 
relaxation would have been of little help this year. But what about 1957? 
A returning congress could pass a new housing bill in January and give the 
industry a healthy send-off for the new year. This whole business of tighter 
credit on homes began with government's efforts to prevent inflation. Let's 
look at the record. 














"As steel goes, so goes inflation." 

Striking steel workers were offered 65¢an hour increase spread over the 
new contract period of five years. It is generally agreed that this will be 
the minimum in the final settlement. Based on previous experience this will 
mean a 26.3% increase in the price of steel over the next five years. 

Value of the dollar today illustrates the true picture of inflation. Based 








on 1945 purchasing power, the food dollar is now worth 74.4¢; raw material, 
65.1¢; the manufacturer’ labor dollar 5l¢—and, note well, the construction .. 
dollar has declined to 45.2¢. The point we would like to make is that 
inflation is not licked and built-in inflation is a permanent part of economy. 








Why pick on the building industry? 


Over-emphasizing controls on one industry is hardly fair. For example, 
consumers spend almost three times aS much on services as they do on all 
consumer goods put together. Business outlays on plants and equipment are more 
than double what consumers spend on either autos or housing. If controls are 
necessary to beat or limit inflation, let's have them across the board. 





OHI begins planning 1957 campaign. 

"Better Your Living" is the OHI theme for next year and this slogan will be 
in the center area of the present symbol. OHI suggests dealers begin using 
the new theme on November 1, 1956. There will be a new and bigger promotion 
kit available September 1, price $10. This year 12,500 sales kits were sold, 
the goal for next year is 25,000 kits. 

Just off the press is a new 40-page OHI booklet “Community Handbook", which 
explains how an Operation Home Improvement campaign can be organized and 
maintained. Copies are $1.50 from OHI headquarters, 10 Rockefeller Plaza, 

New York 20, N. Y. 








The improving farm picture. 

Farm prices have gone up 11% since the start of 1956. They rose 2% in the 
month ending June 15, climbing 247% over the 1910-14 average. The advances this 
year were the first since August, 1952. 

Mechanized farms are now the rule rather than the exception. The healthy 
market for machinery sheds is shown in these figures. Since 1950 farmers have 
purchased 1,076,000 tractors, 491,861 trucks and 265,576 grain combines. Farm 
business is good this year in yards where the dealer has sincerely studied 
the problems of his farmer-customers. 








(News continued on next page) 
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M & M Sells Assets 
Stockholders of the M & M Wood 


working Co. have voted to dissolve 
the corporation and sell its assets to 
the Simpson Redwood Company. Liqui 
dation of the 38-year-old plywood, 
lumber and door-making company 
will net stockholders $35 a share, or 
a total of $50,148,735 for 1,432,821 
shares. 


Installment Debt Grows 


Consumers added $331 million to 
their installment debt during May 
the largest month increase this year. 
The May rise, however, was consider 
ably less than the $636 million spurt 
in May, 1955. It brought installment 
credit outstanding at the month-end 
to $28.6 billion—more than $4.4 bil- 
lion higher than a year earlier. The 
major factor in the May increase was 
a climb of $170 million in auto paper 
outstanding 


NEWS in BRIEF 


LDRC Progress Report 

The Lumber Dealers tesearch 
Council has come a long way since 
1948, when it was first organized 
under the chairmanship of Clarence 
A. Thompson, Thompson Lumber Co., 
Champaign, Ill 

Membership now totals 922 with 18 
manufacturers as supporting subscrib- 
ers. To date 1,050 dealers have taken 
on the Lu-Re-Co panel system for 
house construction. Future plans in- 
clude a recent grant to further refine 
Lu-Re-Co, a study looking to building 
products in the 60’s and research on 
budgeting and pricing for the retail 
lumber dealer. Also in work is a con- 
struction manual to help dealers, con- 
tractors and workmen on the job. 
LRDC_ recently hired Grubb and 
Peterson, Champaign, Iil., advertising 
agency, to plan a sales and advertis- 
ing program for Lu-Re-Co, 


Charges Against Plasterers 

The government has dropped its 
anti-trust charges against Chicago 
plasterers and lathers. The union had 
been accused of harassing out-of-state 
contractors and suppressing local 
competition. The union had previously 
been acquitted of the charges in the 
U. 8. District Court. 


Retirement Booklet 

For your employes who are plan- 
ning retirement, a new booklet, “Look 
Forward to Retirement,” is available 
from the U. S. Chamber of Commerce, 
Washington 6, D. C. It gives hints on 
what to do on health, income, hobbies, 
where to live. One copy free, quan- 
tities at 5¢ each. You may do quite a 
service to your older people by get- 
ting them this. 


New Merchandising Display 


A new merchandising program, de- 
signed to provide an_ increasingly 
profitable operation for lumber deal- 
ers, has been introduced by United 
States Plywood Corporation, New 
York, N. Y, Taking OHI as its theme, 
the new program is based on the in 
creasing desire of homeowners for the 
decorative materials the dealer has to 
offer, 


Called Panel Parade, a new show 
room display of decorative Weldwood 


plywoods can be installed with ease in 
existing showroom areas. The Senior 
Panel Parade, using 20’ of wall space, 
displays all the popular veneer species 
and textured plywoods in 24” x 82” 
units. For dealers with restricted dis- 
play space, a Junior Panel Parade to 
fit a 12’ wall or be used as an island 
is available. U. S. Plywood is mass 
producing these units and dealers can 
purchase them at cost or they can 
procure plans for building the units 
themselves. 


PANEL PARADE, « new mer 
handising display of 
tallied wit? 
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Russians See WCLA Film 


A motion picture on use of west 
coast lumber in home construction is 
one of six selected by the State De- 
partment for showing to Russian au- 
diences in connection with the current 
tour of Russia by U. S. builders. The 
full color and sound movie, “Lumber 
for Homes,” was filmed in the north- 
west by the West Coast Lumbermen’s 
Association. 


Dealer Workshop Clinics 


A series of 15, one-day workshops, 
“Merchandising and Advertising for 
Profit,” has just been concluded in 
Texas. This was the second series of 
schools designed by the Lumbermen’s 
Association of Texas utilizing mate- 
rial taken from American Lumberman 
editor Art Hood’s four-day workshops. 
A third series is scheduled to start in 
September. Gene Ebersole, executive 
vice-president of the association, ad- 
vises the forthcoming workshop series 
will be on “Manpower,” with special 
emphasis on incentive and profit-shar- 
ing plans. 

The Southern California Retail 
Lumber Association announces it has 
also made arrangements with Art 
Hood to conduct a four-day, top-level 
management workshop in Los An- 
geles, Sept. 19-22. The theme of this 
workshop will be “How to Win the 
Battle for Satisfactory Profits.” 


Cities Making Gains 


Business continues to be good these 
days in most parts of the country. But 
there are eight cities where the major 
indicators seem to be rising faste1 
than the U.S. averages. These cities 
are Milwaukee, Birmingham, Char- 
lotte, N.C., Charleston, 8.C., Tampa, 
Atlanta, Denver and Albuquerque, 
N.M. At the other end of the scale 
Detroit, New York City, Des Moines 
and Wichita, Kan., are lagging seri- 
ously. 


NPDA Meets in Colorado 


More than 300 enthusiastic jobbers 
and their guests attended the 14th 
annual convention of the National 
Plywood Distributors Association held 
at the Broadmoor hotel in Colorado 
Springs, Colo., recently. 

Ear! G. Thuresson, Associated Door 
and Plywood Co., Chicago, was elected 
president of NPDA. Albert Hersh, In- 
dustrial Plywood Co., Inc., Jamaica, 
L. L, N. Y., was elected first vice- 
president and Carey A. Watkins, Gulf 
States Plywood Co., Jacksonville, Fla., 
was elected second vice-president. The 
industry’s highest award, election to 
the Plywood Scroll of Honor, went to 
Charles E. Devlin, the association’s 
managing director, Chicago. 


Painters End Strike 


Milwaukee painters have voted to 
end their strike and accept a hike of 
15¢ an hour with another 10¢ boost 
to come January 1, 1957. The painters 
belonged to Local 781, AFL-CIO 
Painters Union. 

(continued on page 12) 
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Aluminum Double-Hung 
Residential Window, 
Series 50-8 
ACecoteature window— 
Frame and sash welded at 
corners for strength and 
water-tight seal. Sash are 
tignt . float on staintess 
steel! weatherstripping 

Smoot? operatio 
MinumM-to-atuminum 


no alu 
contact 
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WINDOWS THAT MOVE FAST.. 
INTO THE HOMES OF TODAY 


You avoid big inventories... enjoy carload prices 


Let the ‘‘World’s Most Wanted Windows” solve your inventory problem, 
All styles of recommended Ceco Windows move so fast they practically 
sell themselves. It’s not by accident, either. Ceco, backed by many years 
of experience, studies the market with a “sales microscope”. Past history 
determines, with amazing accuracy, what sizes and types of windows 


are in greatest demand today. Trends indicate the demand of tomorrow. 


So, sell Ceco Windows for fast turn-over. Get all your steel and alu- 


minum windows from this one source .. . combine in truckloads. . , 


reduce the quantity of each style enjoy carload prices . . . save while 


you build for bigger profits. 


ie AMERICA’S WIDEST LINE OF STEEL AND ALUMINUM WINDOWS AND SCREENS 


CECO STEEL PRODUCTS CORPORATION 


Offices, warehouses and fabricating plants in principal cities 


General Otfices: 6601 West 26th Street, Chicago 6%, | 4 


1N METAL BUILDING PRODUCTS CECO ENGINEERING MAKES THE BIG DIFFERENCE 
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Picture Windows Hopper-Verit Windows 
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Double-Hung Windows 


Screens 4 Doors / Metal Lath / Metal Rooting Pr 











homeowners come from all over 








has 5 patterns and 10 decorator colors to 

choose from, Choice of opaque (for shade) 

or translucent (for maximum light) 

available without extra cost. Easily worked 

with simple home tools. Large Shiplap (504), Small Shipiap (502), Bat and Board (400), Fiat, Corrugated 
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town to see and buy the new 


400° 


Bat and Board 
Design 


Custom male beauty at the price of ordinary fiberglass panels 


BE SURE YOU CAN SUPPLY THEM — You'll find that homeowners 
everywhere are asking for the new Rippolite “400” panel. 
Featuring the exclusive Rippolite “bat and board” design, so 
popular among a// homeowners, this custom beauty is ideal for 
fences, carports, interiors and a host of other uses. 


Rippolite dealers are the only dealers who can offer this top- 
selling panel. Further, only Rippolite offers four additional 
decorative patterns — a choice of ten decorator colors. In short, 
Rippolite offers the most complete and highest quality line of 
fiberglass panels available in today's building material market! 


Yes, RIPPOLITE and Only RIPPOLITE has the world’s most complete 
offering of Decorative Fiberglass Panels 


First in the West, then throughout the Nation, Rippolite has 
become acknowledged the leader in the development of deco- 
rative fiberglass panels. Only Rippolite offers a complete line 
with architectural styling including Bat and Board... Small 
Shiplap...Large Shiplap—only Rippolite distributors and 


TOP QUALITY — LOW PRICE 


The direct result of our ten year, million dollar research and 
development program, shatterproof Rippolite panels are known 
for their superior quality and exceptionally uniform color, tex- 
ture, weight, strength and translucency. Yet they cost no more 
than ordinary panels. With the “400” a saving of approximately 
5¢ per sq. ft. over regular corrugated is realized, since mini- 
mum overlapping is required. 


EXCLUSIVE 
DISTRIBUTORSHIPS 
® AVAILABLE 


Write, wire or phone 
for details 


RIPPOLITE PLASTIC PRODUCTS, INC. 


3910 COHASSET STREET + BURBANK, CALIF 
Victoria 9-3281 * THornwall 2.6842 * CABLE ADORESS: ‘'Rippolite’’ 
Chicago Office: 30 W. Washington, Chicago, Ill., Phone: CE 6-3638 


Call or write your nearest distributor 


ARIZONA 
Malico Distributors, Phoenix, Al 8-6481 

CALIFORNIA 
Pittsburgh-Des Moines Steel Co., El Monte, CU 3-4781 
Pittsburgh-Des Moines Steel Co., Fresno, 4-4651 
Pittsburgh-Des Moines Stee! Co., Sacramento, Gi 2-7638 
Pittsburgh-Des Moines Steel Co., Santa Clara, AX 6-0868 
Pittsburgh-Des Moines Stee! Co., Stockton, HO 4-874) 
Western Pine Supply Co., Emeryville, OL 3-7711 
Biue Diamond Corporation, Los Angeles, Ri 9-4242 
American Products, inc., San Diego, BE 2.2081 
Arrowhead Lumber Co., San Bernardino, Phone 8-7511 
Haley Wholesale Co., Santa Barbara, Phone 6174 
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dealers can cash in on the huge demand for something really 
new and original. 

Over $1,000,000 and ten years’ of Rippolite research has gone 
into the creation of these beautiful Rippolite original designs. 
Ic will pay you well to check into the Rippolite Sales Story! 


SPECIAL DEALER ADVERTISING PACKAGE 

In addition to Rippolite’s powerful national advertising pro- 
gram, you'll get many other wonderful sales aids, Advertising 
allowances, newspaper mats, attractive point-of-purchase dis- 
plays and literature will be furnished to help you get the sale, 


IDEAL FOR BOTH THE DO-IT-YOURSELF AND CONTRACTOR 
MARKETS... HELPS YOU SELL OTHER ITEMS, TOO! 








RIPPOLITE DISTRIBUTORS (cont.) 


COLORADO 
K. C. Construction Supply Co., Denver, GR 7-160) 
Richardson Lumber Co., Denver, GR 7-1661 

NEW MEXICO 
Stryco Sales, tnc., Albuquerque, 4-6048 

OREGON 
Peyton Bag Co., Portiand, BE 5-2195 

TEXAS Steves Sash & Door Co., Corpus Christi, TU 2-1763 
Steves Sash & Door Co., San Antonie, WA 3-4301 
Steves Sash & Door Co., Vietoria, Hi 3.2446 
Air Accessories, inc., Datlas, Vi 6703 
Air Accessories, inc., Fort Worth, ED 9377 
Air Accessories, inc., Houston, Li 3486 


UTAH Utah Lumber Company, Salt Lake City, 4-4318 


WASHINGTON 
Palmer G. Lewis Co., Seattie, SE 6661 
Building Supplies, inc., § ine, EM 1541 
Fosseen's, inc., Yakima, 3-3191 

HAWAII Lewers & Cooke, Ltd., Honolulu, 5-1961 


CANADA 
Crystal Giass and Plastics, Ltd., 
Toronto, Ontaris, EMPIRE 8 2345 
BEL AIR ENGINEERING CO. 
Fabricator of finished awnings and patios 
Los Angeles, California * Mi 8851 
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NEWS in BRIEF 


(begins on page 8) 


Highway Bill and Materials 


The $33 billion highway bill, big- 
gest non-defense spending program in 
history, has important implications 
on materials industries, 

For example, cement consumption 
for highways will rise from 67,500,000 
barrels yearly to 113,100,000 by 1961. 
About 432,850,000 board feet of lum- 
ber are now used but it will jump to 
680,800,000 board feet yearly in five 
years, a 57% increase. Dealers with 
efficient ready-mix plants are expected 
to share in the program, especially in 
rural areas remote from big city 
plants. 


Furniture Off 20°. 


Furniture makers report buying at 
the recent Home Furnishings Market 
in Chicago was off 20% from last 
summer. Attendance was down about 
the same amount. New orders hooked 
in May were only 2% ahead of a year 
ago. For the year through May, book 
ings were up 12%. 


FHA Debentures 


The Federal Housing Administra- 
tion has boosted the interest rate on 
the debentures it issues under three 
mortgage insurance programs. The 
new rate will be 3%. When a home- 
owner defaults on a mortgage issued 
by FHA, the agency pays off the 
lender with a long-term debenture 
instead of cash. This enables FHA 
to resell the property in a favorable 
market before having to make good 
on the entire defaulted debt. 


FHA War on Slums 


Stepping up of the FHA program 
to underwrite rebuilding in slum areas 
is reported by Norman P. Mason, 
FHA commissioner. FHA commit- 
ments in this field in the first six 
months of 1956 totaled $21% million. 
A midyear announcement reveals 
that these government-backed, pri- 
vately advanced funds will provide 
1,800 new homes in the nation’s fight 
against slums. 

Commissioner Mason points out 
that Section 220 initiated by the 
Housing Act of 1954 provided for the 
first time for government insurance 
of mortgages on housing in deteriorat- 
ing urban areas. “The renewal plans 
of many municipalities are now reach- 
ing completion,” he said, “and local 
builders and developers are applying 
in ever-increasing numbers for the 
benefits of this special type of FHA 
insurance.” 


Atlas Plywood Sales 


Net income of Atlas Plywood Corp., 
for the nine months ended March 31 
was $364,704, or 19¢ a share. This 
report is the first issued since the com- 
nany consolidated all its subsidiaries 
and Plywood, Inc. Sales for the pe- 
riod totaled $42,912,930. 


Weyerhaeuser at Louisville 


Weyerhaeuser Sales Co. will open 
a combined lumber and building ma- 
terials distribution yard at Louisville, 
Ky., this fall. With construction 
scheduled to be finished about Oct. 1, 
the yard will be strictly a wholesale 
operation. It will serve lumber dealers 
throughout most of Kentucky and in 
areas to the south and east as well as 
dealers in southern Indiana. 


In announcing the new facility, 


PROGRESS REPORT ON THE MODEL STORE 


Recently we have received many fine 
letters from readers asking for more 
details on the model store we are plan- 
ning for the National Retail Lumber 
Dealers exposition at Chicago, Decem 
ber 10-13, 

Many dealers have asked about the 
showroom building. Actually, design 
on the structure began after the rough 
store layout was completed. We first 
defined the function of the building, 
and then went on to drawings. The 
size—35x90', was determined as typl- 
cal of yards going up today, It’s really 
about 200 square feet over the na- 
tional average, anticipating growth for 
the years ahead. Economy was impor 
tant and our showroom could be built 
at minimum cost using modular 10’ 
panels similar to the Lu-Re-Co system. 
Wood is specified extensively and ex- 
posed rafters are in the details. 

The store layout began by de- 
terming that a successful showroom 
would require three basic areas—the 
section for pickup merchandise, the 
section for basic building materials 
and the office and restroom areas. We 
have carefully controlled tne amount 
of space set aside for tools, hardware 
and other cash goods, We have found 
that we can do this safely by careful 
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planning and a tight display of mer- 
chandise. On the islands in this area 
we will introduce a new display tech- 
nique, which we believe adds spark 
and life to drab merchandise on the 
shelves, 

Our sales counter, private office and 
all washrooms will be fully merchan- 
dised with suitable products. Actually 
we have found that not a foot can be 
wasted if the showroom is to pay its 
way. 

The third area—35%-40% of the re- 
maining floor area will be used for 
basic products—lumber, plywood, mill- 
work, board products, floor coverings 
and the like. Also in this area will be 
something entirely different in the way 
of a practical home planning center 
with a provision for both the customer 
and the draftsman. In this area we 
will show the NRLDA merchandising 
panels in a variety of new and inter- 
esting ways. Two model kitchens are 
also included here. 

We have a feeling that this area in 
the years just ahead can be the most 
important part of the showroom. To 
sell new home ownership, to sell re- 
modeling, we must expose customers 
to both products and building ideas. 


July 23, 


R. S. Douglas, general manager of 
Weyerhaeuser Sales Co., said at St. 
Paul, Minn., “The distribution yard 
will be Weyerhaeuser’s first in the 
south and in addition to lumber and 
plywood, a broad line of building 
materials will be warehoused.” 

Construction of the new warehouse 
and other buildings was begun in 
June by Weyerhaeuser Timber Co., 
Tacoma, Wash., on a 15-acre tract 
purchased by that company early this 
year. The new buildings will include 
a closed warehouse with 40,000 square 
feet of floor area, a total of 10,000 
square feet of covered loading docks 
on two sides of the warehouse and an 
open lumber storage shed of 11,000 
square feet. Also, there will be a 
modern office building with a sizable 
service room for product displays and 
dealer meetings. 


Throw-Away Garments 


Kimberly-Clark Corp., producers of 
Kimsul insulation, soon will test 
throw-away garments made from a 
new laminated cellulose product. They 
believe the product will be useful for 
disposable doctors’ jackets, nurses’ 
uniforms, rain capes, swim suits, 
sports shirts and party dresses. 


Two New Backing Materials 


J. H. Binns, general sales manager 
of Armstrong’s floor division, Lan- 
caster, Penna., announces two new 
backing materials. 1, a foam-rubber 
backing called “Cushion-Eze,” which 
will be available in a line of vinyl 
sheet goods and 2, “Hydrocord,” a 
water resistant inert composition that 
makes possible the installation of 
some vinyl sheet materials in the 
Armstrong line on concrete subfloor- 
ing on grade. 

“The installation of material with 
the Cushion-Eze backing will make in- 
stallation a more simple and easy 
procedure,” Mr. Binns said. “Because 
the backing takes up floorboard move- 
ment and hides minor irregularities, 
no lining felt is required. No special 
adhesives are needed for the installa- 
tion of material with the Cushion-Eze 
backing.” 

Mr. Binns said that the development 
of the new Hydrocord backing opens 
up a tremendous potential for the use 
of vinyl sheet goods for the on-grade 
housing market 


Who Buys Homes? 


The most active market in home- 
buying and home-building between 
now and next February can be ex- 
pected among families with one or 
more children under ten years of age, 
according to “Survey of U. S. Mar- 
kets, 1956,” a new research study, 
which was conducted by Alfred Politz 
Research, Inc., under the sponsorship 
of Look Magazine. 

The survey shows that, out of a 
total of 4,500,000 families across the 
nation who are seriously thinking of 
building or buying a home by next 
February, 3,050,000—or 67.8%—are 
families having at least one youngster 
under 10. This is 1,300,000 more than 
the number of such families with 
young children taking title to homes 
in 1955. 
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EASY TO SELL..NO CALL-BACKS f 


TOE GR Foun. 


Single-Hung Aluminum Windows 


WITH INTEGRAL FIN TRIM (nothing applied) 


High standards of design and con- 
struction. ..ease of installation... 
adaptability ...low cost. These are 
reasons why Cupples Single-Hung 
Aluminum Windows have a ready 
market. And, because you have a 
sound mark-up and no expensive call- 
backs, you can bank on good, con- 
sistent profits. 


Cupples dealers everywhere are en- 
joying a big demand for these new, 
practical, economical windows. If 
you're looking for a sure money- 
maker why not get the complete 
story of Cupples Single-Hung Win- 
dows today. 


PRODUCTS CORPORATION 


2653 South Hanley Road * St. Louis 17, Missouri 


SSSOHOHSOSSOSSSSOSHSSSSHSOESESOSCHSSOOOSOOSS 


Here’s why Cupples single-hung aluminum 
windows will increase your sales and profits 


Just 4 nails to Install 

One carpenter installs Cupples Single-Hung Window in 
minutes ... snugly, permanently. No fitting, no adjusting, no 
call-backs, Fin trim is integral. Completely assembled, 
installation hardware attached. 


Precision design 

Cupples Single-Hung Aluminum Windows are stronger, more 
rigid. Silent, finger-tip operation. Weather-stripped, like the 
finest Cupples windows, with Schlegel Cloth (high pile fabric 
in metal binder). Dust and draft-free. Never bind or stick. 
Never need painting. 


For any style of architecture 
Perfect for new homes, remodeled older homes, light 
commercial buildings. Endorsed by architects and builders, 


Wide selection 
Available in all popular sizes and styles, including picture 
windows. 


Small inventory required 
Orders filled from our modern factory in minimum time. That 


means a small investment for you. 


Distributors wanted in a number of areas—Write now for details 
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Mr. J. Leo Shade, standing, demonstrates 


“| always tie in with 
and I Know it pays off 


says J. Leo Shade of Hilliards 
Lumber Company, Hilliards, Ohio 


“I have tied in with your outstanding national advertising for years,”” Mr. Shade writes. “I advertise 
locally that I sell Andersen WINDOWALLS, Many of our customers then come in with pictures from Andersen 
national magazine advertising—after learning from my local advertising that | am the one to see about 
Andersen WINDOWALLS, This team effort is exceedingly profitable and is helping to build our business.’ 


You, too, can build WINDOWALLS volume by tying in with Andersen national advertising. Use your 


Andersen Selling Kit to build your own local profit program—or write for help to Andersen Corporation. 


ANDERSEN CORPORATION + BAYPORT, MINNESOTA 
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Windowalls 


Here's what pre-sells Andersen 
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SASH 
BALANCE 


BACK 
BONE 
of Geo. 
Windowe 
| gs 


the lifting power 
automatically 


Free your double-hung windows 
of the often damaging effects of 
friction and pressure devices which 
“UNBALANCED” windows need to 
prevent them from dropping and 
creeping. Unique “BALANCED” 
windows have absolute counter 
balance, giving freedom of move- 
ment at every position of sash 
Use Unique, the world’s most ef- 
ficient sash balance to “BALANCE” 
your windows. Inexpensive and 
quick to install 


OVER 160,000,000 
IN USE THROUGHOUT THE 


(Ye J ¥, ¥ YY ye 1) 
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Available thru local 
Building Supply Dealers 


Send tor complete data today 


UNIQUE BALANCE CO. 
25 Bruckner Bivd., NW. Y. 54, W. Y. 
Circle No. 66 on Coupon. page 92. 
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Cash for Your Ideas! 


Got any good ideas that are work- 
ing for you-— something that you 
thought up yourself? If 80, why not 
mail them in to us? The address 
is American Lumberman, 189 North 
Clark Street, Chicago 2, Ill. We'll 
pay you $8 for each item used. They 
can be as long as a column or as 
short as a paragraph. The ones used 
on thie page will give you an idea. 

The Editors 


Budget Selling Benefits 


Any dealer who has slow ac- 
counts receivable is actually in the 
budget selling business, but isn’t 
getting paid for it. We found our- 
selves in this position, so two years 
ago we went into budget selling. 
Today, more than 20% of our total 
volume is in budget sales. 

Carrying customers on open ac- 
counts simply means the dealer 
must often borrow money and pay 
interest on it to replace the money 
tied up in open accounts. With our 
budget selling system, in addition 
to the profit we make on materials 
sales, we also earn an average of 
10% in interest charges on our out- 
standing loans. 


Here are the benefits we see in 
budget selling: 

1. Budget selling reduces the 
amount of accounts receivable 
which pay no interest. (It reduced 
our slow accounts 33%.) 

2. It makes larger add-on sales 
possible. 

3. It improves payment of ac- 
counts. 

1. It reduces price conscious 
ness on the part of the customer; 
the customer forgets total price 
when you talk in terms of monthly 
payments. 

5. It 
service. 

6. It produces a note of evidence 
of debt rather than just an open 
account. 

7. It converts accounts receiv 
able into negotiable paper on 
which money can be borrowed. 

8. It allows you to check cus 
tomers’ credit without angering 
them because they know checking 
is required in such cases. 

9. It is inexpensive to operate. 
(Forms are available from many 
sources. All you need are contract 
forms, note forms, coupon pay 
ment books and a payment sched- 
ule. We use the General Electric 
schedule, but your bank’s, Sears’ 
or others can be used).—Maurice 
R. Large, president, Farmville 
Manufacturing Co. (retailer), 
Farmville, Va. 


renders a real customer 


July 23, 


=MINUTE 


Incentive Plan 


We’ve worked out an incentive 
bonus plan based on total sales, 
plus or minus the variation in ac- 
counts receivable, which has proved 
successful during the past year and 
has the support of our entire staff. 

The bonus is based on the cor- 
responding month of the previous 
year. Each year, we take the same 
month in the previous year and 
work out the percentage of sales in- 
crease or decrease. 

To the variation in sales we add 
accounts receivable, based on a 50- 
day standard. That is, we take our 
standard of accounts receivable as 
50 days. To determine the accounts 
receivable for 50 days, we take the 
30 days in the present month, plus 
19 or 20 as needed from the pre- 
vious month’s sales. This estab- 
lishes the amount of accounts re- 
ceivable on a 50-day basis. 

Then, we take the percentage of 
variation from 50-day sales. If it 
represents 45 day sales, it’s a plus 
variation; if it represents 55 day 
sales, it’s a minus variation. This 
combined without percentage of in- 
crease for the month, plus or minus 
the accounts receivable variation, 
equals the percentage of bonus paid 
on the second pay of the following 
month. 

To obtain the bonus for each em- 
ploye, we take the percentage of 
sales increase, plus or minus the 
percentage of variation on accounts 
receivable and multiply it by the in- 
dividual’s weekly salary. To date 
this has been satisfactory and has 
the full cooperation of the staff. 
J. G. Line, president, Line Lumber 
Ltd., Dorchester, Ontario. 


Sells 140 Picnic Tables 


Using Easi-Bild patterns, last 
spring we had our two mill men 
precut parts for picnic tables and 
other lawn furniture. We put some 
assembled furniture on display in 
our little outdoor patio area. The 
tables were sold precut, banded to- 
gether, ready for assembly. Our 
markup over cost was about one- 
third. 

The picnic tables really caught 
on. We sold about 40 to homeown- 
ers. And, after seeing the display, 
the owner of a private park stopped 
and bought 100 of the tables. 

We had a real production line 
going to fill this order; the mill 
men precut the parts, a truck driver 
drilled the holes for the bolts and a 
laborer banded the parts together. 

Henry Palmer, Jr., general man- 
ager, Henry Palmer Lumber Co., 
Langhorne, Penna. 

(continued on page 21) 
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open a 
source of extra 
volume with 


EVAMAR 


THE PREFINISHED SURFACING MATERIAL 
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OU'LL channel extra sales from three directions 

when you add NEVAMAR to your lines of fast- 
moving products. Builders and contractors recognize 
its potential value because of the lasting, carefree 
beauty it adds to any home...or to any home- 
modernization project. Do-it-yourselfers come back 
for it again and again because NEVAMAR is so easy 


to apply—enables them to do a real professional job. 


Sd is és 


NEV 
> a hngh pressure lammaste surface 
> designed for long life 
and lasting beauty 
» wil not craze, crack or peel 
© withstands boiling water 
> resstant to cigarette burns 
» not alfected by grease. 
alcohol, trait acids, 
ammonia, bleach, inh, 
1 semelar substances 
> Easy te clean! on 
—_E_ee bit 4a + 
NEVAMAR conforms NEMA) 
to NEMA specifications mas” 


SUILDING PropuctTs MERCHANDISER 


Manutacturers of NEVAMAR High P 
EMPIRE STATE BLOG, NEWYORK 1 NY © WESTERN DIV ' (AMPTON ST ANGELES 58. CALIF 





NEVAMAR resists stains and scratches, admits no dirt 
and never needs refinishing. It is a super-hard high- 
pressure laminate, made in a wide variety of colors 
and patterns, including a host of authentic wood-grains 
Latch on to NEVAMAR now and you'll be set with a 
substantial volume... and 


dependable source of 


extra profits. 


GET THE FACTS ABOUT NEVAMAR NOW! 


You can establish yourself as a NEVAMAR dealer by writing today for all 
necessary information. A 3-cent stamp will open a 3-way market for you. 


NEVAMAR DIVISION: 


Circle No. 6 on Coupon, page 92. 
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1. Consoweld patterns are color-tuned by 
Color Research institute. Consoweld’s exclu 
sive color guide book makes a color expert 
of anyone, helps fit Consoweld into any color 
scheme by a simple, scientific method. 


2. National advertising inleading magazines 
reaching home owners, architects, builders, 
building managers helps create a market for 
you. Complete materials for your local news 
paper, radio, and TV advertising. 


3. Consoweld’s exclusive 12-foot panels 
the largest in the industry. Make possible 
unbroken 12-foot counter tops; cut economi 
cally into many smaller standard sizes. These 
sizes go up to 51 by 144 inches, 


LOOK how CONSOWELD 


The fastest-growing plastic laminate on the market 


Consoweld offers you a big profit- 
making sales package. Conso- 
weld, the outstanding high- 
pressure plastic laminate, offers 
you features you don’t get in 
other laminates—plus help in 
getting bigger volume in your place 
of business. 

If you are already a Consoweld 
dealer, take full advantage of all 
the help Consoweld offers. If you 
are not now stocking and selling 
this attractive, high-turnover 
item, get the whole story. Con- 
soweld has a program that’s en- 
gineered for the alert merchan- 
dising dealer. It won’t cost you 
anything to find out about it 
it may cost you profits if you 
don’t. Mail the coupon at the 
right —and we'll see that you get 
the story. 


Color-tuning — 
what it means to you 


Consoweld’s wide range of colors 
and patterns are color-tuned by 
Color Research Institute. With 
the Consoweld line you can com- 
plete any color scheme. Conso- 
weld's color guide, ‘‘Color Magic 
with Consoweld,”’ shows you how. 


Consoweld’s 12-FOOT paneil— 
the only one in the industry! 


Only Consoweld offers you panels 
as large as 51 by 144 inches. With 
this panel the builder can install 
a full 12-foot counter in one piece 

with a 4-foot island if he 
wishes. No seams, no butt joints. 
Saves time and labor and makes 
a much better looking job. A 
Consoweld ‘‘exclusive,’’ and a 
powerful sales advantage for you. 


National Advertising 


Consoweld’s national advertising 
reaches millions of home owners, 
architects, builders, fabricators, 
kitchen installers. It appears in 
many well-known home and pro- 
fessional magazines. 


Powerful Self-Service Displays 


Compact sample display shows 
complete line of Consoweld color- 
tuned patterns. This display is an 
ideal way to let the customer see 
the full line and choose the right 
color from removable samples. 
Combination counter and floor 
display and self-service storage 
rack. Color guide book, ‘‘Color 
Magic with Consoweld’’— part 


) 
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of the display — puts a color- 
tuning guide into the customer’s 
hands right in your place of bus- 
iness. 


Complete, Effective Literature 
and Advertising Material 


Folders and envelope stuffers for 
“do-it-yourselfers”’ and ‘“‘have-it- 
done”’ folks. Complete specifi- 
cation folders fer architects, 
builders, and other professional 
people illustrate the full line of 
colors and patterns. Ample fully 
Ulustrated literature. 

With Consoweld ad mats and 
TV and radio scripts you can run 
your own advertising campaign, 
to focus the attention value of 
Consoweld’s national advertising 
on your own store. 


Promotion to Builders 


Consoweld helps build markets 
for dealers by helping you with 
promotions to architects and 
builders of model homes and 
large-scale home projects. If you 
are in the building business your- 
self, we'll help you promote Con- 
soweld to prospective home 
buyers. 
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4. Sampling displays and literature to pro 
vide self-selling in your place of business, 
literature to mail or give your 
These displays enable customers 
to see the full range of Consoweld patterns. 


and other 
customers 


5. Consoweld provides a full line—two 
thickness, Consoweld 6 (1/16-inch) and 
Consoweld 10 (1/10-inch); Curvatop; Twin 
Trim matched mouldings; postforming ma 
terials; adhesives and mastics 





6. Many other sales helps window 
streamers, color ring samples, store decals, 
colorful folders, instruction books all this 
and more. Ask your Consoweld distributor 


representative about these sales tools 





helps you sell in 56 


CONSOWELD OFFERS YOU 
the most complete line in the industry 





Fix up with 
color-tuned Consoweld 


Operation Home Improvement 
is the big program to encourage 
people to remodel older homes. 
You can take advantage of this 
opportunity, by showing how 
easy and economical it is to make 
a kitchen or bathroom look smart 
and up-to-date with Consoweld 


on walls and counter tops. 


Distributors: Some territories still open; 


write for details. 


COoOnNSOWELD 


the nation’s finest plastic surfacing 





Consoweld's full line meets the needs 
of architects, builders, contractors, and 
the home-owning ‘‘do-it-yourselfers.”’ 
Look at all that Consoweld provides 


Consoweld 10 — the extra-thick lam 
inate that goes directly over sheathing 
grade plywood, gypsum lath, old plaster 
even over masonry! The ideal ma 
terial for on-the-job and do-it-yourself 
use. Makes wall applications practical 
for the first time 
Consoweld 6 the standard 1/16 
inch thickness for shop application, fur 
niture, and self-edging or butt-jointing 
Curvatop —the unique, all-plastic 
laminate one piece counter top: 25'% 
inches wide, it curves smoothly up into 
Easy to install 
that 


a 44-inch backsplash 


it’s a pre-formed product gives 


custom-built appearance at on-the-job 


costs 


Consoweld Postforming 
ricators doing special custom 
Consoweld provides special postforming 


stock 


for fab 
jobs, 


Twin-Trim matched mouldings—for 
use with Consoweld 10 and Curvatop; 
provide large areas of unbroken color 


Consoweld Roltite mastic and 
contact adhesive, specially made for 
Consoweld 10 and 6 and Curvatop 


Full line of beautiful color-tuned pat 
terns, including marbles and wood 
grains, pre-tested for consumer pref 


erence 


Complete range of standard panel 


sizes, plus Consoweld’s exclusive 12 


foot panels 








NAME 


COMPANY 


CONSOWELD CORPORATION 
Wisconsin Rapids, Wis 


Mail the Coupon for Full Information 


(AL-76) 


Please send me details of Consoweld deal 
and name of nearest distributor 


SINESS 


ind Twin-Trim are trademarks 


good a. CoothuD, iftine, 
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don't leave holes 7 Fou moran 
in your insulation....fill them with Toor the prot 


INSULATING GLASS ats. p 
For the same good reasons you insulate the walls of your home, you need 4 
to permanently insulate all of your windows. Thermopane makes your ae omens 
windows self-insulating, over the years. Thermopane gives you: 
Warmer rooms in winter . . . . just like your other insulation does “heamo 


Cooler rooms in summer ... . ” ” ” ” w ” 


Savingsin heatbills......6+ % *® of ° ° ° instead. 4; 
Savings in air conditioning. . . TE he od of ° od | 
Couteter rooms . « + 2 6 8 ot oe ” af ” ad gfess...Wo 
And no seasonal work—it's : 
permanent insulation; 
it stays in all year... . : dpa a ie 


Whether you buy, build or re- 
model your home, insulate com- 
pletely—tise Thermopane in every 
window. Thermopane is sold by 
local L‘O-F Glass Distributors 
and Dealers (listed under “Glass” 
in the yellow pages). 


LIBBEY « OWENS + FORD. 
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Fence Display 


Several of the neighbors near 
my home were discussing how at- 
tractive the rustic-type wooden 
fences are for lawns. I brought 
home a single section of rustic 
fencing from the yard and put it 
up on our front lawn. When the 
neighbors inquired about where I 
got it, I told them and the yard sold 
a half dozen complete fencing pack- 
ages.—Robert F. Smith, manager, 
Newtown (Conn.) Lumber Co. 


Repairs Company Houses 


Many of the textile mills in our 
area are selling their company 
houses to their workers and the 
public. Because most of these homes 
are in a bad state of repair, we 
have been promoting remodeling 
sales to the new owners using FHA 
Title I financing. Since we have 
our own construction division, we 
quote on both labor and materials. 
This has been a very profitable 
business for us.—Harry Hartman, 
manager, Seth Lumber Co., Mt. 
Holly, N. C. 


Catalog is Sales Aid 


Since his customers rely on the 
Sears mail order catalog as an in- 
dex of building materials prices, 
W. E. Doom of W. E. Doom & Co., 
Fancy Prairie, Ill., keeps a copy on 
his sales counter as a sales tool. 

When a farmer haggles about 
price, using the catalog as a basis 
for his argument, Doom flips the 
catalog to the item in question and 
compares prices. Doom has found, 
that on the average, he hasn’t lost 
money by selling at the mail-order 
price. In fact, on one item—wire 
fencing—he was $1.50 lower than 
the catalog price.—E. F. Sembell, 
secretary, Illinois Lumber & Mate- 
rial Dealers Association. 


Stops Misplaced Orders 


To eliminate misplaced orders 
previously scribbled on scraps of 
paper, we now write all telephone 
orders in a stenographers’ short- 
hand notebook, which is kept next 
to the phone 

The order is transferred to a de- 
livery slip as soon as possible. If 
a salesman is busy with customers 
in the office, he can go on with his 
business and make out the phone 
order slip when he has time 

We've eliminated misplaced phone 
orders entirely and with the dated 
pages we can tell at a glance what 
our telephone sales activitv has 
heen from day to day.—J. F. Me- 
Corkle, manager, Beaver (Alberta) 
Lumber Ltd., Edmonton, Alba. 
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Why steel swing-up doors 
offer more satisfaction 


Stanley introduced these superb doors just last year 
expressly for customers who wanted the unmatched 
strength of steel added to the smart styling and operat- 
ing ease of wood doors. 


Then Stanley pre-assembled 
the hardware so it could be 
applied as a unit, cutting in- 
stallation time in half. By 
packaging all hardware in 
one carton, Stanley made it 
easy for dealers to ship at a 
moment’s notice. 


Doors are made of 24-gauge steel faces, reinforced with 
18-gauge vertical side and center channels. Surfaces are 
zinc-coated, Bonderized and prime-painted, ready for 
finish coat of paint. Stanley-made hardware assures top 
quality. Doors are available in 8’ x 7’, 9’ x 7’, 16° x 7’, 
18’ x 7’, with or without glass. 


STANLEY 


Circle No. 9 on Coupon, page 92, 














SARA ON 


MARLITE Ko relock’ soc: and groove 


hollow-core paneling that goes right over framing 





WZ 








Special tongue and groove joint provides fast, 
occurate fit; permits expansion and contrac- 


tion, Tongues pre-drilled for screw-type nails, 


C\ 


Exceptional strength of Korelock is obtained 
with two sheets of Masonite® Tempered 
Duolux® joined together with an interlocking 
hollow wood core. 


Imagine ... a completely finished, permanent wall in hours instead of days or 
weeks! That’s the amazing story you can tell your customers with new Korelock 
panels. Korelock is nailed to studs, joists, or furring strips. No other backing is 
needed. The special tongue and groove joints make installation extremely 
simple, amazingly fast—save hours of time, dollars of labor! And you can 
recommend Korelock for both new construction or remodeling . . . home or 
business interiors! 

Now with new Korelock plus Plank and Block and large Panels (in beautiful 
Loewy “Companion Colors,” distinctive wood and marble patterns) Marlite 
is the complete line to increase your sales and profits. Call your Marlite rep- 
resentative or wholesaler today—or write Marlite Division of Masonite 
Corporation, Dept. 741, Dover, Ohio. 


RAN 


eg © 
ariite 


plastic-finished wall paneling 


ANOTHER QUALITY PRODUCT OF MASONITE® RESEARCH 
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Selling Just 400 CAPITOL DOORS 


A Year Will INCREASE Your 
Annual SALES *20,000°° 


[ * . 
( ONLY 8 DOORS A WEEK ) 


MAN LU MBER CO. 


MATERIAL 


lumber De bas 
Alt 0 Dealerg\ it 

Over 
Capitol Products 


Mechanicst 
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Gentlemen? 
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v 14 8 total 
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4 of two hundred joors- pefor 
serum GOOT »s put we 444 not sell a* 
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1 would Like * ngratulate your compan 
juct. ¢ all tne Capitol Doors we 


a very fine pro’ 

nave sold, ¥® nave never ned one complaints which 
is a very good record. 
r ad in Building spply News» would 
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1 saw you 
you please send me sales tion and prices on 
Jalouse Doors. 

Yours truly 
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6 mailings a year f 
builders in your 








INSULITE 


sells easy...sells fast...stays sold 








to 8 out of IO 


No wonder you find builders in your town 
prefer Insulite. Eight out of ten of them get the 
Insulite story every other month from their mail- 
men. Big mailers, powerful mailers like these sell 
builders Insulite—keep them sold on Insulite. 
Yet that’s only one way that Insulite helps you 


“a 


D INSULITE, Made of hardy Northern wood, 


by Insulite, Division of Minnesota and Ontario Paper Company, Minneapolis 2 


WOULITE 19 A REGISTERED TRADE- MARK, 


sell Insulite. There are 48 big two-page Insulite ads 
in all the builder magazines, 13 counter and store 
displays and 102 salesmen making over 50,000 per- 
sonal calls a year to help you sell. No wonder 
Insulite moves out of your bins easy and fast 


keeps your customers completely sold. It’s pre-sold, 


) 





“Nah, | dont need more business!" 


Maybe this skeptical dealer doesn’t 
need more business right now. But 
he is turning down the biggest op- 
portunity in years to sell more wood 
windows faster—today and to- 
morrow 

You can be wiser than he—by 
joining in the nation-wiac American 
Wood Window Institute Seal of 
Approval promotion for wood win- 
dow units. 

And it’s so easy! Just see that 
your supplier sends you windows 


bearing the AW WI Seal of Approval. 
It signifies compliance with the 
quality specifications of U.S. Com- 
mercial Standard 190-53. 

What happens then? Our national 
advertising to millions of home 
owners, builders and architects goes 
to work. More and more customers 
ask for wood windows bearing the 
seal. You get the profit. AWW] Seal 
of Approval Division, Ponderosa 
Pine Woodwork, 105 West Monroe 
Street, Chicago 3, Illinois. 
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QUALITY -* APPROVED 
vapaicaror fs, N NO. 000 O 


American W000 WINDOW Institute 
COmtORes vette OfeTES COM. OTHO 100 85 


LOOK FOR THE SEAL THAT 
|| IDENTIFIES WOOD WINDOW 
Lt QUALITY 


IT MEANS: 
1. Correct design and 
construction 


4. Properly balanced 
sash for easy 
operation 

5. Efficient weather 

3. Preservative treated stripping 


?. Carefully selected lumber 
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Down come delivery costs! 


MERCHA! 


Now a load of lumber is dumped in perfect condition at the job site in one minute 
—and the truck is on its way. The 96¢ worth of Signode steel strapping that ties 
the 7-ton (5700-bd.-ft.) load makes this possible—and makes possible unit load 
ing at the yard, simplified tallying and prevention of pilferage. Many other 
products—from millwork to brick—cost less to handle, store, ship and receive 
when unitized the Signode way with low-cost, high-strength steel strapping. For 
more information about money-saving strapping applications, see your Signode 


representative. No obligation. Just write: 


SIGNODE STEEL STRAPPING CO. 


2635 N. Western Avenue, Chicago 47, Illinois 


Offices Coast to Coast. Foreign Subsidiaries and Distributors World-wide 
in Canada: Canadian Steel Strapping Co., \td., Montreal * Toronto 
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WASHINGTON 


Steel Strike Big Surprise .. . Public Housing Issue 


Buries Housing Bill . . . Kill School Building Program 


Several tough subjects in Wash- 
ington are mounting up with wings 
as eagles; the steel strike, the hous- 
ing bill, the schoolroom construction 
bill, and the highway program—all 
of them, directly or indirectly, im- 
portant to this industry. What is 
said about them is admittedly specu- 
lative, for as of now no one can 
more than guess about the out- 
comes. There are side issues of 
lasting importance, regardless of 
what specific settlements may be 
made 

Sp *@ 

Common comment in Washington 
is that the ateel strike surprised the 
pants off the union leaders, The 
USW officiala apparently thought 
they had the producers in a bind 
and could get a favorable settlement 
without a strike. While David J. 
McDonald, president, United Steel- 
workers and John A, Stephens, 
vice-president, United Steel Cor- 
poration, made practically no prog- 
reas toward a settlement in four 
weeks of preliminary negotiations, 
their conferences were amicable. 
The feeling in Washington at pres- 
ent ia that both union leaders and 
producers are too deeply committed, 
each to their own positions, to leave 
much hope for a speedy settlement. 


s 2-8 


There are supposed to be several 
reasons for the changed position of 
the producers. One is the desire 
to show labor that if it forces man- 
agement into the heavy cost and 
losses of shutting down the mills 
it must expect a hard fight. An- 
other is the feeling that the USW 
has been maneuvering to establish 
the principle of industry-wide bar- 
gaining; something that would give 
labor overwhelming power in the 
national economy. Republic Steel 
is supposed to have insisted upon 
doing something right now about 
this matter; something USW didn’t 
expect. 

* 4 . 

Neutral opinion in Washington 
is that probably only President 
Kisenhower, backed by public opin- 
ion, can persuade the principals of 
the atrike to renew negotiations in 
really good faith, at least soon. 
The President has few tools to 
work with except his own prestige 
and the power of public opinion. 


28 


The administration is clearly re- 
luctant about using the emergency 
dispute section of the Taft-Hartley 
Act; at best but a feeble device 
likely to throw the unresolved con- 
troversy back into the Presidential 
hands about the time the national 
conventions go into action. 


se. s 


Already the strike has idled many 
men outside the ranks of USW; 
among others, more than 20,000 
laid off by railroads. It is a com- 
mon belief here that no matter 
when or how the strike is settled 
the price of steel will advance by 
$10 or more per ton; which would 
mean general inflationary fires. It’s 
worth noting that Congress is quite 
reluctant about tryifig to revise the 
labor laws, either now or at a later 
session, as the administration is to 
invoke those already on the books. 


ie tee 


The Senate, last May, passed a 
housing bill (S. 8855) and sent it to 
the House. This bill provided for 
135,000 units of public housing a 
year for three years, carried amend- 
ments liberalizing the terms of 
Title I, provided loans for housing 
displaced persons, set up an FHA 
program for housing elderly per- 
sons, and made some other pro- 
visions. The House Banking Com- 
mittee held hearings and drafted a 
new bill, H. R. 11742. 

* * * 


The House is historically opposed 
to public housing; and, of course, 
this industry has never cared for 
it, either. H. R. 11742 provides for 
60,000 public housing units per 
year for three years; so the Rules 
Committee of the House voted to 
table the bill; which means there’s 
little chance that Congress can 
pass a housing act this year, unless 
of course the legislative committee 
brings in a new bill. 

a ae 


And with the adjournment date 
so near this is virtually impossible. 
With no bill, both the Title I pro- 
gram and the military housing 
program will expire in September. 
There's no controversy over these 
programs; so probably a resolution 
to continue them will be introduced 
and passed. But there's little chance 
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that the amendments to liberalize 
the terms of Title I — considered 
highly important by the industry 
could be enacted. 


-— »§ 


The House of Representatives 
killed the school construction bill 
for this session of Congress. Dif- 
ferent groups in the House refused 
to support the administration’s pro- 
posal that school construction funds 
be distributed in part according to 
need, or to support the Kelley bill 
that would have apportioned the 
funds on the basis of school-age 
population. One factor is the cha- 
otic House battle was the Powell 
Amendment that would have denied 
Federal school construction funds 
to States maintaining separate 
schools for white and colored pupils. 

* »* 

Having approved the Powell 
Amendment, which members knew 
would not be accepted by the Sen- 
ate, the House then defeated the 
amended bill. The Washington 
Post called the defeat of school con- 
struction legislation “nothing less 
than a national disaster.” Press 
secretary Hagerty indicated that 
the administration still wants the 
schoolrooms. The chance to get 
them at this session seems about 
zero, 

a a 

The highway legislation has been 
enacted; and it’s been called the 
greatest boost to the national econ- 
omy in the history of the country. 
But there are comments blowing up 
and down the Avenue that the law 
wasn’t too carefully worked out. 
One basic idea of the legislation was 
the pay-as-you-go policy; and to 
support this policy a number of 
new or increased taxes were en- 
acted. 

a - * 

Now the idea seems to be dawn- 
ing that these added tares are not 
equal to the task; that Uncle has 
sent a small boy to mill. The orig- 
inal plan called for 40,000 miies of 
major highways. It seems now that 
another 1,000 miles have thumbed 
a ride. The peak load of construc- 
tion—and of cost—is expected in 
1960; and some able highway econ- 
omists think that by 1960 the reads 
sugar bowl will be lucky if it has a 
couple of wooden nickels in it. 
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HERE’S WHY! 


Ideal for every phase of residential, com- 
mercial, farm and industrial building. 


Long interlocking fibres give WESTERN 
WHITE SPRUCE extra resiliency and 
super strength ... the best lumber avail- 
able for industrial crating. 











Smooth, even-textured surface takes 
paints, varnishes, enamels ... all fin- 
ishes admirably. Finishes last longer. . . 
give years of enduring beauty. 


Low volumetric shrinkage prevents loos- 
ening of nails and warping — reduces 
maintenance costs to a minimum. 

















Saws easily, nails perfectly without split- 
ting... easy to handle, resin free. 








No wonder WESTERN WHITE SPRUCE is 
the most popular lumber for buildings of all 
kinds. It's ideal for every phase of construc- 
tion — sheathing, siding, studding, joists, 
flooring, rafters and cupboards. WESTERN 
WHITE SPRUCE meets today’s demand for 
modern, practical homes, built for beauty 
and permanency, yet reasonably priced. For 
versatility, durability and incomparable good 
looks, specify WESTERN WHITE SPRUCE. 
Supplies always available for fast delivery 
anywhere in the United States. 


ALBERTA FOREST | assucosescz"-roo" 
PRODUCTS WESTERN WHITE SPRUCE 


Name 


Association itt 


CANADA PERMANENT BUILDING 
10126 - 100 ST.. EDMONTON, ALBERTA, CANADA 
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BESTWALL * 
GYPSUM PLASTERS 


(fibered_ with Fiberpl 


-BESTWALL LITE-MIX 
You get the GYPSUM PLASTER 


same quality and 
service you have BESTWALL LIME 


always associated BESTWALL GYPSUM LATH 
with 

BESTWALL 
CERTAIN-TEED GYPSUM WALLBOARD 


ced w 


FIRESTOP BESTWALL 
GYPSUM WALLBOAR 


BESTWALL 
GYPSUM WALLBOARD 
FINISHING MATERIALS 


BEST WALL 
WEATHER-SHIELD 
GYPSUM SHEATHING 


SEKI BESTWALL 
BESTIWAUIL Certain-leed GYPSTEEL PLANK 


Reg. U.S. Pat. Off 


SALES AND SERVICE 


SALES CORPORATION ROOF DECK 


120 EAST LANCASTER AVENUE, AROMORE, PE S 


EXPORT DEPARTMENT: 100 EAST 42ND ST. NEWYORK I7 WY BESTWALL METRO-MIX 
DISTRICT DALLAS, TEXAS MINNEAPOLIS, MINN ( POURED-IN-PLACE ) 
OFFICES: DES MOINES 1OWA NIAGARA FALLS WY 

ATLANTA GA DETROIT CH PHILADELPHIA, PA GYPSUM ROOF DECK 
CHICAGO, ILL EAST ST. LOUIS, ILL RICHMOND, CALIF 

CHICAGO HTS.. HLL 


CLEVELAND, OHIO reese teh et WASH INDUSTRIAL 
GYPSUM PLASTERS 
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QUAKER STATE ALUMINUM 


Building Products to 
Build Your Profits 


jyueti 
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+ 


ie i} 
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Ceorrugeted Aluminum 
Reefing in Relis. America’s 
most modern roofing — cor- 
rugated aluminum thet rolls 
on like @ rug with no side 
leps to leak! ideal for sid- 
ing and decorating, too. 26° 
ond 48" wide roils — 50 and 
100 ft, lengths. 


Ochiltree Patent No. 2,369,487 


Q6M Aluminum Reofing 
Accessories. A complete line 
of roofing accessories is avail- 


Aluminum Rain Carrying 
Equipment. Gutter, Down- 
spouting and a complete line 
of accessories is available from 
Queker State. Two styles — 
0.G. Box and Half Round. Both 
available plain of mill finish. 
Galvonized rain carrying equip- 
ment is also available. 


QSM Refiective Insulation. 
Packaged to contain 250 sq. ft. 
or 5300 sq. ft. per roll, QSM 


refiective insulation and vapor 
borrier is available in 25” - 
33’ - 36" widths. A solid sheet 
of pure al m foil bonded 
to heavy Kroft paper either 
1 or 2 sides. 


able in Quoeker State Aluminum 
including Ridge Roll, Valley, 
Wall Flashing, Flot Sheet and 
Aluminum Neils. 





QS6M Aluminum Lawn QSM Aluma-Props. These 
Edging. Embedded in ground lightweight (weighs but 18 oz.) 
it forms @ grass barrier oround con't slip aluminum § clothes 
flower beds, trees, walks, props ore ideal for indoor or 
shrubs. 4 wide, corrugated, in ovidoor vse. Adjust from 
40 ft. rolls, Won't rust — 42 ft. te 8 ft. Won't sag — 
easily cut to length desired. con't rust! 














© 1066, Quaker State Metals Company 


WRITE FOR DETAILS ON QUAKER STATE ALUMINUM PRODUCTS TODAY. 


THE MOST COMPLETE LINE OF ALUMINUM BUILDING PRODUCTS MANUFACTURED AT ONE SOURCE! 


* CORRUGATED ALUMINUM ROOFING IN ROLLS ¢ FARM ROOFING AND SIDING SHEETS + INDUSTRIAL ROOFING AND SIDING SHEETS 
* ROOFING AND SIDING ACCESSORIES * ROLLEO VALLEY AND UTILITY SHEETS © UTILITY FLASHING STOCK AND SHINGLES 
* ALUMINUM BUILDING SHAPES © REFLECTIVE INSULATION + VAPOR BARRIER * ALUMINUM RAIN CARRYING EQUIPMENT 
* ALUMINUM WEATHERBOARD SIDING AND AWNING STOCK « ALUMA-PROPS * ALUMINUM LAWN EDGING IN ROLLS 
* ALUMINUM ACOUSTICAL MATERIAL + 


QUAKER STATE METALS COMPANY - tancasrer, pa. 
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paint any surface with a touch of the finger 


FAST-DRYING 


(duih-S ral 


as advertised in 


"RF 


the 

sensational 

spra ) pa l 

aluminur 1, gold, clear 

lac que } and ( olore d enamels 
Here's the modern way to paint the fast-turnover 
way to sell paint! Anyone can paint using QUIK-SPRAY 
and get a smooth professional finish! A fine, high 


quality, quick drying enamel in ao full range of colors 


*& Each can guaranteed not to clog ™ Each can contains 12 full ounces 
® Each can complete ready to spray no extras 


these beautiful colors 


Royal Biuve Aluminum Pink 

Bright Green Gray Orange 

Chinese Red Yellow Fiat Biack 

Gioss Biack Clear Appliance White 
new White Light Blue Copper 

Gold Leaf Dark Green 


low prices also Zinc Chromate Primer 


flat 
appliance white black -e Se clear acrylic 


4 A rich, deep 
B spsdet Cosmatation Gy CHEF block finish j } It insulates and protects with 


FIELD that is ideal for touching- with a soft , 7 
j flat cost that a single application! Goes 


quickly and covers up chips para Brsase 
< od P is ps 4 the decora- Protects popers, art, blue 
scratches @ mors on retr . 
ger tor touch prints and is ideal for 


up any white appliance. It dries 
on cleor and dries dear 


ctors, stoves, freezers and any demands. , 
Spreys en electrical wiring because it 

smoothly to 

wroughtiron keeping connections tight 

or weed 

with ease. 


white appliance 
” actually is an insulator 
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AAumounciug L-O-F Glass Fibers’ 
new HOME INSULATION! 


It gives you more 
selling features ...costs 
less to handle! 


AN, 
ma) " 
Le 


_ 
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Lightweight sheets hold themselves in place be- 






tween framing members until fastened in place. 


Whether you're selling to builders 
or the do-it-yourself market, you 
offer more with LO: F Glass Fibers’ 
Home Insulation. Your customers 
save up to 25% on installation... 
and they get maximum insulating 
efficiency! Just look at all the ad- 
vantages of this new, superior home 
insulation .. . 

¢ Foil-faced vapor barrier re- 

sists travel of moisture—reflects 

radiant heat! 

¢ Lightweight weighs about 

one ounce per square foot. Blanket 


Lr 





low INSULATION 





holds itself in place between studs 
and joists while handy tabs are 


stapled or nailed. Snug fit of 


blanket between framing mem- 
bers also prevents leakage of heat, 
in or out. 

¢ Pleasant to handle—easily in- 
stalled by one man! 

¢ Resilient —does not settle, lasts 
indefinitely! 

¢ Resists mildew—does not at- 
tract vermin! 


¢ Glass fibers cannot burn! 






Reflective Facing 


You save on storage and handling, 
too--compressed rolls take up less 
space, are easy to carry, load or de- 
liver... yet, the insulation springs 
back to full thickness when unrolled! 


L’O:F Glass Fibers’ Home Insu- 
lation is readily available, in stand- 
ard widths and three thicknesses, 
from strategically located distribu- 
tor warehouses. For the name of 
your nearest distributor, write: 
L‘O-F Glass Fibers Co., Dept. 58-726, 
1810 Madison Avenue, Toledo 1, Ohio. 


L-O-F GLASS FIBERS COMPANY 


TOLEDO 1, OHIO 


Makers of glass fibers by the exclusive “Electronic-Extrusion” process 
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This brand name 


also brings you... 


Those who use it call it the “Ability Wood” because 
of its versatility 


@ Consider this... of the commercial tough fibers have a tendency to mat 


woods used in the United States, West 
Coast Hemlock ranks as one of the 
first five in volume produced. 

. as Dimension . .. Weyerhaeuser 
4-Square West Coast Hemlock is pro- 
duced in stress grades that include 
1600 f Select Structural, 1500 f Con- 
struction and 1200 f Standard. Where 
stress properties are not required, other 
grades of dimension are available. 

.as Boards .. . Weyerhaeuser 4- 
Square West Coast Hemlock is used 
for sheathing . . . and for many other 
uses where good boards are required. 

. as Flooring . . . Weyerhaeuser 
4-Square Hemlock flooring offers a fine 
uniform, even toned texture, a light 
color and freedom from pitch. Its long 


together, to provide a floor that hard 
ens with age. Hemlock is known as the 
“hard softwood” flooring. 

... a8 Bevel Siding, drop siding, 
ceiling, finish, paneling or molding, 
Weyerhaeuser 4-Square West Coast 
Hemlock is an ideal wood for interior 
or exterior application 

It pays you to feature West Coast 
Hemlock as processed by Weyerhaeuser. 
You can depend on it as a fine building 
species in ready supply. Weyerhaeuser 
has vast stands of this abundant utility 
wood ... and the research facilities, 
dry-kiln capacity, and skills to make 
Weyerhaeuser 4-Square Hemlock one 
of our most beautiful and useful soft- 
woods. Feature it in your offerings. 


Sales Company 


MINNESOTA 


Weyerhaeuser 


ST. PAUL 1, 
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ow...J&L NAILS in new 








profit-building packages 


ONE 50 POUND SHIPPING CARTON HOLDS 1, 5, 10 OR 25 POUND BOXES 





‘To meet the growing demand for nails in 
small packages, J&L has developed a new 
Ib., 5 Ib., 10 Ib., 


25 |b. boxes that build turnover and reduce 


line of attractive | and 
handling and inventory costs. J&L’s boxes 
were designed in line with the recommenda 


tions of the packaging committees of the 














Wholesaler Hardware A 
boxes can be packed In i 
ping carton that holds ! 

You can order the ne 


All small 
in 8” x 8" x 23” ship 
0) Ibs 


Sssociations 


of nails 


w J&L shipping car 


ton with any of the four following assort 
ments: fifty 1 lb. boxes: ten 5 Ib. boxes 
five 10 lb. boxes or two 25 |b. boxes 
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« They're adaptable to self-service operations They build turnover the 
« They permit attractive displays They are easily warehoused 
« There's space on the box to stamp prices hipped 
| f; ci7e 
« Weighing and wrapping is eliminated Quick identification —size 
s clearly printed on top and t 
« They're welcomed by ‘‘Do-it-Yourselfers is clearly printed on top and tw 
No bins or kegs are required 
SPECIAL BLUED 
COMMON SMOOTH BOX FINISHING CASING ATED BOX PLASTERBOARD 
#13, eq" HEAT 
4d Ad Ad 6d f 
bd 6d 6d od { 
Rd Ke Kd 
Od 
6d 














Fill your requirements now! 


P ve ; 
WOME C0." &l Nails are packed for your ci 
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re s Dig dealer demand 
readily stacked and 
ind weight informatior 


adjacent sides 


















nyenience 


GALVANIZED LARGE 
HEAD ROOFING 
#\) »” HEAD 












Jones & Laughlin 


STEEL CORPORATION: PITTSBURGH 


STEEL 
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American Lumberman Contest 


To Spark More Related Selling 


It should not be too difficult to find 
incentives which will cause every sales em 
ploye to do more related selling. It is re- 
ported that 57% of people walk out of 
department stores without buying any 
thing and that another 30% buy only one 
item 

Not long ago a paint manufacturer em 
ployed five women and gave them each 
$20, with instructions to go to certain 
paint departments and purchase a quart 
of paint remover. Then they were to keep 
on spending money as long as the sales 
people suggested something else. 

Four of the women came back with a 
quart of paint remover! 

The fifth woman spent a total of $17.25 


If it had been your paint department, 
which of the two situations would have 
developed? These facts illustrate the 
appalling lack of creative selling in all 
retail stores. What is wrong with retail 
elling? Is it the sales person’s fault? 
Or the sales management? Wrong atti 
tudes? Lack of training? Poor selling 
habits? 

All of these are a part of the answer. 
But management is the only factor that 
can initiate a change and improvement 
Here is a simple but effective program to 
yet creative and related selling started in 
your operation, 


STEP 1 

Get all sales persons together for five 
minutes just before the doors open each 
morning for related selling practice 
Take a new item each morning and with 
everyone participating, see how many re 
lated items can be listed to be sold with 
it. (A blackboard will help.) Example 
plywood sells nails, screws, hinges, paint, 
varnish, hammer, saw, power tools, etc., 
etc. Keep a permanent record in a related 
selling book 


STEP 2 


Before adjourning each morning have 
all sales people report in writing on their 
most creative sale the day before, and have 
them vote on the best examples for that 
day 


STEP 3 


Post a prize of $10 for the most creative 
sale of the week to be drawn for on Monday 
morning by all who qualified the previous 
week by votes of their fellow salesmen 


With this daily exercise and the incen 
tive to back it up—it won’t be long before 
attitudes will be changed for the better, 
selling skills will grow and good habits 


be established. This program could be 
applied by any company with three or more 
people doing sales work. 


Because the opportunities for creative 
and related selling are greater in our in 
dustry than any other (there are 30,000 
parts in a house and 4,000 items in a typi- 
cal dealer’s inventory the program 
should be continued indefinitely. 


If all the paint which will ultimately go 
on the surface of the lumber were sold by 
the lumber dealers of America, the paint 
business in our yards would increase by 
at least 50%. 


The well-known story of the drug sales 
man’s encounter with a husband who indi 
cated by a purchase for his wife that it 
might be a dull weekend, illustrates the 
possibilities of creative and related sell 
ing. 


The salesman as you remember sug 
gested to the husband a fishing trip and 
then sold him hooks, lines, rods, reels, 
baits, tackle box, waders, tent, boat and an 
outboard motor. 


If lumber dealers will initiate a pro 
gram of daily (five minutes) related sell- 
ing practice, and back it up with an incen 
tive prize for the best related sale each 
week, it wouldn't be long before our indus 
try will have a classic story equal or 
better than the drug store story. 


OUR PRIZE CONTEST 


To help the cause along, the American 
Lumberman will offer $100 for the best 
example of creative or related selling sub 
mitted by a dealer salesman or woman 
between now and November 1. Each exam 
ple should be verified by the dealer or 
store manager. 


The prize will be awarded at the Na- 
tional Retail Lumber Dealers’ Association 
exposition in Chicago and the winner will 
receive in addition to the $100, a round 
trip ticket to Chicago and a certificate as 
a Master of Creative Salesmanship. Ten 
runners up will be mailed Honorable 
Mention Certificates 

Start sending your entries at once. No 
limit to the number from any salesman or 
woman. Simply tell the story of a sale 
made through creative suggestions or re 
lated selling, giving the who? when? 
what? and how? Remember the contest 
closes November 1. 
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BUILDING 


Metals are the 
Best Insulators 


Against Heat, Cold, 
and Vapor in 


Building Spaces 


The surfaces of ordinary IRON have 
about 4 times the reflectivity against heat 
rays that the surfaces of asbestos, asphalt, 
paper, brick, plaster, wood and other ordinary 
building materials have. Brass, gold, silver 
and ALUMINUM surfaces have about TEN 
TIMES the reflectivity against heat rays that 
non-metallic materials have. Aluminum sur- 
faces, for example, have a 97% reflectivity for 
RADIATION, whereas the surfaces of most build- 
ing materials have a reflectivity of only 10%. 


RADIATION (heat rays) is responsible for 
65% to 80% of all heat flow sideways in build- 
ing spaces ; 55% to 75% upwards; 93% down. 


Air space has low density, therefore heat 
flow by CONDUCTION through the spaces inside 
building walls, roofs, attics or floors is slight. 
CONVECTION accounts for 15% to 30% of the 
heat flow sideways in such spaces, and up to 
45% upwards. There is NO convection down. 


AN EXCELLENT HEAT AND VAPOR BARRIER 


Multiple sheets of metal, spaced apart, 
make an excellent barrier to heat and vapor 
flow in any direction. Prefabricated Multiple 
Aluminum is installed in one simple operation. 
Tough metallic sheets are automatically ex- 
panded so as to form alternating layers of alu- 
minum, fiber and low density reflective air 
spaces. The fibrous and metallic sheets retard 
inner and outer convection. 


Its continuous metal sheets, up to 750 feet 
long, have almost zero permeability to vapor. 
Infiltration under flat stapled flanges is slight. 
Condensation formation on or within this type 
of insulation is minimized by its scientific con- 
struction. More than 325 million sq. ft. are in 
use today, a large part of it re-orders. 
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THIS ADVERTISEMENT HAS APPEARED IN: 


American Puilden; Vraciical Builder; 
Ain-Coniitioning, Heating & Ventilating; 
Heating, Proing & Air-Conditioning. 





No Minimum Stock REQUIRED 


MULTIPLE SHEETS 
OF METAL 


To obtain MAXIMUM, uniform-depth pro- 
tection against heat loss and condensation 
formation, it is necessary to use the new edge- 
to-edge multiple aluminum*, each sheet of 
which stretches from joist to joist. 

*Patent applied for 
FREE ASHAE BOOKLET 

Yours for the asking is a discussion of how 
and why aluminum insulates, even under ex- 
treme conditions, in the booklet, Thermal Test 
Coefficients of Aluminum Insulation for Build- 
ings, published by the American Society of 
Heating & Air-Conditioning Engineers. 


Infra Insulation is sold DIRECT TO DEALERS in 
most states. You can carry a COMPLETE STOCK of 
this fast-moving insulation on a COUPLE OF 
SHELVES, because it is so compact, with 1000 sq. 
ft. ina carton 3’ x 144’ x 4’, only 1 ev. ft., weigh- 
ing only 48 Ibs. Infra is a very profitable item 
to handle. Ask for DEALERS’ PRICE LIST, samples, 
literature, and displays. Please use coupon. 


INFRA INSULATIONS CAN BE PURCHASED 
for 3¢ to 12¢ per sq. ft. depending on the type. 


Infra Insulation, Ine., 525 Bway., N. Y. C., Dept 
( Send Dealers’ Prices Samples 
()] FREE A.S.H.A.E. Booklet, “Thermal! Test,” 


Name 
Firm 


Address 


Circle No. 18 on Coupon, page 92. 
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Direct DEALERS WANTED ——————— 


ask about 
IDEA No. 


U2-1 


Ask your AIM*... Sterling Lumber did and now... 
Faster shipments, better arrival conditions result 


ACME STEEL STRAPPING and the new Interlace method of 
securement on flat cars, now insure faster lumber shipments 

for Sterling Lumber and Supply Company, Goodwater, Alabama. 
Notice the neat orderly packages in the Interlace-secured 

lumber shipment above after a trip of 719 miles. (Idea No. U2- 


Acme idea Men 
Julian Scott } 
cooperated with One operator with a lift truck loads or unloads faster than before. 


Shipments arrive faster because delays to re-cooper are rare. 


Bartag Sitbar & Larger, neatly packaged units mean more efficient 
setting up this : ? r 

car loading system ’ use of storage space and better inventory control. 
*Ask YOUR Acme idea Man for the free Interlace specification 
booklet. Have your very next order shipped the Interlace way 
by passing the booklet on to your mill. Write Dept. YAU-76, 
Acme Steel Products Division, Acme Steel Company, 
2840 Archer Avenue, Chicago 8, Illinois. 


ACME STEEL STRAPPING -3t 
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Why Sell Specialties? 


The obvious answer to the above question is “to make a profit.” 

But the answer goes deeper than that. Up until now, thousands of 
dealers have felt they could make an adequate profit without selling build 
ing specialties.’ 

Now the growing trend toward selling the complete package—new home 
or home improvement job—has convinced an increasing number of dealers 
of the importance of handling the newer products, especially those which 
have proved themselves, 

Such products include combination doors and windows, metal awning 
ornamental iron, sliding glass doors and windows and screen house to 
mention only a few. 

In nearly every one of the above lines, the market is hardly dented, Thi 
is a good time to examine your product lines and see where specialties may 
fit into your sales picture. 

You may ask, “What specialties should I sell?” This will depend on 
your competition, your market area and the opportunity for expansion. 

sig investments in money and manpower are not necessary to make a 
start in this field. For example, ornamental iron, shower tub enclosure 
fiberglas patio packages and carports are a few of the products that are 
offered by the manufacturer on a pre-packaged basis 

Starting slowly, a dealer can experiment with a few such items without 
making a major investment. Later on, he can organize a separate sal 
organization and application division. 

The market is ready, excellent promotional tools are available and the 
retail lumber dealer is the logical sales outlet. Motivated by a good margin, 
the dealer’s first step is to investigate these latest developments for him 
self. The following pages are intended as an introduction 


“What is a building specialty? Most dealers think of them as product quite 
apart from basic building items like lumber. The industry is now discouraging the 
segregation of building specialties from other building material They are part 
of the overall building products picture and are gradually being treated a uch 


INDEX 


Combination doors, windows. .42 Fiberglas panels 
Awnings, canopies Lantern kits 

Tub enclosures Ornamental iron 
Sidings Screen houses 

Folding doors Jalousies 

Sliding glass doors Disappearing stairways 
Carports . Nailon brick 
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A Booming Market... 


Combination 


COMBINATION DOORS are gaining in 
popularity. About 2,000,000 are being sold 
annually, They're a natural product for the 
lumber dealer 


J 
Doors 


and 


Windows 





Lumber dealer is natural retail outlet for these 


specialty items. Expert help is available to retailers 


interested in capturing share of this booming market. 


By HAROLD R, GIBLIN 
Executive Secretary 
National Combination Storm Window 
& Door Institute 


How strong is the market for alu 
minum combination storm and 
screen windows? 

In terms of product acceptability 
and desirability, the market is very 
strong. Prior to 1945, homeowners 
suffered the inconvenience and 
week-end torment of putting up and 
taking down storm and screen pan 
els twice a year 

However, during World War II, 
the then “miracle” metal, aluminum, 
came into its own as an all-weather 
aviation material. Someone had the 
brainstorm of combining seasonal 
sashes (screen storm) in alu 
minum frames and the industry was 
horn, Storm and screen doors br-«! 
on the princi le soon fol 
lowe d 


and 


BAIT 


Vast Market Available 


By the start of the 
tion, the aluminum 


Korean a 
combination 
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business accounted for more than 
$125 millions annually in retail 
sales. The industry is climbing to 
ward the half-billion-dollar 
mark annually with no signs of a 
letup 


The market is vast with 64 mil 
lion existing dwellings and 1,300, 
000 new units added each year. Per 
haps 10% of the market is now 
equipped with aluminum combina 
tions. The average home uses 10 
windows and 2 doors for a retail 
sale of about $550. About two-thirds 
of the market potential is in the 
north; of the remaining one-third 
homes, in the southern portions of 
the country, there remains a -huge 
potential for screen and jalousie 
sales 


sales 


A serious question arises as to 
why sales in this market are com- 
ing primarily from a new type of 
retailer, the specialty dealer. It 
remains a mystery why established 
lumber dealers, normal sources of 
screens, storm sash, doors, did not 
at once jump into the aluminum 


combination market. Some experts 
bluntly accuse the lumber dealer of 
excessive conservatism, unable 01 
unwilling to adapt to change. Some 
say the combination window and 
door business is a “promotional” 
field requiring hard selling, which 
they feel the lumber dealer is un 
equipped by personnel and experi 
ence to tackle 


Dealers Interested 


Whatever the reasons, the alumi 
num combination business is a 
booming $350,000,000 industry to 
day, producing something like 2, 
000,000 doors and 10,000,000 win 
dows a year. A business that size 
so naturally suited to a lumbe 
dealer’s operation, is worth investi 
gating. In a relatively few 
the wall of indifference has begun 
to crack and here and there lumber 
yards are showing combinations 

A few manufacturers, particula! 
ly of combination doors, have cre 
ated install-it-vourself units 
cially designed so the homeowner 
can hang it himself. Windows, be 


Cases, 


spe- 
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BILT-WELL: This new front entrance door 
combination, consisting of a modern three- 
lite Prom-o-dor and a matching three-lite 
screen or storm door, called the Com-o-dor. 
The Com-o-dor can be used as a screen or 
combination door and comes with removable 
storm panels and special decorative grilles. 
Carr, Adams & Collier Co., Dubuque, lowa. 


ing a little more resistant to owner 
installation, still lag. 

Overall, however, the lumber 
dealer still hesitates to go whole 
hog into the sales, installation and 
service of the rocketing storm- 
screen combination market. It is 
not clear why, but for whatever rea 
son, lumber dealers seem at last to 
be awakening. When the lumber 
dealer wakes fully, conservative 
estimates reckon that the yearly 
take on aluminum specialties could 
easily exceed one billion dollars 
And lumber dealers all agree that 
a business this size cannot be over 
looked. Several of the vanguard ad 
mit privately that the profit in alu 
minum combinations is very satis 
factory 

What dealers feel they lack, and 
perhaps have feared, is the newness 
of the type of thinking the specialty 
business demands 


Sales Aids Available 


Manufacturers in the aluminum 
combination industry pooh-pooh 
these objections, saying that they 
have always offered to setup, teach, 
train and in general nursemaid the 
new dealer until he can continue on 
his own. The areas of new approach 
and effort include sales training for 
home demonstration, competitive 
selling, closing, advertising, sales 
promotion, installation, estimating 
and financing. 

To retail or wholesale readers of 
this publication interested in fur 
ther investigation into aluminum 
specialties, it is recommended that 
contact be made with the industry’s 
official spokesman, the National 
Combination Storm Window and 
Door Institute, Inc., 280 Madison 
Ave., New York 
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MAIN STREETER: A new budget priced 
all-aluminum combination storm door 
the Main Streeter, is offered by B & G 
Sales Co., Pittsburgh. Made of Alcoa alumi 
num, the Main Streeter is fashioned into an 
attractive |'/2 lite door, with a 
frame, water-shed mullion, diamond-em 
bossed kick plate, knob latch, basic hardware 
and is available with Z bar or piano hinge 


called 


extruded 


Tt 
Cn 


TILT-O-MATIC: Tilt-O-Mati« 


combination 


triple track 
windows ere 
designed to make life easier. Tilt-O-Matic is 
produced by Air Master Corp., Philadelphia 


Because of its triple-track construction, the 


aluminum storm 


window and screen panels may be self-stored 
the year ‘round. Air Master offers an exten 
sive kd program on the Tilt-O-Matic window 
including a detailed plant layout and a list 


of the machinery required to assemble 


SUN PORCH or preferential areas of older houses are good sales potentials 
the national market for combo windows and doors has been tapped 


GREEZEWAY INSTALLATIONS offer sdded sales leads for combination windows 


Seles 


potential in combo windows and doors is $550 for average house 
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METAL AWNINGS were installed on ap- 
proximately 750,000 homes last year, also 
many commercial and industrial buildings. 
Seles are made on an installed rather than 
a do-it-yourself basis 


Given Strong Promotion 


Metal Awning Market Growing 





WEPCO: Perfect fit for any size window is 
the new Wepco adjustable aluminum awn- 
ing, which is manufactured by The Weather- 
Proof Co., Cleveland. A patented adjust- 
ment feature enables anyone to slide the 
awning in or out, quickly and easily, to fit 
any window. The Wepco awning is designed 
for maximum ventilation and minimum glare. 
Also available is a matching aluminum door 
canopy. 


Sales expected to reach $400 million this year 


as public becomes scld on value of outside shading. 


By STANLEY W. HOFFMAN, 
Executive Secretary 


National Metal Awning Association 


Only a handful of retail lum- 
ber dealers cut themselves a slice of 
the $2650,000,000 metal - shading 
market last year However, more 
dealers are becoming interested in 
this profitable product 


An outstanding case history is 
the Advance Woodworking Co., Chi- 
cago, Ray Hinch, president. The 
company has been successful at 
merchandising both wholesale to 
retail lumber dealers for subse 
quent over-the-counter sales and di- 
rect to builders for prime building 
requirements. So successful was the 
operation that a separate division 
of the business was set up 


NMAA $s atatistics show metal 
awnings were installed on 750,000 
homes and thousands of commercial 
and industrial properties during 
1955. Almost all this business 
was done by window specialties and 
awning dealers, with a slight fla- 
voring of department store sales 
Most sales in the field are still on 
leads gathered through advertising 
and canvassing. Until the tail end 
of 1954, metal awnings were a prod 
uct to be “sold” rather’ than 
“bought” from a strict consumer 
viewpoint 
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In 1955, most original patent 
rights on representative types of 
awnings were running out and co 
incidentally, just about that time, 
there came about a public aware 
ness of the product's functional 
value. 


More consumer interest. An 
almost fantastic potential volume at 
retail of $400,000,000 has been 
forecast for 1956. Despite a late 
spring most manufacturers have 
been running between 25% to 
100% of last year 

The Air Conditioned Village tests 
in Austin, Tex., showed air con- 
ditioning economically practical 
only in those homes where outside 
shading was applied to south and 
west exposures. A recent survey 
by George Rhine Co., an independ- 
ent research enginering concern, 
points likewise. Awnings placed on 
184 windows in 18 air-conditioned 
buildings at Ellington Air Force 
base in Texas effected an annual 
air-conditioning saving of $18.86 
each awning; in 10 years this 
amounts to more than $188 per 
awning. 

And, because price - conscious 
builders have eliminated foyers, 
sheds, canopies and garages in 
lower-cost new housing, there has 
been a growing popular demand 
for these housekeeping essentials. 


July 


FLAIR: To its already well-established line 
of all-aluminum products, SeaView Industries, 
Miami, Fla., has added Flair, a modern fold- 
down awning. Sales aids designed to sell 
Flair include colorful brochures and mailers; 
displays, which include settings of an ‘out- 
door living room"; recorded radio announce- 
ments and television commercials. 


(Incidentally, dealers usually take 
on carports and door hoods first as 
retail items. Later, when they have 
shown sufficient results from these 
items they consider the full line of 
awnings, wherein is the bulk of the 
profit. ) 


Sell installed. 
except in special applications, 
should not be sold as a do-it-your 
self item. The lumber dealer should 
have either his own installation and 
service facilities or subcontract 
with a responsible, experienced in 
stallation crew recommended 
through his supplier. 


Metal awnings, 


Another reason for the tremen 
dous increase in product demand 
is the wholehearted support of the 
major aluminum suppliers who, 
together with NMAA members in 
key market areas, invested $350,000 
in a concentrated ‘‘May-Is-Metal- 
Awning-Month” national promo 
tion. One hundred promotional ads, 
most of them full page in size, 
reached an estimated 100,000,000 
readers of 65 newspapers. 

Because there are more than 100 
different metal awning manufac 
turers and eight basic awning de 
signs, each can be sold for its own 
particular quality and functions 
instead of on a strictly price basis 
as is the case many times with look 
alike products. 

The lumber dealer is a natural 
outlet for the sale of metal awn 
ings, providing he believes in ag 
gressive advertising, progressive 
salesmanship, first-class service 
and, of course, the functional values 
of the product. 


1956, AMERICAN [LUMBERMAN AND 





Use this display 

to help sell these 

profitable plywoods: 

© GP Striated 

© G-P Ripplewood 

© G-P Prefinished 
Hardwood 
Paneling 
V-grooved 
Oak, birch, 
um, cativo, 
walnut, cherry 


© G-P Savannah 
Paneling: 
Birch, blond 
and honeytone 
oak 


ABOVE 

Untoided unit devel 
ops corner of wall 
interes! and shows 
fyil display for eosy 
customer shudy 
BELOW 

Triangular island dis 
ploy takes only about 
2 feet of floor space 
to do a big selling 
job. Many other ar | 


rangements are pos 
sible 


Most powerful sales tool since the charge account 


it’s yours from GEORGIA-PACIFIC! Use it to show the beauty 
and desirability of G-P Paneling from actual samples, color pho- 
tographs and handsome pictorial folders, Use it to make sales 
out of floor traffic. Georgia-Pacific has color-styled this illumi- 
nated display to turn a minimum part of your crowded floor space 
into an extra salesman—one that sells from any angle —and it 
arrives ready to go to work. Just put it up, as an island display, 
flat wall unit, around posts, or in many 

other arrangements, including self- 

lighting separate panels, and it will . 
build the interest that makes your ° 
sales. For immediate information on ° 
obtaining this powerful selling tool, ° 
clip and mail coupon below, today! ; 














Specialities Division 

Georgia-Pacific Corporation 

Dept. AM756 

600 No, Capito! Woy. Olympia, Washington 


Pieose rush me additional information on the G-P island disploy 
NAME 


COMPANY 
Georgia-Pacific consumer advertising 


appears in many national magazines 
to help you sell. Use this display to 
tie in with it! 


STREET 
city 


My local distributor of G-P Products is 


ile. GP) sie GEORGIA — PACIFIC 01101110" 
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Selling Specialties 


i | PATIO SHOP 


e | 
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Courtesy ALSYNITI 


PATIO SHOP of the Airline Lumber Co., San Diego, is roofed with alternate sheets of green 


and yellow fiberglas panels. 


Sales Surface Hardly Seratched .. . 


The Fiberglas Awning Market 


Lumber dealer is “ideal man” to sell home- 


owners the living comfort available through 


fiberglas awnings. 


4 > By MYLES J 
McGOWAN 
@ secretary 


Fiberglas Awning 


“9” 
4 - 
| 4 Association 


Fiberglas aAWNnINKS have come a 
long way in a very short time 
Originated in 1949 by Carl J. Olson 
founder of Ray-O-Lite Corporation 
of America, the growth of the awn 
ing industry has been spectacular. 

In 1950, only a few fiberglas 
awnings were made for strictly 
local installation. Today the indus 
numerous manufac 


ADVANTAGES OF FIBERGLAS are point 
ed out by Airline salesman while customer 
studies the various color samples available try includes 


BEAUTILITE: A fibergles pane! for awnings containing a special heat blocking material, 
which effectively blocks the passage of heat and unwanted light, yet transmits a soft, diffused 
light, is announced by the Beautilite Co., Houston, Tex. Beautilite panels and special formed 
aluminum extrusions and fittings are produced for simple and fast fabrication of awnings, 


patios, etc Fabrication and installation requires only a hand saw, screwdriver and drill, 
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turers throughout the country 
whose total annual production runs 
close to 24% million square feet 
Despite these phenomenal fig 
ures, the industry has _ barely 
scratched the surface of the shatter- 
proof fiberglas awning. Our ex- 
panding market has proved rt 
sponsive to attractive styling and 
good design, as evidenced by the 
reception given to the Regency 
awning, created exclusively for 
Ray-O-Lite by Raymond Loewy As 
sociates, famous industrial design 
ers. Loewy proved that awnings 
can be beautiful as well as fun 
tional. Such styling adds tre 
mendous appeal to such a product 


Good Profit Item 


Our most pressing need is a 
quick, but sound way of exposing 
our product to the homeowner 

The lumber dealer is the ideal 
man to do this job and he can 
realize a handsome profit for him 
self. In fact, the lumber dealer’s 
best customer is the type of home 
owner we want to reach. Either di 
rectly or through contractors, he 
can be exposed to new profit items 

Little additional sales effort is 
required, since an attractive fiber 
glas awning display easily arouses 
public interest and desire to buy 

The lumber dealer can refer these 
leads to his local fiberglas awning 
manufacturer or dealer and when 
the deal is closed, the lumber deal- 
er shares in the commission at a 
rate worked out with manufacturer 
or dealer. Furthermore, consumer 
interest in fiberglas as a building 
material will lead to additional 
sales through home improvements, 
#ll swelling the lumber dealer’s 
share of the homeowner’s dollar. 
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NEW FROM RUBEROID! 
REMODELING MARKET 


Sthing Kif” 


Home Improvement Year offers you unusual opportunity for high 


roofing and siding profit. To help you, Ruberoid offers a complete loca! 
selling kit~ads, promotions, and personal sales aids. Use this kit for 


larger share of remodeling sales throughout your area, 


a NATIONAL ADVERTISING — 


| REACHES MORE THAN 8,000,000 FAMILIES .. . 
PRE-SELLS HOMEOWNERS IN YOUR AREA 
GETS BUILDER ACCEPTANCE, T00 


n Better He 


a 


. . f 
2 OTs, 
+ Sly» ” . ‘ 


SPECIAL! wo-work-For-vou FREE! coLorFut window and FREE! saves-certine 
DIRECT MAIL CAMPAIGN! WALL STREAMERS LOCAL AD MATS 


Specially set up Identify yourself as hea 
by the Reuben H. quarters for remodeling 
Donnelley Cor in your area treame 
poration, thi tures remodeling, banner 
program will y 
call attention to your roof 
make promotion 
al mailings over 
your name to 


ing, siding and insu 
lation lines { 
prospects in your these colorful di 
area, Name any plays indoors and 
prospect you out for extra sales. 
wish or let 

Reuben H. Don 
nelley 

the list as well « 
the work 





HOME MODERNIZATION BOOK DRAMATIC VISUALIZER SIDING “PERSUADER” 


hows prospect Shows beauty of actual 
how remodeling new roofing, siding. Feature 
sdds beauty. Full parent “envelope” page 
color illustra 5 

ons show how 
emodeling re 
amps old homes 
onvincing be 


fore - and - after 





etures show 


See The Mar From RUBEROID today! 
Let him show you how to get these selling tools 


iD how to use them for big remodeling profit! 
The RUBEROID co. 
ASPHALT AND ASBESTOS BUILDING MATERIALS 
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| } Selling Specialties 


b fost semepntenalivaie cigar 
fepelreppecnamemecctmiacen-reme 


Dun Ot wal aa 


Backbone of Steel 
for EVERY Masonry Wall 




















DEMAND 


Designed specifically for 
masonry crack control, 
Dur-O-wel is specified by ear- 
chitects and builders every- 
RUNNING where. Supply this demond. 


BOND 
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TUB-MASTER: A combination sliding-folding tub enclosure, Tub 
CAVITY master folds away for tub cleaning and bathing, or unfolds into two 
rigid, sliding doors at shower time. Made by New Castle Products, 
Inc., New Castle, Ind., makers of Modernfold Doors, Tub-master is 

available in most popular bathroom colors, including white. High- 
QUALITY impact plastic panels make Tub-master safe. Tub-master is designed 


‘h P ba gg Ty am \e. to fit standard, recessed tubs. Installation makes a good do-it 


trussed design cross rod com- Z Z yourself project. 
bine to moke Dur-O-wel on MO OZAe 

oll-working steel reinforcing 
ossembly. 


Tub Enclosures 


Here’s a group of specialty products that are espe- 
cially easy for the lumber dealer to sell and merchan- 
dise at a profit. We say this not only because they 
improve the appearance of a bathroom, but also be 
cause tub enclosures are now usually carton-packed 
for fast customer service. Units are preassembled, 
mastic and other materials for installation are included 

ay and the glass is in the panels. It’s strictly a pickup 
PROFIT item that can be sold right off the floor. And thanks 
~~ ge ig Eg ag to mass housing since 1946 a limited number of sizes 
Easy to stock, easy to sell, will handle most wall-to-wall tubs. 


Dur-O-wel gives you @ good a 
BONDED margin of profit, Dealer sales aids for tub enclosures are especiaily 


Walt complete and effective. Retailers are offered direct 
mail, ad mats, counter giveaways, radio and TV scripts 


sciadiaie, iit tei aie eho inte and working counter and salesman’s samples But for 
brond aeme, recognised of ones by orchiteste our money the best bet is a full-size display for the 
end builders alike, Notion-wide distribution showroom, which measures 6’ across by only 16” deep. 
Ce Pe ee, eee Py hy The sales tool permits the installation of a tub enclo- 
your Dur-O-wal jobber, phone, wire or write sure in a simulated bathtub with a life-size child’s fig- 
todey te Dept. 7C. ure seated in the tub. 


Trussed Design 
Butt Weld © Deformed Rods us Ee a 


ica's fastest selling tub enclo- 


sures and shower doors is 

a a . eae : ; Beauti-Dor. Delivered com- 
3 oe +? pletely preassembled in one 

(R) ee } compact shipping carton, even 


the glass is installed in the 
panels, Everything needed for 
installation is included. Manu- 

' . factured by Beauti-Dor, Inc. 
c AR RAP ‘ ve ~ P > ; : 
Ow O-wok Orv, Cedar Ropids Block Co AAMMal sc ndiagy Ohm toh ae 4723 N. Pulaski Rd., Chicago 


tnc.. Bon 020 STE Dur-O wat of Il, 110 .N River St, MAUERSR ES a . 4 30. Beauti-Dor tub enclosure 
ae 591/," . 


in 
In MINGMAM, ALA BBISRTMG) t fer re” : + eps 
Ovr-O-wol Prod. of Alo, Inc, Bon 5446, BRIG Le height. Panels glide from either 


Prod., Ine, 4500 £. Lombard DBALTIMORE MO | Our O wal Div, fromrer Mig end, silently, on double over- 


head cadmium plated, ball- 
u ; ’ B TOLE00_OnIO} H : 
Co. Bon 49, RSIS ae Our O wol, Inc, 165 Utoh 5S! t On . bearing rollers. 
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Le mon Hill, in I airmount Parh . Philade Iphia, one ol the 
most gracetul facades in Americ 1, was visited frequently 
by Wa hing ton, Hamilton, Lalayette and Je flerson 


Double Hung Wood Windows Add Grace 


to the Beautiful Exterior of Lemon Hill 


From 1770 to 1798 Lemon IIill was the home of Robert Me ris, 
one of the most famous financiers of the Revolution, member of 
the Continental Congress and signer of the Declaration of 
pendence. Morris filled his hot hous with what were uid to be 
the first lemon tre brought to Philade!phia, iving the man- 
sion ifs nam« 


Double hun wood window add grace and di nits to Lemon Hill 


mansion, just i rhe lo to modern home Other material cannot 


hope to dupli: ite the warmth and versatility of d. Also, today, 
with the advan T f modern chemi y, the natural dura- 
bility of wood yina ‘ ha been reatl assed throu rr pre- 


servative treatment further assurin d endurance in all 
Relative ine xpensivencss permits generous use 
of double hun vood windows with metal kinds ol weather 
weatherstripping, even in the most modern 


hom Another plu factor for double hung wood windows is the u 


modern spring sash balances and metal eather trippin 
extraordinary durabilits ol mie tal Wwe ither ripped doul le hun 


i ; | 
wood windows means | mamtenance and longer lle. 


WEATHERSTRIP esearch INSTITUTE 


OFFICE OF THE SECRETARY, BOX 126-—~RIVERSIDE, ILLINOIS 


DORBIN METAL STRIP MEG CE WICHOLS META ij | A 
MEMBERS: , ’ a av 
GARONER wiht CO PEMEO MIG CO 
SiN WEATHERST RY 


i 
An endless variety of design can he achieved ALLMETAL WEATHERST RIF MACK. ANBURG DUNCAN CO Pee 
tt | bl | 4 j | E Th BARLAND WEATHERST RIP MATERIA MASTER METAL STRIP SERVICE PLESE WMLTAL WEATHERS TR 
with —— te iune woo window wy are CENTRAL METAL STRIP CO MONARCH METAL WEATHERS TRIP CORP SOUTHERN METAL PRODUCTS CO 
easily shaped and their surface receives and CHAMBERLIN CO. OF AMERICA HATIONAL GUARD PRODUCTS IN« WARNICA PRODUCTS 


holds any type of finish, OLNNIS &£ CO, WLS NATIONAL METAL PRODUCTS CO, INC LEGLRS, IHC 
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The Berry Display Door that played 
a major role in helping Adel Lumber 
Company become garage door head- 
quarters for its trading area, A Berry 
representative will install a similar 
display door on the premises of any 
lumber dealer who wants to recapture 
his garage door business and become 
the garage door headquarters for his 
trading area. Call your jobber or 
write for one today 





er 

ie, RRAGE DOOR 
j pity GARAGE DO 

} 

the suburben” 


WORLD'S LARGEST MANUFACTURER OF METAL 


GARAGE DOORS 


23, 


1956, 


AMERICAN Lt 


INCREASES GARAGE DOOR SALE 


HERE’S HOW! 


Adel, lowa, is a town of 1500 
population. In less than a year, 
the Adel Lumber Company in- 
creased its garage door sales 
300% and has become head- 
quarters for garage doors and 
garage materials in the Adel 
area. This 
was achieved by: 


profitable position 


(1) INSTALLING AN 
OPERATING BERRY DISPLAY 
GARAGE DOOR 


This enabled customers to actually 


open and close the door and see, first 


hand, how easily and quietly it 


operated Also, with the door oper 


it became a simple matter to 


ating } 


point Out the many advanced features 
of Berry 
that help make this door “America 


Suburban Door hardware 


Finest Garage Door 


(2) OFFERING THE DOOR AT 
A PACKAGE PRICE TO BE IN- 
STALLED BY THE CONSUMER 


This offer is possible because great 
care has been taken to engineer Berry 
Suburban Doors so that they can be 
installed by nearly anyone. Hardware 
1S completely factory assembled and 


greased Door is factory prime painted 


(3) OFFERING THE DOOR ATA 
PACKAGE PRICE WHICH IN- 
CLUDES INSTALLATION BY 
ADEL LUMBER COMPANY 


This packaged price, including instal 
lation, is a service that’s greatly appre 

ciated by builders. They don’t have to 
arrange for installation and the ‘one 
price for all” lets the builder figure his 


costs to the penny on this operation 


MBERMAN AND 





STEI 


yr ielem # 


S 300% IN LESS THAN A YEAR: 


UU, CAN HELP YOU INCREASE YOUR GARAGE DOOR SALES 


A Berry idea man will gladly demonstrate how you too can become 
garage door headquarters for your trading area. He will tell you about 
the tested Berry Merchandising Plan. He will show you how other Berry 
dealers from coast to coast have achieved amazing garage door sales 
increases. So write us today. We'll have a field representative and a 
distributor salesman contact you with full ideas on this remarkable new 
Berry Plan for increasing garage door sales and profits. Others are doing 
it every day. Why don’t you? 





THESE BERRY PRODUCTS ARE SPECIFICALLY DESIGNED FOR SALE BY LUMBER DEALERS 


THE POPULAR BERRY THE NEW, LOW COST BERRY FLOATAWAY 
SUBURBAN ALL-STEEL GARAGE DOOR FOLDING CLOSET DOOR 
THE HOTTEST ITEM IN THE INDUSTRY 

All hardware is factory assembled and greased 
Installation is amazingly simple AND when a Ac last 
Berry Door is installed you can forget it. This service installation. Requires no special framing. All-steel 
free door is made of special, high quality steel that construction (can't warp or swell). Glides and folds 
will give a lifetime of service in any climatic condition 
in the United States or Canada. Berry Suburban the track). Call your jobber now or write for complete 
Garage Doors are extremely quiet and easy operating information 
For a demonstration at your office, mail the coupon 


in this ad today! DON’T DELAY—MAIL COUPON TODAY 


STEEL DOOR CORPORATION 
Department 17 

2400 E. Lincoln Road 
Birmingham, Michigan 


a really wide open closet door. Fast, easy 


on nylon bearings. Maintenance-free (can't come off 


You bet | want to be garage and closet door headquarters for my 
areal Rush me a Berry ideo man and jobber salesman. I'm ready 
to be shown how | can increase my sales and profits with Berry Doors. 


NAME 
ADDRESS 
CITY STATE 


jie Se tele) miele) ite) 7 wale), 


E. LINCOLN RD. BIRMINGHAM, MICHIGAN 


<<< — - - - - - 
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Selling Specialties 


Before 


Leads to Other Sales 








After 


ASBESTOS-CEMENT SIDING is being applied to many farm 
houses to improve their appearance and attractiveness. Asbestos- 
cement siding may also be used effectively on churches and com- 
mercial buildings. 


Big Market for Asbestos-Cement Siding 


New colors and consumer ad- 
vantages make asbestos siding much 


wanted for sidewall improvements. 


By CHESTER C, KELSEY, manager 


Asbestos-Cement Products Association 


Supplying asbestos-cement siding for the ever-pres 
ent (and currently booming) modernization market can 
be a highly profitable operation. This has been proven 
by thousands of lumber dealers. Many retailers, in 
fact, have built successful remodeling departments 
around this product 


Sales of asbestos siding have more than tripled in 
the past 10 years. Last year’s output was sufficient to 
provide siding for half a million buildings. Much of 
the production went into new construction, where as 
bestos siding is increasingly popular, but the home im 
provement market continues to absorb the major share 


In recent years expenditures for remodeling have 
run almost neck and neck with those for new houses 
Reports from lending agencies indicate that this year 
remodeling dollar volume may exceed that for new 
residential construction, Re-siding is a major improve 
ment project and one that usually leads to other 
sales. The profit-alert dealer, therefore, will seek his 
fair share of the lucrative business. 


The potential for asbestos siding sales is literally 
unlimited. One-half of the nation’s non-farm homes 
are more than 30 years old. It has been estimated that 
30 million houses have sidewalls in need of repair or 
shabby from lack of proper attention 

A survey by a large national magazine shows that 
six-and-a-half million householders are seriously con 
sidering doing something within the next 12 months 
to dress up the exteriors of their homes. A large per- 


52 


centage of them wouid be prime prospects for asbestos 
siding, if shown how it not only gives refreshed appear- 
ance, but lifelong protection as well. 


Today’s asbestos siding is smartly fashioned to pro- 
vide the richness and style demanded by discriminating 
homeowners. It comes in many new and beautiful col 
ors, including pastels, bolder hues, blends and striated 
effects in a range to suit all architectural and artistic 
tastes. New application methods have been developed, 
which accent the horizontal shadows between courses 
and add character and charm to the sidewalls. 

Exterior attractiveness, however, is only one of the 
many effective selling points for asbestos siding. Here 
are other potent consumer advantages that build sales: 


Low initial cost: a complete re-siding job may not 
cost any more than a decorative treatment, which 
would have to be repeated in a few years. 


Fire protection: asbestos siding cannot burn; it is 
a safeguard against spreading fires 


Weather protection: rocklike in strength, asbestos 
siding stands up under rain, heat, wind and snow; an 
asbestos-sided house is tighter and more resistant to 
wind infiltration—therefore, more comfortable to live 
in 


Economy of upkeep: because it doesn’t wear out, 
asbestos siding keeps maintenance costs low; no pre 
servative treatment is needed. 

Asbestos siding was the first material designed spe 
cifically to fulfill all the requirements of an exterior 
sidewall covering. Continuous improvements have 
maintained its position of leadership. 

The aggressive dealer wil! not limit his sales efrorts 
to the residential field. Its unique performance char- 
acteristics make asbestos siding an ideal exterior mate- 
rial for farm buildings of all types, churches, stores 
and other buildings. 

Manufacturers of asbestos siding are merchandis- 
ing-minded. Use their sales tools to develop satis- 
fied customers. 
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It’s Profitable to Sell Plumb-Straight 


Losturck cawanized Door and Window 


CASINGS 


@ show your contractors Bostwick Plumb Your contractors’ customers get smart, 
Straight Galvanized Door and Window contemporary design at half the cost of 
Casings . . . sell them on it, and they'll be old-type wooden screed or trim jobs. And 
your friends and customers from now on here’s the best point to remember! Bost 
With Bostwick Casings, the screed and wick Casings give you extra profit. Bost 
trim are combined in one product. There wick sells through dealers only. You're 
is only one installation operation! not bucking the factory for sales 








Ee 

v \ 

” on 

Don't wait! Write today we iy 


for Prices and Folder pre 
pared by Don Graf, A.A 


THE BOSTWICK STEEL LATH COMPANY 
HEATON AVE. NILES, OHIO 
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FASTER TURNOVER...YOUR PROFITS MORE 


wHen you sett J TOPIA DOORS 


Combination Doors 


CHOICE OF UNIQUE 
OVERLAP, Z-BAR, 
EXPANDER DESIGNS 














COMPLETELY ASSEMBLED AND INDIVIDUALLY PACKAGED 
No fuss, no bother, no mars. . . easy for you and your customers to 
handle. Individual cartons (containing hardware and installation 
instructions) are clearly marked for quick size identifiction regardless 


of stock room facilities. 


Developed by one of the country’s foremost manufacturers, UTOPIA 


Screen Doors 


OVER THE COUNTER 
SALES ELIMINATE 
MEASURING AND 
FITTING BY YOU 











Doors spell Low Investment, Fast Turnover and Good Profits. Over- - 
the-counter sale eliminates field measuring and fitting. Backed MINIMUM INVENTORY— 
4 SIZES MEET 85% 


with hard-selling sales-producing promotions. 





Storm Windows of Aluminum, Inc. 
185 West Bowery St., Akron, Ohio 


Please send me complete Utopia Door information. 


Dealer Distributor 
Name Company 
Street 


City 


a OF REQUIREMENTS 


UTOPIA DOOR DIVISION 
loon Vlads of Ulin Spee 


185 West Bowery Street * Phone: HEmiock 4-6183 
Akron 8, Ohio 


A FEW TERRITORIES OPEN FOR SELECTED DISTRIBUTORS 
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To take 
stock of 
what to 
say to 
customers 
in selling 
specific 


products, 


BUILDING 


Despite the progress of retail 
lumber dealers towards self-selec- 


tion and self-service merchandis- Selling Specialties jp 


di 


| 


ing; many of the items you stock 
require considerable product 
knowledge to sell. 


Such information as: 


applications 
dimensions 

finishes 

grades 

selling phrases 
service information 


concerning practically every prod- 
uct sold by retail lumber dealers, 
is to be found in the editorial and 


advertisements under specific | 
product sections in the annual | 


Dealer Products File issue of 
American Lumberman. 


= 


-.. This is only one of 16 
ways in which this issue 
can serve you... 
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INSULATING SIDING DISPLAY at the Home-Brite Lumber Co 
Belleville. Ill 


Insulating Siding 


By FREDERICK W., LAGERQUIST 
President 


Insulating Siding Association 


All-around improvement in the product greatel 
precision in manufacture, weatherability of the 
overlap joint and greater beauty through variety of 
colors and patterns—is increasing the popularity of 
insulated siding 

A recent survey of 100 dealers by the Insulating 
Siding Ass showed a close correlation be 
tween sales volume and application crews employed 
by the dealer. The dealers, who were able to sell a 
packaged job with the help of their application crews 
almost invariably ranked among the high-v 
dealet 


ociation 


olume 


Approximately 20 of the insulating siding sold 
by retail lumber dealers is for new home almost 
100 vent for modernization a few years ago. The 
ult of the acceptance by FHA for in 
ulating siding when used with wood sheathing, then 
with gypsum insulating board sheathing 
ind finally with furring strips instead of sheathing 

The Insulating Siding Association ha 

la designer to develop a brochure 
1 ways to display 
booklet may oon be 


trend is the re 


board o1 


employed 

howing 
insulating siding. This 
ecured from the association’ 


, 1201 Waukegan Road, Glenview, II] 


ter 


headquarter 


More Dealers Than Ever 
are Now Reading 


AMERICAN LUMBERMAN 
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BEMISWALL is « new, low-priced unit especially suitable for very large areas. The covering Z | 
‘ § 





material is jute fabric, which has been impregnated and coated. Suspension is from rollers 
on a rigid, steel track. Manufacturer is the Bemis Bros. Bag Co., 325 27th Ave., N.E., Minne- 
epolis, Minn 


‘dead 


FOLDOOR, menufectured by Holcomb & @ 
Hoke Co., Inc., 1545 Van Buren St., Indian- 
apolis 7, Ind., is now available in a new 
expanded line of residential type folding 
doors with more colors, sizes, fabrics and 
prices. To help the dealer they offer a 
"Profitunity Package,” which contains all 

the sales tools needed for a successful pro- 
gram on folding doors. 


I 


MODERNFOLD folding doors produced by 
New Castle Products, Inc., New Castle, Ind., 
have been known for years for their ease 
of installation and trouble-free operation. 
The new 'Spacemaster” line offers the home- 
owner unlimited decorative effects with a 
wide variety of vinyl-coated fabrics. Drapery 
material or costed wallpaper can also be 
installed and the doors can also be painted 
with rubber-base paints AMERICAN BAMBOO Corp., 17! Jamaica Ave., Jamaica, N. Y., has recently introduced a 
new folding door, which features nylon security latches, matching cornices and three decorator 


colors. The manufacturer says it can be installed in seven minutes. 


Folding Doors Convenient Package Sale 


Women especially seem to like 
folding doors. They can’t swing 
ajar to be bumped into after dark 
by children. They save space and 


vears ago folding tie-in sales of other merchandise 


doors were virtually unknown to a a 

the lumber dealer, today they are ) ‘e ~~ the typical retailer finds 
i big profit item because they have a high percentage of his sales will 
‘ I . bh: be the contractor building new 


Although 10 


a good turnover and public accept 
ance has jumped in the last five 
years. From the dealer's viewpoint, 
folding doors are non-seasonal, 
units sales are relatively high and 
service problems are at a minimum 
With an attractive folding door on 
the floor, store traffic is stimulated 
and the doors frequently promote 
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homes, the do-it-yourself customer 
should not be neglected. Folding 
doors are tailor-made for the home 
owner because they are delivered 
complete and ready to install from 
the package. There are no “extras” 
to buy, or sanding and varnishing 
to tackle afterwards 


all vinyl-covered folding doors are 
easily cleaned with soap and water 
One manufacturer has a vinyl-cov 
ered door, which can be painted 
with rubber-base paint. House 
wives can also slipcover the frames 
of some folding doors with drapery 
material or wallpaper without sew- 
ing. 

ILUMBERMAN 
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After a 30-day analysis of sales, dealer 
G. W. Anderson, Jr., of Kenosha, Wisc., 
has this to report about Alfol Aluminum 
Foil Insulation: 

“We found that 70% of our (Alfol) 
volume went out in the customers’ 
own cars or trucks. Believe it or not, 
Alfol has put our insulation sales on 


an ‘over-the-counter’ basis!”’ 


Amazing compactness 
If Mr. Anderson's experience seems 
amazing, it is only to those who have 


never sold the Alfol blanket. So com 


pact it comes in rolls of 500 sq. ft., 
Alfol is virtually bulk-free. Its superior 


year-round efficiency derives purely 
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from the high thermal value of alumi 
num foil sheets surrounded by ‘dead 
air.” 

The result of this unique compact 
ness is easy handling, easy storage 


and low, low delivery costs. 


Free cost study 

Alfol sells easily, too. Customers like 
its speed and ease of use. And as Mr 
Anderson says, “They like not having 
to depend on scheduled deliveries 
especially do-it-yourselfers!” 

Why not investigate your Alfol op 
portunity. Send today for Free data, in 
cluding the revealing Alfol Cost Study 


There’s no obligation 


REFLECTAL CORPORATION 


A subsidiary of Borg-Warner Corp 
310 South Michigan Ave., Dept. A 





Chicago 4, Ill, 





Dealer George Anderson, Jr. (above) shown with 1,000 sq. ff. of Alfol insulation 
Typical 1,500 sq. ft. order fits easily in customer's car trunk 


“«'.»Alfol has put our insulation sales 
on an ‘over-the-counter’ basis!” 


inset 








Speed and ease of Alfol application stimy 
lates repeat sales. Material is dust-free, nor 


irritating: pleasant to use 





Aluminum foil layers space themselves auto 
matically; combine reflectivity and “dead air 


for highest insulating efficiency 


vA 


Circle No. 25 on Coupon, page 92. 57 





Selling Specialties 


ANOTHER MARKET for sliding glass doors and windows is found in commercial buildings 
like the Shreveport (Le.) Country Club. 


(,00d Modernization Item 


Sliding Glass Doors and Windows 





Plenty of aids available to dealers interested in 


entering this expanding market. 


as the result of engineering ad informative brochure on all phases 
By vances in manufacturing, improved of the industry, hy tea e 2 “g 
e HERBERT SHULL sen ge rstripping, double glazing pg = a be en y vi 
; president and other refinements, sliding glass 0s Angeles 56, Cal 
. doors and windows are used in all Dealers across the country are 
climates. A public educational pro also supplied with complete kits 
gram is directed to the consumer, from their manufacturers contain- 
architect and builder ing technical, sales manual, pricing 
Slogans such as “bringing the intormation, brochures and display 
outdoors indoors,” “designed fot material to aid in merchandising 
With today’s building trend to looking,” “nOW you can have two Since the organization of Opera- 
ward open glass area in both the living rooms” and others pointing tion Home Improvement, members 
residential and commercial fields, out the advantages of sliding glass 
the sliding glass door and window doors have brought the message to to remodeling. Dealers now stress 
industry has grown into a $50,000 the homeowner, whether it be for this phase as vigorously as they do 
000 annual business new construction or modernization new construction. Statistics thus 
In many areas retail lumber deal In addition to a national public far in 1956 reveal that sliding glass 
ers are selling the growing popu relations and publicity program doors are incorporated in 60% of 
larity of sliding glass doors and the Sliding Glass Door and Window the modernization work across the 
windows Institute has prepared an overall nation 


ri Sliding Glass Door 
a and 
Window Institute 


have been giving special emphasi 


For a aucces tory of a retail 
lumber dealer in th market, read 
“Nice Profit in Sliding Glas 
Doors” on page 36 of the June 25th 
issue of American Lumberman 

The use of sliding glass doors 
originated in southern California 
where temperatures are compara 
tively even the year 'round, Today, 


PANORAMA: A top-quality, all-aluminum sliding glass 
doorwall, Panorama is produced by Modern Specialties, 
Inc., Gardena, Calif. Top and bottom rails and center 
interlocking stiles have been engineered with silicoated 
mohair pile weatherstrip and the closing stiles have 
been recessed into an aluminum jamb channel fitted 
with double vinyl. The Panorama is available in the 
most popular variety of sliding arrangements in a wide 
range of sizes, 
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Cash in on giant 
Ohi Fall Promotion 


with the new (fuels 


Promotion Kit 


Don’t miss this opportunity to tie in with the big 
home-improvement section in the September 29 Post 


This giant Operation Home-Improvement “package” is 
designed to let you take full advantage of your local 
home-improvement market let you tie in with the 
nationwide ohi fall push and the special advertising 
section devoted to home improvement in the September 
29 issue of The Saturday Evening Post! 

Millions and millions of families plan home-improve- 
ment projects this year, so why not get your share of this 
record market! This 40-piece Post promotion kit identi 
fies you with the famous brands advertised in the Post 
section. And an 8-page Idea Plan Book includes practical 
suggestions on the use of this material, plus ideas for 
local newspaper, radio and T'V advertising. Your own 
Association is behind ohi the ohi symbol gives added 
weight to the timely “Fall Home-Improvement Fair” 


The Saturday Evening 


POST 


-gets to the 
heart of America 


theme, “Be wise, modernize have your home of to 


morrow today!”’ Reserve your kit, only $2.50 and worth 


far more in profits to you. Kits will be mailed 3 weeks 


before this special issue of The Saturday Evening Post 


hits the newsstands. This is your last chance. Get this kit 


designed to make customers home-improvement-con 


the hottest sales combination ever! 


sciou It’ 

of the 1800 lumber dealera who have subscribed at 
»§ 1956 Monthly Merchandising Kut Service 
all Home-lmprovement Fawr Kut a 


Manager, Building Product 


mMmning W y } 
Saturday Evening Vost, Vhila. 5, Venna 
iis is my order for 
Here my check 
order of The Curti 


ohi lost Fall Promotion Kitts) 


(or money order) for { $250 to 


lVublishing Co 
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Selling Specialties 


Carports 


With half the new homes built 
without garages and 86% of the 
new garages only one-car units, it’s 
a fact that the owners of 8 out of 
10 new homes are prospects for 
more car protection. Of course, 
dealers can't sell a carport to every 
homeowner, lots of them will prefer 
a garage. It is obvious, however, 
that there is an enormous carport 
market open to the aggressive deal 
er 
The market for carports is fur 
ther expanding by the trend to 
more than one car per family and 
more car protection for executives 
and other employes at industrial 
plants. Carports are now available, 
which can be assembled in multiples 
to accommodate any number of cars 
It should be mentioned, too, that 
carports are being used for patios. 
stores, motels, service stations and 
drive-ing as protective canopies 
Carports are a new idea and like all 
new ideas they must be demon 
strated for success and profitable 
sales, The first step for a retailer 
should be to order a carport and 
erect is on a spot where plenty of 
auto traffic passes by everyday. CHILDERS carport manufactured by the Childers Manufacturing Co., 3620 W. I Ith St., P. O. 
Good strong signs can be attached Box 7447, Houston, Tex., are made of zinc plated steel with facia finished in white baked enamel 
with emphasis on either low down The carport comes completely packaged for easy erection. Top, a typical single car installa 
payments or easy monthly term tion and above, a multiple carport for the two-car family. 





KILLERS 


TO THE DO-IT YOURSELF MARKET! 


EASY, ECONOMICAL 
PALS 


are saying: 


more and more dealers S - [ TERMITE 


Wrought Stee! Butts 
Cat, #8200 


YOURS 
FREE 


WITH ALL ONE- 
GALLONS OF 


es no 

Here’s the “good line of >, 4 9 

hinges to handle”... that’s 4 DEEP-TREAT 

the trade’s way of saying, uo 

“We like to sell Griffin 

products.” Full line of je Lew-esek’ meneeel Sumpess Venta Preservative thet 

wrought steel butts and kill 

shelf hardware. Just dis- 

play them, and you'll sell @ The “salesmaker” display is also free with gallons of 

them, Order in any sele« Seal-Treat, Coppo, and Coppo Clear. 

tions you know your cu 

tomers want. @ For further information and name of nearest jobber 
write 


termite tops rot, mildew and decay 


Template Bets, Baton Tas GRl FFIN KING CHEMICAL CO. 


with permanestly attached Bearings “ _ QQ" 
since 1599 2336 S$. LAUDERDALE MEMPHIS, TENN. 
MANUFACTURING CO. ERIE, PA 
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e Jalousie Style Tren 


TEOT-1 has the best 
PROFIT 


Opportunit 


Jalousies are being considered for every new 
home and every remodeling job, Be ready to 


supply this growing market 
Suggest them for: 


1. Kitchen Windows 
Quick ventilation. Opens so easily by 
turning the operating crank. Convenient 
to reach when leaning over a sink. 


2. Prime Windows for any room 
Storm windows and screens available 


where needed, 


4. Porch Enclosures, Breezeways. 
Make year ‘round rooms of these sel- 
dom used areas. 


PRO-TECT-U Jalousies are of the 
finest quality throughout and have 
many unusual features of design 
and construction that make selling 
easy! Patented “contour” Vane 
Holders have no sharp projection 
or tabs to bend, no springs or inserts 


to get lost or fall out. Glass cannot 





be removed from outside Com 
pletely weather-stripped, Continuous 
Heads and Sills on multiple units 
Interchangeable right or left hand 
operation on all unit 

Pro-Tect-U Jalousies have been hurricane tested and approved 


They meet the Florida Window Manufacturers A iation 
specification for air and water infiltration under dynamic con t f — Best of all PRO-TECT-.-1t is (the 


fitions of wind and water as confirmed by the University of / 
Miami Housing Research Laboratory f quality standard in Jalousies yet 








priced to permit you to quote and 


@ Oldest, most experienced company. ’ = ell on a profitable basi 











@ Best design. Tested and improved over 20 years. 


lo help you, we have new displays, cata- 


Engineered to meet all window and door require- 
ments. You can quote on any job. logs, stuffers and ad mats 


PRO-TECT-U Jalousie Corporation 


) Whe ORIGINAL (24, 4525 Ponce de Leon Blvd., Coral Gables, Fla. 


Please send me the full sales opportunities on 
/ PRO-TEC T-1 le ‘ 
Please have yé epres ve call 


My ol tht] mete) ite) 7 Bale). | 
4525 Ponce de Leon Blvd. © Coral Gables, Florida 


VV? 


hy PP) 
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Selling Specialties 





Screen Houses 


ARNOLD-DAIN Corp., Mahopac, N. Y., is now 


a vinyl-coated canvas top with scalloped edges. 


casters 


offering this all-aluminum screen house with 
The sliding aluminum door glides on nylon 


Lantern Kits 


HADCO Aluminum Products Co., 501 Press 
ley St., Pittsburgh, Penn., has a low-cost post 
lantern kit, which can easily be assembled 
by the do-it-yourself customer. Kit is of 
aluminum and measures 15" tall, 9" square 
and it will fit any 3" post. Also available is 
a fluted aluminum post 





Fiberglas Panels 


* 

; a | 
LASCOLITE, produced by Lynch Asbestos 
Co., 2939 S. Sunol Dr., Los Angeles 23, Calif 
has a complete kit of seles tools, but places 
most of their emphasis on idea file literature 
suggesting use of their product. Carports 
room dividers, fences are among the projects 


detailed 


KEMLITE, 10! N. Republic Ave., Joliet, Ill., 
has a new counter display, which occupies 
less than two square feet of space. The unit 
has a flasher at the top to show the trans- 
lucency of the product 


ALSYNITE has recently joined with the 
Hafer Steel Co., 5915 Mission Gorge Rd. 
San Diego, Calif., to produce a low cost 
easy to install patio kit. Alsynite panels are 
used and the framework is of non-corrosive 


metal. 





Ornamental Iron 


One of the biggest sellers in 
building specialty products today is 
ornamental iron. Retail dealers are 
finding out that standard, “adjust 
able” ironwork is really easy to 
handle and profitable to sell, It 
goes hand-in-hand with their other 
lines and the added volume 
derived is well worth while. 


sales 


Only a few years ago there was 
no such thing as “stock” ornamen 
tal iron; it was all made to fit the 
particular job, the disadvantages 
being slow delivery and high prices 
because it was turned out on a 
production-line Now, the 
three most popular grille work 
items are available for dealer stock : 
ornamental iron columns (both the 
corner and flat types), matching tri 
angular brackets for the columns 
and rails that are adjustable to step 
pitches or are used as level railings 


not 


basis 
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The advantages many: low 
cost because of production-line fab 
rication, display by the dealer since 
he can carry an inventory of this 
salable merchandise, immediate de- 
livery and fitting the ironwork at 
the job site in a very short time 
Installation is quite simple, too, 
with no particularly skilled labor 
required 


are 


Regardless of the workability of 
atock ornamental iron there are 
some jobs that can’t use it and man 
ufacturers build to specifications 
Make no mistake about it, these 
are highly profitable to the 
dealer also. Such instances involve 
dimensions such as very tall or very 
short columns—or preferrec pat 
terns of ironwork not carried in the 
stock line 

The average ornamental iron job 
the biggest potential for which is 


sales 


TENNESSEE Fabricating Co., 1490 Grimes 
St., Memphis, Tenn., is a pioneer in the 
field of ornamental iron. The company now 


produces a line of 18 
brackets and two types of adjustable iron 


rails 


stock columns, 21 


hits at about 
the dealer can 
and 40°%-——or 


improvement, 
This means 
net between 30° 
£150 to $200. An average dealer 
stock of adjustable ironwork can 
range from $300 to $1,000 to give 
the outlet what’s needed to get 
started in an aggressive way 


home 
$500 
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ROSSE'I''T OORING 


a? 


yet es 
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When your customer says, 

4 *T want the best in Oak Floors,” 
show him Crossett Royal Oak Flooring, 

and he's your man! That's because the beauty 

and dignity inherent in oak attain their utmost by 
refinements conforming to Crossett standards, 
developed through intensive research, And it is 

the sum of these refinements reflected in the finished 
floor which sparks that spontaneous admiration 


which converts your prospect into a customer. 


Clearly labeled for grade, 
certified to Crossett Standards 
by our registered Trade-Mark, 
Crossett Royal Oak Flooring 
supplies you with pedigreed 
best for the best. 





CROSSETT LUMBER 


COMPAN TY 





A Division of The Crossett Company 


CROSSETT.AREHANGAS 

















~ Se a Ot, ong Sh. 


CONSTANT BETTERMEN T THROUGH RESEARCH 
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Steel wool 
. ihe 


y ES ... for a fine-furniture, 


bar-top rubbed-effect finish, 
we recommend 3/0 or 4/0 
steel wooling of the finish coat 


Def? is a semi-gloss interior wood 
finish that combines the good qualities 
of lacquer with synthetic resin, creat- 
ing a new type of coating... quick- 
drying, non-darkening and long 
lasting. Use 2 coats for a beautiful 
finish, 4 coats for a fine-furniture bar- 
top finish 


All interior weed surfaces. Use Deft 
on paneling, floors, cabinets and finest 
furniture...over raw wood or over 


stains, fillers or glazes 


Saves days on the job. Deft seals, 
primes and finishes. Nothing else to 
use. No thinning required. Does not 
raise grain, Dries in 30 minutes, May 
be re-coated in 2 hours. 


Dees not require an expert finisher. 
ANYONE may apply Deft with pro- 
fessional results. It's trouble-free. 
Deft is nationally distributed. Deft 
is distributed and sold from coast to 
coast a fast turn-over, high profit 
quality item that builds into big 
volume. It is received with dealer and 
user enthusiasm wherever sold. See 
your distributor or write 


DESMOND BROS. 
Main O fice 
1826 W. 54th St., Los Angeles 62, Calif. 
Factories 
Los Angeles, Calif., Alliance, Ohio 


Circle No. 67 on Coupon, page 92. 
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Selling Specialties 





FLEET OF AMERICA, |967 Walden Ave., 
Buffalo, N. Y., produces both door and win- 
dow jalousies. Tight, weatherstripped con- 
struction is featured with tension screens re- 
placeable with storm sash. Completely as- 
sembled stock sizes are offered. 


Jalousie 
Windows 
and 


Doors 


Continued technical improve- 
ments over recent years have con- 
vinced many dealers that they can 
sell jalousies with confidence. Early 
jalousies were frequently poorly 
designed with inefficient sealing 
against wind, rain and snow. Glass 
often broke as the window was 
tightly closed. 

First-line jalousies have now 
licked these problems with rugged 
construction that permits tight, 
level closing of the glass, there is 
better weatherstripping of the 
jamb, head and sill and hardware 
is efficient. With the success of the 
product has come also standard 
sizes, which greatly simplify deal- 
er storage and reduce inventory 
investment. 

Jalousies have proved especially 
popular for porch and breezeway 
enclosures. And they are growing 


LIFETIME jalousies fabricated by the Atco 
Aluminum Products Co., 1910 S. Kuhl Ave., 
Orlando, Fla., are versatile windows made 
with heavy aluminum and smooth operating 
hardware. Units are engineered for fast, 
easy installations. 


July 23 


in popularity as a prime window 
for new house construction. In 1955, 
4% of the windows sold were of 
the jalousie type, a jump from 2% 
the previous year. In the south 
where jalousies began, 8% of the 
windows sold were jalousies in 1955. 
While the window or door is usually 
equipped with clear or obscure 
glass, they now can be used with 
redwood or aluminum louvers for 
complete privacy. 


STANLEY jalousies are available with clear 
or obscure glass, redwood or aluminum 
louvers. Featured is a patented, heavy-duty 
operator and "tension-seal” louver clip. 
Produced by Stanley Building Specialties 
Co., subsidiary of the Stanley Works, 1890 
N. E. 146th St., No. Miami, Fla. 


More Dealers Than Ever 
are Now Reading 


AMERICAN LUMBERMAN 


SMUT 0 {PM MSWNNAUOROLA LAL La 
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Sourfhwest 





Cut from perpetual 
yield virgin 
Ponderosa forests 
high in the 
Arizona mountains 


Precision manufac- 
tured in modern 
mills 


ot 
Scientifically dried 
a 


End-waxed and 

stamped with the fa- 

mous “Indian Sign” 
trademark 


Quick delivery on 
straight and mixed 
cars 


Write for name of 
your nearest 
representative 


SOUTHWEST 


LUMBER MILLS, INC. 
General Offices: 
P. O. Box 908 
Phoenix, Arizona 
Mills at: 
Flagstaff 
Elevation: 7000 ft 
McNary 
Elevation: 7300 ft 


Trademarked PONDEROSA PINE 





é 


Circle No. 30 on Coupon, page 92. 
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save... space, time, 
work, money... 


with 
Spac 


FOLDING DO 


ashon 


VINYL MATERIAL 
THE GENERAL TIRE & RUBBER CO. 
JEANNETTE, PENNA 


WIPES CLEAN... 
with sudsy cloth! 


RESISTS.... 
staining and scuffing! 


WON'T... 


support combustion! 


AMERICAN DOOR COMPANY 


116 East Sample Street, South Bend 18, indiana 
Please send me complete information on Space Saver folding 
doors and room dividers 


Nome 
Firm 


Address 
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Ellingson 


ae) 


66 


YEARS 


THE 
RELIABLE 
SOURCE 


ze) 
QUALITY 
LUMBER 


For 66 yeors Ellingson has 
been delivering satisfaction 
to buyers of 


@ Ponderosa Pine 
® Douglas Fir 

@ White Fir 

@ Hemlock 


ELLINGSON 


LUMBER COMPANY 


Klamath Falls, 
Oregon 


% 
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Selling Specialties 





BESSLER: Bessler Disappearing Stairway 
Co., Akron, Ohio, offers a substantial, safe 
and practical flight of stairs for one or two- 
story residences and other types of buildings, 
which provide proper stair access to an up- 
per floor when desired and leave clear the 
floor space ordinarily occupied by stairs 
when that is wanted. While not in use, stairs 
slide up through the ceiling out of the way. 
To use the stairway, a slight pull on a chain 
brings it into position. Metal parts are all 
made of pressed steel, 


EZ-WAY: EZ-Way folding stairways pro- 
vide more room for living. Marketed by 
EZ-Way Sales, Inc., St. Paul Park, Minn., the 
stairway folds in sections and rests within the 
attic when not in use. It is equipped with 
a tempered spring operating mechanism for 
ease of retraction; a self-locking principle 
insures rigidity when in use. Models are de- 
signed for ceiling heights from 7’ to 10’ 
and are finished in fir plywood or hardwood. 


For New Homes, Remodeling . . . 


Disappearing Stairways 


Production is high, but the industry says that 
two-thirds of the homes built since 1946 still can be 


sold disappearing stairways. Many also sold for 


new house construction. 


While exact production figures 
are not available, manufacturers 
estimated that five producers in 
1947 sold about 40,000 stairways. 
In 1950, 10 manufacturers fabri- 
cated 180,000 units and last year 
22 producers turned out over 225, 
000 stairways. 


About 25% of total production is 
going into the remodeling market, 
but producers say that two-thirds of 
the homes built since 1946 still 
could use a stairway in the attic or 
in the garage loft space. They ex 
pect sales in remodeling will great- 
ly increase because of OHI and 
other promotions. 


The new house market absorbs 
two-thirds of all stairways pro- 


July 23, 


duced and the sales are largely made 
on the basis of economy and con- 
venience for the homeowner. Stair- 
ways are usually included in the bill 
of materials and manufacturers say 
that if the item is questioned the 
dealer should use this sales slant. 
The price of a typical stairway 
($40), the cost of the rough floor- 
ing for the attic ($50) and the la- 
bor ($20), will give a customer 
about 300 square feet of storage 
space for 30¢ a square foot. This 
compares with $10 to $15 for the 
rest of the house. Producers find 
that most homeowners will be very 
anxious to avoid cluttering up ex 
pensive space within the house if 
low-cost attic space is suggested 
as an alternative. 
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Fibre drums containing plastic materials at Gering Products Inc., Kenilworth, N. J. The drums and their contents 
gre protected against all weathers by enclosing each drum within a bag of Ger-Pak, Gering's polyethylene film, 


| 


We have long maintained that Ger-Pak 
polyethylene film offers dependable, econom- 
ical protection against snow, hail, rain and 
freezing temperatures. This winter we our- 
selves gained all these benefits, by covering 
ordinary fibre drums which had to stay out- 
doors for weeks, with bags of Ger-Pak. 
Result: A cash saving of 75% as compared 
to the cost of steel drums which would 


ordinarily have been used 





POLYETHYLENE FILM 


GERING PRODUCTS, INC. 
KENILWORTH, WN, J, 


dern pl 


Propucts MERCHANDISER 


You too can protect any materials that 
you may be storing similarly, by using 
tough, dependable and economical Ger-Pak 
film. And you'll find Ger-Pak easy to use, 
Ger-Pak stays 


flexible in all climatic conditions down to 


easy to handle tough and 


minus 70°F. This pure polyethylene film is 
available in tubing and flat sheeting in most 
any required width and in unlimited lengths. 


For full information, please write 


Service * Quality * Dependability 
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THE LUMBER MARKET 


Market Quite Soft, 
Only Fair Order Files 


SEATTLE—The market is soft 
but with most asking prices the 
same, The industry enters the July 
4 shutdown period with only fair 
order files. Buyers hold off await- 
ing developments in tight money, 
strikes and building. Most mills 
will shade list prices if the order 
fits. 

Utility fir dimension is shown 
$2 and the rest of the list is soft. 
Hemlock follows a downward 
trend. Random length hemlock 
studs are cheap. Shingles are 
priced the same except for No, 1 
perfections which are 25¢ to 50¢ 
lower. Demand is fair with Cali- 
fornia the most active market. 

Siding lists are unchanged but 
inventories are up. Only 1x6” 
beveled siding is in surplus. Pines 
follow the soft trend and are hard 
put to dispose of low-grade items 
due to competition of Canadian 
white spruce. There have been a 
few reductions in logs in Oregon. 

Plywood is in a better position 
and will further reduce inven- 
tories by the July 4 shutdown last 
ing two weeks. There is plenty of 
dry pine and spruce available. The 
export market is inactive. 


Some Improvement 
In Tacoma Market 


TACOMA Continued quiet is 
the dominating tone of the lumber 
market generally. Although some 
slight rallying has been apparent, 
the plywood situation appears 
pretty much unchanged. Some 
dealers believe an upward swing 
is imminent and there are scat- 
tered reports of buying against 
that eventuality, but current de- 
mand for the most part is quiet 
with buying limited pretty much 
to immediate requirements. 

Log production is maintaining 
a steady flow as companies seek to 
build up reserves tha thave be- 
come depleted because of inroads 
during an adverse spring. Recur 
ring dry weather in the last few 
days has caused some operators 
to return to the hoot-owl! status 
that was temporarily suspended 
about three weeks ago. The gen 
al trend throughout the indus- 
try appears to be one of sawing 
wood as opportunity permits, at 
the same time keeping a weather 
eye on possible opening up of con 
struction requirements in the east 
and midwest, 

Nearly 12 million feet of Olym 
pic National Forest timber has 
been scheduled for public auction 
July 16. But otherwise the market 
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on public-owned reserves is quiet. 

Water borne lumber shipments, 
particularly to the east coast, are 
picking up. Some barge shipments 
of Alaska spruce from Ketchikan 
have been reported, as have re- 
ceipts of Philippine mahogany 
lumber for panels and furniture 
manufacture. One of the largest 
water borne shipments to leave 
here in some time, 3 million feet, 
left July 3 aboard the American 
Robin for the east coast. 

The second unit of Reichhold 
Chemicals Corp., plant went into 
operation here this week. It will 
turn out between 10,000 and 15,- 
000 pounds of pentachlorophenol, 
an industrial wood preservative, 
daily. The first unit manufactures 
some 100,000 pounds of plywood 
glue daily. 


Building Trades Strike 
In Northern California 


Continued strike threat by car- 
penters and by plumbers con- 
tinues to stand as a barrier to the 
northern California lumber mar- 
ket. The full effect of a strike of 
2,000 plumbers hit construction 
projects in San Francisco, Marin, 
Sonoma and Mendocino counties, 
with the walkout delaying some 
$45 million worth of building in 
the four counties. A total of 1,600 
carpenters are also threatening to 
strike despite long negotiations 
with contractors. 

Meanwhile, northern California 
mills have begun diverting some 
of their output to southern Cali- 
fornia markets where sales are 
better at somewhat higher prices. 
Prices for studs remain at $65. 
tjoards are weak with 1x6 and 1x8 
green bringing $61 to $70. 

The California Redwood Asso- 
ciation reports all mills have sub- 
stantial order files and that sales 
are best in eastern markets with 
the slow down in western sales due 
to apprehension over strike pos- 
sibilities. 


Fir, Pine Stable 
In Baltimore Area 


BALTIMORE West coast fir 
and southern pine exhibit much 
more stability than they have, al- 
though both markets are far from 
firm. Fir timbers, however, were 
reported as quite strong with little 
or no price decline. The avail- 
ability of timbers has increased 
greatly, however, and dealers here 
expect prices on this item to drop 
somewhat before long. Dimen- 
sional fir in the construction 
grades with up to 25% of the 
standard grades can be purchased 
here for around $110 to $112 per 


July 
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M. This is a drop of about $8 per 
M as compared to prices of a 
month ago. The 2 x 10 x 14s which 
were bringing around $120 per M, 
now can be had for about $111 per 
M. Rail shipments of fir continue 
to account for most of that lum- 
ber received in this area, and deal- 
ers attribute this to the fact that 
water shipments are too unpredict- 
able and often very hard to pro- 
cure. This is despite the fact that 
cargo lumber is’ considerably 
cheaper than rail shipments. 

Southern pine is slightly more 
stable than fir, and prices are fair- 
ly firm. Yellow pine sheathing 
(8”) currently brings around $91 
to $93 per M delivered in Balti- 
more, while the 6” sheathing can 
be had for about $90 per M. 


Softer Market 
At Kansas City 


KANSAS CITY—Shutdowns for 
the Fourth of July holiday by mills 
lasted longer than usual this year 
and those mills with sizable inven- 
tories did not open for the entire 
week of the holiday. Retail yards 
were showing little interest in pur- 
chasing ahead, as housing starts 
lagged and builders found it diffi- 
cult to obtain financing of new 
projects. The farm area was in 
the midst of the wheat harvest 
and farmers were busy in the 
fields. Building, as a result, was 
near a standstill in the farming 
communities. 

The industrial users were out 
of the market for the time being, 
as their plants were shut for vaca- 
tions. The policy of shutting down 
for a month or three weeks has be- 
come general in the area. 

The recent setback in prices 
during May and early June is not 
continuing because mills have re- 
sisted the decline. For the most 
part quotations have stabilized, 
even though instances of lower 
prices are in evidence where mills 
want to move distressed inventory. 

Building permits in 18 of the 
larger cities in the Kansas City 
Federal Reserve District this year 
are running 20% below a year ago. 

Mills generally were getting $85 
to $88 for No. 2, 1x6 boards, kiln- 
dried, and the 1x8’s brought $87 
to $90. Air-dried commanded about 

2 a thousand less. Mills reported 
that the usual differential that ex- 
isted between mills on the two 
sides of the Mississippi river have 
disappeared. Normally the west 
side mills are able to get about $2 
a thousand more than on the east 
side, but the buyers’ market has 
eliminated the premium. 

For dimension, the price for 
2x4’s in 10 and 12’ lengths was $87 
and the longer sizes sold at $90. 
The 2x6’s were bringing $87 for 
the 10 to 16’ lengths and 2x8’s sold 
at $90. 
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EVERYONE IS KEEN ON 
PRODUCTS ADVERTISED-IN-LIFE 


LIFE’s powerful local impact goes to work 


That goes for your do-it-yourself customers. 


in your neighborhood . pre-selling your 


With more and more home-owner handy- 


men engaged in home improvement tasks, customers on specific building products and 


your market for lumber, tools and supplies equipment 


gets bigger every week. 

Profit from this trend by taking advan- 
tage of the pre-selling power of Advertised- 
in-LIFE. Remember that LIFE, in the 
course of 13 issues, reaches 3 out of 5 
households in the average community. 


By regular use of the famous Advertised 
in-LIFE symbol you appeal directly to this 
pre-sold audience. By featuring the prod 
ucts that are advertised in LIFE you're talk 
ing the kind of language home handymen 


understand 


Audience source: A Study of 
the Household Accumulative 
Audience of LIFE 9 Rockefeller Plaza, New York 20, N. Y. 
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Lumber Prices at Press-Time 


The following index is intended merely as « check on buying practices. It is @ compilation 
and average of mill prices at press time and should not be considered as current on the day 


the magazine is received. The prices should be useful in followin 


market trends and as « 


check on purchases made approximately ten days before receipt of the magazine. 


DOUGLAS FIR 
Vertical Grain Flooring 


BLBtr Cc 
x4 70.00 16900 106.00 


Fiat Grain Flooring 
x4 500 140.00 00.00 
xb 00 160.00 120.0 


Drop Siding 
xh (Pat. s108 55.90 150.00 110.00 
xe (Pot, il ) 150.00 110.00 


Ceiling 
Yq 125,00 0 75,00 
x4 5.00 10.00 75.00 


Boards and Shiplap and 2" (Green) 
1) 1x8 0 tx!2 
Constructior 49.0 68.00 00 74.00 
Standard 62.00 66.00 b4 00 71.00 
Utility ) 7,00 0 62.00 


Construction Dimension 
3.00 
).00 
00 
00 
00 


Standard Dimension 
74.0 76.00 3.00 
75.00 78.00 79.00 80.00 
79.00 76,00 76.00 76.00 
80.00 80.00 79.00 77,00 
76.00 76.00 78,00 82,00 


Utility Dimension r/! only 
2x 4 
2x 6 
7x 8 
210 


Royals 
N 
No, 2 
N ; 


Perfections 
N 
N 7 
N ; 


2 & @ | 
N 

N 2 
N } 


WESTERN RED CEDAR 


Prices for red cedar siding In mixed cars, 
bundling 5 to 15’ are 
Beveled Siding, '/) Inch 
"A" "8 


Vy by 4 inch 95.00 §5.00 
YA by 5 inch ( ) 100.00 60,00 
y by 6 incl 05.4 100.00 95.00 
y by 8 incl 130.00 110,00 
Clear Bungalow Siding, % Inch 
8 inch ‘ 170.00 10.0 
10 inch 195.00 190.00 160.0 
12 inch 225.0 220.00 176.0 


Finish, 6 and Bir. $2 or 45 
6' to 16’ or Rough 
ix 8 
ix!O 
Celling or Flooring, 8 and Btr 
¥' to 16’ or Longer 
B&Btr Cc D 
Ix} 138.00 125.00 100.00 
x4 145.00 145.00 95.00 
Discount on mouldings 6' to 20’ odd lengths 
Series 6,000 
Listing under 2.00—list plus 35% 
Listing 2,00 and over-—list plus 40%, 
Clear Lattice 6/14 «1 1%"—4' to 18 
ft 


100 lin 


70 


WESTERN PINES 
Ponderosa Pine 
5/4 OW 
2 or 4! 4/4 RW 6/4 RW 8/4 RW 
ChBtr, | 275.00 290.00 
D R 235.00 245.00 
Shop, $25 


6/4 
6/4 


Commons, $2 or 45 


x eR 
4i2 
idaho White Pine 
Selects $2 or 45 
4 
Cast b 7% 
DR 255.00 
Commons, $2 or 45 


x6 


Sugar Pine 
Selects $2 or 45 

SBtr, PR 310.00 

») RI 5.00 265.00 
Shop, $25 

N j 

52.00 
52.00 


OAK FLOORING 


HA, Wi, Yad Vni'h 
White 210.00 178.00 193.00 178.00 
Red 218.00 185.00 193.00 178.00 


Clear Plain 


Se! Plain 
White 95.00 170.00 183.00 168.00 
Red 208.00 175.00 183.00 168.00 


#1 Com 
White 171.00 145.00 170,00 155.00 
Red 176.00 53.00 170.00 155.00 


#2 Com 
Pin White & Red. 83.00 60.00 100.00 85,00 


| Com. & Btr 
Shorts 


"V4 


SOUTHERN PINE 


Vertical Grain Flooring 
B&Btr D 
4 2310.00 2 150.00 


Fiat Grain Flooring 
1x4 0.00 110.00 
6 b5 .00 110.00 


Drop Siding 
xh #106 70.0 ) 120.00 
ue H116 ) 0 120.00 


Boards & Shiplap 
xb 
yrade 20.06 
6Y.00 
74.0 
No. | Dimension (Dense) 
2x 4 98.00 
x 6 100.00 
“ 979.00 
Q 110.00 
130.00 
2 Dimension (Dense) 
x 4 95.00 
t 94.00 
” 90.00 
997.00 
00 


No. 3R/L Only 
ax 4 
ant 
2x 8 





REDWOOD 


Beve! Siding 

. Clear All Heart 
Clear All Heart 
Clear All Heart 
Clear All Heart 
All Heart 
All Heart 

: All Heart 
Clear All Heart 

. Clear All Heart 

. Clear All Heart 

Note: A grade V.G. Redwood 

for '/4, % and % in above sizes 


_ 
< 


[<<<<<<<< 
DOODODODO 
, 


Finish 
Ix 4 Clear Heart 
Ix 6 Clear Heart S 
ix 8 Clear Heart 
ix!0 Clear Heart 
Ix!2 Clear Heart 


WESTERN HEMLOCK 


Vertical Grain Flooring 
B&Btr. 


1x4 50.00 


Fiat Grain Flooring 
1x4 135.00 
x6 140.00 


Drop Siding 
1x6 (Pat. #106) 135.00 
1x6 (Pat. #116) 135.00 


Ceiling 
Yex4 110.00 
1x4 115.00 


Boards and Shiplap and 2" (Dry) 
1x6 1x8 
Construction 74.00 76.00 
Standard 67.00 69.00 
Utility 60.00 62.00 


Construction Dimension 
? 4 

82.00 £2.00 

82.00 82.00 

82.00 82.00 

82.00 82.00 

2x12 82.00 82.00 


Standard Dimension 
2x 4 77.00 77.00 
OK 
76.00 
76,00 


74.00 


ENGELMANN SPRUCE 


Boards and Shiplap (dry) 
tx!0 
2Btr 10,00 1046.00 
3Btr 86.00 
| Dimension 
12 18" 
80.00 80 
78.00 3 81.00 
84.00 2. 82.00 
t 81.00 83. 81.90 
12 82.00 84.00 


No. 2 Dimension 
: 1a" 


4 74.00 4.00 74.00 
2x 6 2 .O 12.00 2.00 78.00 


2x 8 19.90 78.00 16.00 16.00 
2x10 77.00 7.00 If 77.00 

2x12 76.00 16.06 76.00 78.00 

Mills are now grading boards No. 2 and 
mon. Mills do not grade out No. 3 dimension 
as in fir. 
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Above is average of timber being cut today on our second 
cycle cutting on 200 Thousand Acres of timberland. Annual 
cut 20 Million for past half century under exacting Forest 
Management Plan without depletion. 


HARDWOODS — WHITE PINE — HEMLOCK 


DEFEND YOUR TRADE WITH 





MENOMINEE INDIAN MILLS 
Neopit, Wisconsin 


Air-dried QUALITY LUMBER  Kiln-dried 


Circte No, 33 on Coupon, page 92. 








REDUCE delivery costs 


Compicte 
Beds Shipped 
KD. Easy 
Assembly & 
Mounting 


Unioad a Load 
or Half Load at a Time 


The R=-B Company 


1921 Guinotte, Kansas City 20, Mo. 


Write, wire, phone for 


Catalog and Prices 





the most versatile 


JOIST HANGERS 


ever developed — 


Teco Iipl brip Framing Anchors 


ELIMINATE heavy strap hangers, 
notching, shimming, toenailing. 


One size fits joists from 2” x4” to 2”x12” 
STOCK ONE SIZE ONLY! 


Write today for DEALER ARRANGEMENT 
TIMBER ENGINEERING COMPANY 


Dept. 56-A 
1319 18th Street, N.W., Washington 6, D. C. 
Circle No. 35 on Coupon, page 92. 
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AN ORDERLY SYSTEM 


FOR FILING « STORING « SEGREGATING 


TRACINGS © BLUE PRINTS 
SHEET MATERIAL 


ENGINEERS « ARCHITECTS 
DRAFTSMEN 
BUILDERS 


PAT. APPLIED FOR 








49 TUBE Model 1%” I. D. 


Model 49AB 49CD 4930 4936 4942 


Depth 11% 224 30% 164" 42% 
Ship. Wt 8 ib 141b 16 Ib 19 ib 22 |b 


Price $6.25 $8.35 $10.85 $11.95 $12.85 


FILE constructed in 200-lb.test Corrugated Board Container 








— - eee 


25 TUBE Model 214” 1.D. 


Model 2530 2536 2542 
Depth 30" 164" 42" 
Ship Wt. I3 lb 16 Ib 19 lb 
Price $10.85 $11.95 $12.85 





F.O.B. FRASER, MICHIGAN 


Enameled Dark Green or Medium 


Gray. State color 


BUY DIRECT—NO DEALERS 


ROLL ‘ FILE SYSTEMS, INC. @ P. O. BOX 38663, DETROIT 5, MICH 


Circle No. 36 on Coupon, page 92, 








YOUR AD OF THE WEEK 


(FOR YOUR AD-IDEA FILE) 





No. 65 of a Series 3 col. x 15” ad using ADservice 
mats nos, 78, 80, 84, 83, 79 


YOUR NAME OR SIGNAT 
Mats For Your Garage Ads OU OR SIGNATURE CUT HERE 


Consistent newspaper advertising is one of the most GARAGES - 


effective ways of establishing your yard as head- 
quarters for garage buyers. We recommend occasional 
ads devoted entirely to garages, with emphasis on wide 


choice of plans and easy payment terms, 





Good illustrations are essential. All the mats used 
in the three ads shown in reduced size below are avail- t 
able to dealers only from American Lumberman. Write “ ' ‘ entities 
for free book showing 254 mats, layouts and copy sug ae im: LOW AS '00 PER MO. 
gestions for year ‘round campaign. ‘ ; 


2 col. x 12” ad using AD- 
service mats nos. 79, 84, 83 


SIGNATURE CUT HERE take your choice! 


1 col. x 10” ad GARAGES We'll show you plans for 
mors a ‘a a5 32 up-to-date designs! 
* Guaranteed Materials 


* Guaranteed Work 
+ Low Monthly Payments 





| Choose from 32 up-to-date designs! | 





BIG 14’x 22’ 
GARAGE 
‘000 
*00 PER MONTH 





BIG 14’x 22’ GARAGE 
As low 00 per mo 
we will build a big | 
14’ x 22’ 
GARAGE 


on your lot 











YOUR NAME 





LOW AS ‘00 PER MO 








COPY “A” 


LOW AS *00 PER MO, ° r | 
—— we It will pay you to come in and talk over your garage 
i We have a wide variety of 


building plans with us. 

designs to choose from—and we’ll show you samples 
of the top-quality materials we use. Our prices are 
lowest because of the volume we do. We can guaran- 


YOUR NAME | | YOUR NAME | tee your satisfaction because all construction is done 


under our supervision. Come in today or phone for 
free copy of our garage plan book! 
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Pole-type construction with prefab 


ricated lumber saves time and money 


J. NEILS on all types of farm buildings 


“D bl J. Neils Lodgepole Pine poles and 
ounle posts are straight, strong, unt 


formly tapered Penta or cre 


ye 
Life osote treatment, Can be in 


cluded with mixed cars of 
PENTA treated or untreated lumber 


Free plans and erection instruc 


NAILON FACING BRICK can be applied to any nailable surface TREATED tions are available 


and can be used on interior walls, too. 


Nailon Brick 


Lumber dealers can now sell brick as easily as they ; J. Neils Lumber Company 
do other siding materials with the new Nailon facing = 
brick. Mill and Treating Plant 
at Libby, Montana 





This is a real brick material, but requires no foun 
dation and can be applied to any nailable surface, pro 
viding the wear resistance and beauty of any real Circle No. 37 on Coupon, page 92 

37 , 2. 
masonry brick wall. 

Contractors and homeowners come to the lumberyard 


for advice on materials to use in their home. Until 

now, brick has not been available as an item of sale Make 3 sales in 1 me, and hardware 

in most yards. Now the lumber dealer can talk about 

a brick finish, which he can supply. make more profit too! 
Nailon facing brick is packaged in easily handled ; 

cartons, easy to warehouse, easy to ship and easy to : 

display. Ludowici-Celadon, Chicago, has attractive dis ; I] 

play boards available and descriptive literature. : se 


A builder no longer has to plan his houses in brick 
He can build the usual foundations and framing and 
at any time during the construction of a group of . Door is hinged and hung 
houses he can add brick facing as a finish to vary the jamb assembled 
appearance of individual homes. loch inataited essing 

' 

Toi Pant hric ‘ ale > > ; or . 

Nailon facing brick can also be used on interior 4 mitered and applied! 
walls, particularly behind stoves, since it can be cleaned , 
so easily. It has very low absorption 


install in just 15 minutes! 


RELATED SELLING CONTEST 


and the prize is worthwhile: 


@ a round-trip ticket to the big NRLDA exposition 
at Chicago, Dec. 10-13. 


bi 7 Dor 
@ $100 for your expenses. Ww 
a ‘ a a &-Z-Dor is Flexible! 

@ a certificate as a “Master of Creative Selling.” pepnpention eBoy to Moneta 
"wat vreom 7) lath or plaster 
Lg either laths 


It’s easy to enter: 
Just send Art Hood your best examples of profitable See TS OOP. : ; 
related selling. Turn to the editorial page in this issue ot daha ae fie te hele ie Continental Millwork Corp. 


for details. tov ny do-it-yourself mes 
aaiee i 00 W. Ewing Ave., South Bend 14 


fit on my 





2740 £. Prospect H., Alliance, OF 


Contest Closes November 1 
a tote 


Circle No. 38 on Coupon, page 92. 


BuILDING Propucts MERCHANDISER 








g For Better 
Control Joints 








RUBBER EXTRUSION | 


Ne Cutting or Sawing hae 
No Need fer Special 
Blecks 

Use with Any Standard 
Metal Sash Block 

No Building Paper or 
Mertar Filling Needed 


BLOK-JOINT'S “cross-shaped” rubber extrusion 
design simplifies construction of masonry wall 
control joints. Use BLOK-JOINT with any stand- 
ard metal sash block! 

100 Year Life” rubber assures maximum ef- 
fectiveness for the lifetime of the building. 
BLOK-JOINT forms a secure interlock, actually 
adds stability to the wall. 

Use BLOK-JOINT for all types of masonry wall 
construction!—Block walls, brick veneer over 
blocks, cavity walls and many other types! 

Versatility and maximum effective- 
ness are yours with Carter-Waters BLOK-JOINT, 


NOWI See For Yourself how BLOK-JOINT 


fits masonry wall construction! 


Simplicity 


Write Teday for FREE sample! 
Use this coupon. 


2440 Peanwey C Kansas City 8, Mo. 
Please send me a FREE sample and specifi- 
cations on the new Corter-Woters BLOK- 
JOINT 

Name 

Address 


City State 


_ EEE 


Circle No. 69 on Coupon, page 972. 
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NEW Ba evlic@ as 


Tool Accessories 

A handy new accessory for the 
router is announced. It is the Vernier 
attachment, an adjustment gauge, 
which is used with the router straight 
and circular guide. It allows for a 
very exact cut for close fitting inlays 
and other precision cuts. Another new 
accessory - Stanley is the Groov-a- 
matic router guide, which extends the 
cutting width of any groove bit. 
Stanley Electric Tools, Dept. AL, 111 
Elm St., New Britain, Conn. 

Cirele No. 201 on Coupon, page 92. 











Steel Overhead Door 

Known as the Seven Won-Dor, an 
all steel overhead door made in 
tions, each measuring approximately 
12” high, with each section riding on 
its own set of ball bearing rollers, is 
announced. The Seven Won-Dor is 
completely weather-protected, won't 
warp, rot or absorb moisture, it is 
said. It may be operated with ease 
by hand or electrical devices. Avail- 
able in any size with or without glass 
inserts. Windsor Door Co., Dept. AL, 
2284 Jericho Turnpike, Garden City 
Park, L. 1., N. Y. 


Cirele No, 202 on Coupon, page 92. 
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Dial Calibrated Levels 


New magnesium span bar levels 
read all angles, slopes and pitches, 
plus verticals and horizontals, it is 
said. Claimed to be accurate to a hair- 
line. The semi-floating plumb bob is 
sealed in non-freezing liquid plastic, 
which dampens oscillation. Reverse 
side is calibrated in inch rise per foot. 
Made in 18”, 24”, 30” and 48” sizes. 
Pickett Products, Inc., Dept. AL, 1109 
South Fremont Ave., Alhambra, Calif. 

Cirele Ne, 203 on Coupen, page 92. 
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Orbital Electric Sander 


Dormeyer Corp. has added an orbi- 
tal electric sander to its already fast- 
selling line of power tools. Its con- 
struction includes ball and sleeve and 
self-locking abrasive holders. Its 
powerful motor produces 3,400 orbits 
per minute. Dormeyer Corp., Dept. 
AL, Kingsbury & Huron Sts., Chicago 
10, Ill. 


Cirele No. 204 on Coupon, page 92 


Moe Hoe Electric Tiller 


The Moe Hoe Electric Tiller culti- 
vates and tills the garden and with 
attachments can be adapted into a 
lawn edger and trimmer, floor pol- 
isher, power drill and even a bench 
saw or grinder, it is said. The unit 
weighs only 10 pounds and has a han- 
dle and switch much like a vacuum 
cleaner. The unit is equipped with 
an electric motor with reduction gear 
that is powerful enough to till, culti- 
vate and mulch the toughest soil up 
to 6” deep and as wide as 10%”. Iron 
Fireman Mfg. Co., Dept. AL, 3170 W. 
106th St., Cleveland 11, Ohio. 

Cirele No, 205 on Coupon, page 92. 


Silitex, S. F. 


Silitex, S. F., is a cement paint for- 
mulated with silicones and metallic 
compounds. It provides a protective 
and decorative coating for the control 
of water seepage and dampness and 
can be used on cinder block, concrete 
block, lightweight aggregate blocks, 
cement plaster, stucco and brick, either 
above or below ground and inside or 
outside, it is said. Available in white 
and pastel shades of gray, green, rose 
and buff. The Upson Co., Dept. PR-AL, 
Upson Point, Lockport, N. Y 

Cirele No. 206 on Coupon, page 92. 
[.UMBERMAN AND 
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Tube Coloring System 


A custom-coloring and mixing sys- 
tem designed exclusively for powder- 
base paints is now available. Intro- 
duced by the manufacturer for its 
powd:~-base paints, Sila-Tex and 
Tam* |, the new system permits do-it- 
yours :s to be sure of a professional! 
color-n: sing job, it is said. Sixteen 
basic colors are easily mixed with 
white »owder-base Sila-Tex or Tamtex 
to , svide a complete range of 54 
custom colors, reports the manufac- 
turer. Tamms Industries, Inc., Dept. 
AL, 221 N. LaSalle St., Chicago 1, Ill. 

Cirele No. 207 on Coupon, page 92. 
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Rota-Drawer Unit 


Designed for kitchen corners, the 
Rota-Drawer unit includes three or 
four drawers (two models are avail 
able) suspended from a_ vertically 
positioned rod. The drawers them- 
selves are made of sturdy welded steel 
in piece-of-pie shapes. A touch of the 
finger brings forward any individual 
drawer which revolves about the rod. 
The unit’s strength is such that even 
heavy items like potatoes and oranges 
can be stored in the Rota-Drawer 
safely, it is said. Home Steel Prod- 
ucts, Inc., Dept. AL, 1528 Vassar Ave., 
N.W., Canton, Ohio. 


Cirele No. 208 on Coupon, page 92. 





Grant Folding Door 


The Grant Folding Door hangs 
straight and stationary; its even-fold- 
ing o_o give a decorative effect 
suitable to both modern and tradi- 
tional interiors. Fabric is durable and 
it can easily be washed, it is claimed. 
A core of solid panels beneath the tex- 
tured vinyl fabric gives the door an 
uncommon strength. The door is avail- 
able in a wide range of standard sizes; 
2’6”, 2'8”, 3’0” and 4’0” wide by 6’6”, 
6’8” and 8’0” high. Grant Pulley & 
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AL, 31-85 
Flushing 54, 


Corp., Dept 
Parkway, 


Hardware 
Whitestone 
N. Y. 


Circle No. 209 on Coupon, page 92 


Two New Electric Drills 


drills, Models 25 
Both Speed 


Two new electric 
and 26, are announced. 
Tools include ultra-long switch han 
dles for better balance and ease of 
handling and a more powerful motor 
Model 25 has a %” capacity in steel, 
12” in wood. Overall length is 9” and 
it weighs four pounds. Model 26 has 
anti-friction, heavy-duty radial thrust 
ball bearings on the spindle. It 
weighs 4% pounds. Thor Power Tool 
Co., Dept. AL, 175 N. State St., Au 
rora, Ill. 

Cirele No 


210 on Coupon, page 92 


Range Hood & Fan 


A combination range hood with fa 
tory installed pre-wired fan, which 
saves up to % of on-the-job installa- 
tion time, is announced. This new 
hood-fan complements the well known 
full line of NuTone hoods and fan 
It is obtainable in 30”, 36”, 42” and 
48”. Available in white or copper 
enamel finishes. A grease filter and 
provision for an incandescent light are 
included. NuTone, Inc., Dept. AL, 
Madison & Red Banks Roads, Cin 
cinnati 27, Ohio. 


Cirele Ne, 211 on Coupon, page 92 


Colorful Texture Paint 


M & H ready-to-use Texture Paint 
is said to materially reduce time spent 
on finishing and painting dry wall con 
struction. Not only does this paint 
cover wallboard joints, cracks, nail 
dents and corner tapes in one quick 
to-apply coat, but it goes on in an 
almost unlimited color range from 
pastels to deep tones, it is claimed 
Ample time is given the user to apply 
a contemporary, popular texture with 
brush, roller, whisk broom, or sponge, 
reports the manufacturer. M & H 
Laboratories, Dept. AL, 2705 Archer 
Ave., Chicago 8, II. 


Cirele No. 212 on Coupon, page 92 


(continued on next page) 








‘ 
ror Better Reinforcing 


With “Deep-Grip” Swedging 
x a 


MASONRY WALL REINFORCING 


@ Exclusive Deforming Provides 
Well Defined 








large Squared 
Edges 

@ Provides Sure Lock” Between 
Reinforcing and Mortar 

@ Requires Neo More Area in the 
Joint Than Superficial Deforming 

er Easy to Handle as Other 


Types 


- 


You can see at a glance the extra “grip 
BLOK-MESH, The 


horizontal and vertical surfaces provide a sure 


ability” of Carter-Waters 


lock even under lateral pressure and shrinkage 


BLOK-MESH Minimizes Cracking above lintels, 


below sills, at corners. 


tie brick to back-up 


double 


BLOK-MESH Is Best to 


blocks, for wall construction, 


walls, ordinary block wall construction, 


cavity 


Remember, BLOK-MESH by Carter-Waters Is 
the only masonry wall reinforcing with the 


“deep-grip”, positive anchor swedging 


SEE The Big Difference In Sweet's File or 


Write Today for your FREE illustrated brochure 
on the New Carter-Waters Blok-Mesh! Use This 
Coupon 

= an Gn an om an an GD an OD OD GE OD OD OD a a  « 


Carter-Waters Corporation 
2440 Pennwoy C Kansas City 8, Me. 
Please send me FREE brochure and specifi 
cations on new Carter-Waters BLOK-MESH 
Nome 


Address 


City State 


Se 


Circle No. 70 on Coupon, page 972 
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aes cr a prices. Stanley Electric Tools, Dept. 
NEW PRODUCTS AL, 111 Elm St., New Britain, Conn. 


Cirele No. 213 on Coupon, page 92 


(begins on page 74) 





Rubber Insulated Sash 

Power Saws Outdoor temperatures really stay 

A new line of 6”, 7” and 8” portable on the outside of extended window- 
power saws, designed for the builder wall expanses with the new Fabrow 
who wants exceptional cutting power, rubber insulated ventilating sash, an- 
maximum safety and operating effi- nounces the manufacturer. The new 
ciency, is announced, All saws have sash combines the natural insulating 
a two-position handle for vertical or qualities of its own wood with the 
horizontal cuts. A new exclusive is plus storm strength of one-piece 
the free-start blade guard. A new Neoprene insulation. Insulating glass 
instruction book, complete with illus- completes the combination for triple 
trations and parts list, is packed with storm protection. Both the manufac- 
each saw. To introduce its line, the turer’s Standard and its A Series sizes . aa 
manufacturer is offering one each of measure to fit Libbey-Owens-Ford and Fabrow Mfg., Inc., Dept. AL, 7208 
its new line of three saws at new low Pittsburgh Plate insulating glass. Douglas Road, Toledo, Ohio. 

Cirele No. 214 on Coupon, page 92. 





Your own 


e's ae fal 


Visible Filing Cabinet 


The E Z Find Full Vue Cabinets are 
designed to save the user time, space 
and simplify inventory taking. The 
manufacturer announces 96 different 
items can be stored in one cabinet, 
neatly indexed and dust-free. Four 
crystal clear plastic drawers are mold- 
ed in one strong piece and each of the 
32 drawers can be made into two or 
three lengthwise or crosswise com- 
partments. Each drawer is 17s” high, 
2%” wide and 5%” long. Akro-Mils, 
Inc., Dept. AL, 820 E. Market St., Ak- 


ron 9, Ohio. 
. Cirele No. 215 on Coupon, page 92. 


Has all these advantages 


@ GREATER STRENGTH 
@ EYE-CATCHING BEAUTY 
@ ADDED SALES APPEAL 


You've got to see this flooring to appreciate 
its beauty and it's as durable as the Ozark 
mountains from where it is grown. 


Ozark Oak Flooring is dried in modern kilns and 
supplied with a satin smoothness that requires 

a minimum of sanding and finishing — saves you 
time and money. It is NOFMA graded under strict 
manulacturing control for matching consistency. 
Yes, you be the judge and see for yourself why Wall Exhaust Fan 


ra vty ew Ape n, is better, Specify it on your A wall exhaust fan model is now 

next Flooring order. included in the line of Conso Wind- 

Available in all standard sizes. master Fans. It is designed to op- 

erate vertically with an automatic 

ar wall shutter. The wall fans are avail- 

b WOF MA able in 24”, 30”, 36” and 42” models. 

The new wall fan can be used with 

wy The OZARK OAK FLOORING CO. the Conso-Timer Switch for time-con- 

BISMAPCK, MISSCURI trol or continuous operation. Consoli- 

dated General Products, Inc., Dept. 
AL, P. O. Box 7425, Houston 8, Tex. 


Cirele No. 216 on Coupen, page 92. 
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Tydee Paintsaver 


Tydee Paintsaver is said to offer many advantages to 
paint users: 1, made of polyethylene, it is resistant to all 
solvents; 2, easily installed and removed from the paint 
can; 3, fits airtight into all quart and gallon paint cans; 
4, has a dripless spout, which controls the stream being 
poured into a roller pan or a spray gun; 5, an adjustable 
Brush-Wiper and Brush-Rest, included with the Tydee 
Paintsaver prevents dripping over the sides of the can. 
Cobon Plastics Corp., Dept. AL, 42 Lafayette St., New- 
ark, N. J. 

Cirele No, 217 on Coupon, page 92. 


The LineMaster 


A plumb bob line reel, called the LineMaster, features a 
durable cast alloy case, which includes an unbreakable 
driving point for attaching it to wooden surfaces, a slotted 
head for suspending it from a wire or cord and an ad- 
justable line drag to provide for pin-point setting of a 
plumb bob. LineMaster makes plumbing, centering and 
aligning easy, it is said. Its reel has a line capacity of 100’ 
of eight-pound test line. LineMaster Mfg. Co., Dept. AL, 
P.O. Box 3821, Seattle 24, Wash. 


Cirele No, 218 on Coupon, page 92 


Imprinter-Dispenser 


A new, electrically operated automatic imprinter-dis- 
penser for pressure-sensitive labels—specially designed to 
speed labeling and lower costs—is announced. Claimed to 
be particularly suited to variable labeling operations re- 
quiring changes in label information, the new Imprinter- 
Dispenser handles roll labels on pressure-sensitive or heat- 
seal stock—printing (or imprinting) each label as desired. 
Handles practically every type of label. Operates from any 
110-120 volt AC outlet. Kleen-Stik Products, Inc., Dept. AL, 
7300 W. Wilson Ave., Chicago 31, III. 


Cirele No. 219 on Coupon, page 92. 


Hydro-Door 


For raising and lowering of overhead garage doors, the 
Hydro-Door unit hydraulically operates on just 10 pounds 
pressure from home water lines, it is said. Hydraulic unit 
is installed along side of door where it is easy to service 
without oil or grease dripping onto car. Hydro-Door is 
available with or without radio-control, Hydro-Door, P. O. 
Box 2217, Santa Ana, Calif. 

Cirele No. 220 on Coupon, page 92. 
(continued on next page) 








What's Your Answer? 


(For the answers, see page 82.) 


Name three reasons why women like folding 
doors. 

Which manufacturer is offering drapery cord and 
venetian blind cord as ideal put-ups for the home 
replacement market? 

What is the purpose of the American Lumberman 
contest announced in this issue? 

Which plastic laminate panel may a builder pur- 
chase to install a full 12’ counter in one piece— 
with a 4’ island, if he wishes? 

How did the Air Conditioned Village tests in 
Austin, Tex., show air-conditioning to be econom- 
ically practical in homes? 

How can you learn the uses of Western White 
Spruce? 

How many windows and doors does an average 
home use and what is the total retail sale? 

How many nails does it take to install a Cupples 
Single-Hung Window? 

What two outstanding advantages are stressed 
in the sale of a disappearing stairway to a home- 
owner? 

How many Capitol Storm Doors did the Shock- 
man Lumber Co. sell in six months? 
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MR. RETAILER: reprint this over your own 


name in your local newspaper 


q 


irtesy of the West Coast Lumbermen's Association 


the most Z 


homes are built of 


Wood lends itself readily to the interesting designs 
of modern architects. Indeed, only wood has the versa- 
tility they demand. Ideal combinations of vertical and 
horizontal treatments and full use of texture and color, 
can only be attained with wood. And only with wood, 
the time-tested building material, can these exciting new 
structures be built at moderate cost. 


Thanks to modern tree farming, the supply of lum- 
ber is inexhaustible. Wood is the only building material 
that renews itself from generation to generation. 


# * * 
MR. RETAILER: your business is built around LUM- 


BER. Lumber is as important to you as butter and eggs are 
to the grocer. Keep your yard well supplied with the aid of 
NATIONAL-AMERICAN LUMBER WHOLESALERS, 


i telilelals Letitia is 


WHOLESALE Hf 


Lumber Association 


41 fast 42nd Street, New York 17, 
1111 Yeon Building, Portiand 4, Ore 
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Jelled Latex Paint 


Rev Satin needs no stirring because 
it’s homogenized and since it is jelled 
it can’t run, drip or spatter like ordi- 
nary liquid paint, it is said. Jelled 
Rev Satin flows on easily and dries 
quickly to provide a super-washable 
finish. Cleaning of brushes, rollers and 
trays is a matter of minutes with just 
soap and water. Offered in a wide 
variety of attractive colors, Rev Satin 
Jelled Latex can be used on wall, ceil- 
ing and wood trim surfaces in every 
room, including kitchens and bath 


It's just the right 
shape—height 
and material to 
do the job best 


anywhere! 


rooms. American-Marietta Co., Dept 
AL, 101 E. Ontario St., Chicago 11, Il 
Cirele No, 221 on Coupon 


NEW 


A BIGGER...BETTER 
ALUMINIZED STEEL 


page 92 


INCINERATOR 


Model HW-1345 


Union Steel's big, sturdy all-sceel Incin- 
erator designed specifically to conform 
with practically all municipal incinerator 
regulations now provides a safer, posi- 
tive and practical burner that will laste 
for years to come 

Made of heavy gauge, reinforced 
Aluminized steel for lasting rust protec- 
tion, with welded and locked seaming, 
the Incinerator’s tapered shape, side 
louvers, expanded metal top vent, plus 
the heavy duty steel rod bottom grate 
assure faster, more complete combustion 
in any weather. 

Clean, attractive and easy to use, the 
Hi-Lo Incinerator is just what your cus. 
tomers have wanted ... and at a price 
that they can enjoy. 


Specifications 

Reinforced, seamed and electro-welded 
Aluminized-steel and steel rod construc- 
tion, Natural rust-resistant finish, 164%" x 
18” at base, 3144" high, tapered slightly 
for nesting; 4 bushel capacity. Bottom 
grate of heavy steel rod. Shipping 
weight: 31 Ibs. 


Priced for Dealer 
profit and top 
consumer value! 


UNION STEEL PRODUCTS CO. 


Consumers Products Division 


ALBION, MICHIGAN 


Circle No, 41 on Coupon, page 92. 
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Li'l Jimmie 


Li'l Jimmie, a 
moving baseboard, picture and floor 
molding without damaging surfaces, 
is announced. With an overall length 
of 10” ” working edges, the 


unique tool for re- 


and 214” 
tool is said to also make an excellent 
instrument when fitting doors, laying 
floors, hanging screens, etc. Designed 
with a correctly shaped hole for pull 
ing nails, Li'l] Jimmie is made of \%”- 
thick, high carbon tool steel. Red 
Devil Tools, Dept. AL, 2400 Vauxhall 
Road, Union, N. J 


Cirele No. 222 on Coupon, page 92 


Carbide Tipped Blades 


Mainline carbide tipped blades for 
portable and table saw machines are 
part of a new line of popular priced 
and high quality saws now available 
These saws are claimed to outlast 
steel blades many times and will cut 
most all abrasive materials, as well 
as wood, it is said. They are available 
to fit all popular brand machines. 
W. F. Meyers Co., Dept. AL, Bedford, 
Ind. 

Cirele Ne 


22% on Coupon, page 92 
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Home Fire Alarm 


Anyone handy enough to _ install 
ordinary door bells can install a new 
automatic fire alarm system, reports 
the manufacturer. All that is required 
for installation are the usual house 
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hold tools. Heat from the fire quickly 
rises and closes a sensitive automatic 
thermostatic fire detector located on 
the ceiling, which, in turn, rings an 
attention-getting warning bell. The 
alarm system consists of two basic 
components—detectors and a signal 
unit, Edwards Co., Inc., Dept. AL, Nor- 
walk, Conn. 
Cirele No. 224 on Coupon, page 92. 
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Wrought Iron Legs 


Shelfmaker announces heavy 13/32” 
wrought iron legs in newest two-prong 
furniture design. Non-marring plastic 
tips prevent sliding, scratching of 
wood and linoleum floors or cutting 
into carpeting. Right angle top plate 
is said to make stronger attachment 
to table than conventional straight top 
plate. Cone-shaped collar under top 
plate conceals all weld marks. Indi- 
vidually cartoned in sets of four in 
6”, 12”, 16”, 22” and 28” heights. 
Shelfmaker Products Corp., Dept. AL, 
1150 Broadway, New York 1, N. Y. 


Cirele No, 225 on Coupon, page 92. 


Select-O-Lock 


A new locking adjustable wrench, 
named Select-O-Lock, is announced. 
A copper-colored lock button fitting 
into the knurl section of the wrench 
allows for easy locking and unlocking 
with one hand. By pushing the button, 


MULUAMSULEOA LA 1 


mu A 


WAGE 


and 
SALARY SURVEY 


Ready for publication is a new, 
up-to-the-minute yardstick for 
comparing your pay scales with 
hundreds of dealers in both the 
U.S. and Canada. Scales for small, 
medium and large yards are re- 
ported. It covers both independ- 
ent and line yard operations. Are 
your sales per man satisfactory? 
A vital part of this research is an 
across-the-board analysis of just 
what you should expect in sales 
for each man employed. Don’t 
miss this exclusive American 
Lumberman service feature. 


Coming in the 
AUGUST 6 ISSUE 
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the wrench locks at any desired posi- 
tion. When the button is pulled, 
Select-O-Lock becomes a conventional 
adjustable wrench. Select-O-Lock 
wrenches, to be known as the 93 
are available in 6”, 8”, 10” and 12” 
size. Utica Drop Forge & Tool Corp., 
Dept. AL, Utica 4, N. Y. 


Cirele Ne. 226 on Coupon, page 2. 
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Cabinet Hinges 


Five new hinges in the Heart De- 
sign have been added to the manufac 
turer’s forged iron cabinet hardware 
line. Three finishes are available: dull 
black, olde copper and relieved iron. 
Hinges are available for flush or %” 
lipped doors. A semi-concealed hinge 
is designed for %” doors with a %” 
inset. All are tight pin, not handed 
and are applied full surface, not mor 
tised. McKinney Mfg. Co., Dept. AL, 
1715 Liverpool St., Pittsburgh 33, 
Penna. 

Cirele No. 227 on Coupon, page 92 


Color Door Plates 


Lightweight, durable plastic door 
and lock escutcheon plates are avail 
able in all the popular decorator hues 
used in home decoration. They are 
available in the standard size plate 
used over mortise-type locks. The Wil 
Cro plate is easily mounted by insert- 
ing screws into the reinforced counter 
sunk holes bored in the plate, it is 
said. Wil-Cro Co., Dept. AL, P. O 
Box 107, Nutley 10, N. J. 


Cirele No. 228 on Coupon, page 92, 


Drawer Glides and Guides 


Called Nyslides, new nylon drawer 
glides and guides assure quiet opera- 


tion and are easily installed. The 


(continued on page 87) 





WESTERN WHOLESALERS 
TAKE THE WORRY OUT 
OF LUMBER BUYING 


Why waste time and money shopping 
around, when your Western Whole- 
salers can deliver quality lumber prod- 
ucts promptly. Their long-established 
mill contacts . . . knowledge of mill's 
specialties, resources and facilities . . . 
and appreciation of buyer require- 
ments make your lumber buying easy. 
Let the leading Western Wholesalers 
below supply your complete needs 
today. 


a 


VAN VALER LUMBER CO. 


Radio Central Bidg 
Spokene 4, Wash. 
Phone: TEmple 2743 Tw oF 19 


CURTIS LUMBER COMPANY 
700 PITTOCK BLOCK, PORTLAND 5, ORE. 
FOREST PRODUCTS 
Telephone: AT 6591 Teletype: PDS72 


WALES LUMBER 60. 


OLD NATIONAL BANK BLDG. 
SPOKANE, WASHINGTON 
Our 32nd Year 


HALLINAN LUMBER CO. 


62728 5. W. Harrison St. Pertiand |, Ore 
MANUFACTURERS DOUGLAS FIR 
Alweter 9234 Teletype PO 457 
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Power Belt Conveyor. A new Speed- 


lift bulletin (No. SL 566) describes 
unique features of this new portable 
power belt conveyor. Featured in the 
ee page bulletin are the operational 


eatures, advantages and new ease of 
adjustment given the newly designed 
Speedlift by its newest exclusive fea- 
Power Tools. A new, eight-page Air Conditioners, An eight-page bul- ture: the hydraulic adjusting control 
fold-out bulletin (Form AD-964) in- letin describes and illustrates Ma- unit. Also included are complete spe- 
cludes photo-illustrated descriptions jestic’s newly designed 1956 line of cifications and performance capabili- 
and condensed specifications of the air conditioners, including a new ceil- ties of the machine as well as acces- 
principal Delta power tools. The bul- ing type unit. Majestic engineering sory equipment. Speedways Conveyors, 
letin unfolds to form a 17” x 22” wall has created a wide range of sizes and Inc., Dept. AL, Speedways Bldg., Buf- 
chart. Descriptions of two new Delta types of air conditioners to fit virtually falo 13, N. Y. 
tools-——10” tilting arbor bench saw and every home application. Copy of bul- Cirele No. 232 on Coupon, page 92. 
combination 10” bench saw and new letin may be obtained by writing Don 
6” jointer—are also included. Delta Winegardner, Sales Manager, esline 
Power Tool Div., Rockwell Mfg. Co., and Air Conditioning Div., The Ma- Vermiculite Plaster and Acoustical 
Dept. AL, 454 N. Lexington Ave., jestic Co., Inc., Dept. AL, Huntington, Plastic. Vermiculite Institute has re- 
Pittsburgh 8, Penna Ind. vised its 12-page booklet, “Standard 
Cirele No, 250 on Coupon, page 92 Cirele No. 231 on Coupon, page 92. Specifications for Vermiculite Plaster 
and for Vermiculite Acoustical Plas- 
tic,” to include new provisions of the 
American Standards Assn. Specifica- 


tion for Gypsum Plastering. New sec- 
e ey Q e OUr'C tion on machine-applied vermiculite 
plaster has been added and the specifi- 
‘ cation for vermiculite acoustical plas- 
tic has been completely revised to in- 
OF WELL MANUFACTURED clude machine application. Vermiculite 
SEASONED Institute, Dept. AL, 208 S. LaSalle 
4 ; St., Chicago 4, Ill. 
$ ; AND GRADED Circle Ne, 2433 on Coupon, page 92. 
LAKEVIEW, = | 
“ae LUMBER AND 
DORIS a Personalized Garage Doors. A four- 
if LUMBER PRODUCTS page Colorlog illustrates a variety of 


ways to obtain a custom-built look 
@ HAYFORK when personalizing garage doors. It 


In addition to our own illustrates original effects, which may 
be obtained by applying Calder’s dia- 


Peace 12 sawmills TRH A mond, round or square rosettes and 

ft : half-round strips, plus paint, to any 
A s# are actively engaged of Calder’s six basic overhead sec- 
° 4 ; tional garage doors. In addition, un- 
4 OME in the procurement and decorated doors are shown, which will 
wy ps : enable anyone experimenting with 

ee cig WY distribution of all West colored pencils to produce their own 
scshrtt We seas 1 Coast lumber products ee te ed a catalan 
WILSEYVILLE® 


‘ 


. A P 
i ; : Cirele No. 234 on Coupon, page 92. 
WHITE PINES \ and maintain buying . pO Ge Conpen, 998 


onxnursre ff ‘ offices in producing 
e 3 Selling Knacks. Three booklets for 

e ii NORTH FORK. areas to give the trade salesmen have recently been released 
@ FRESNO by the Bureau of Business Practice, 
complete one-call New London, Conn. They are written 
: and edited by Robert E. Moore, au- 
balanced service. thor of “The Human Side of Selling.” 
: They are titled: “The Selling Power 
? of Inside Information”; “Control Your 

> Emotions and Increase Your Selling 

Vd ‘. Power” and “How Top Salesmen Han- 
\ dle Price Objections.” Each booklet is 

illustrated with clever cartoon-type 








/ 
ty +; A % cuts. These books are part of a series 
j called “Selling Knacks.” Bureau of 
© SAN BERNARDINO Business Practice, Dept. AL, New 
London, Conn. 
Cirele No. 235 on Coupon, page 92. 


Stanley Tools. “Do It Better with 
Stanley Tools,” a new catalog es- 
pecially suited for homeowners and 


ee _ LUMBER DIRECT FROM OUR do-it-yourselfers, is offered to dealers. 
“= HIGH SIERRA MILLS TO YOU The 48-page, No. 55A, booklet shows 
the best-selling items in the Stanley, 
Atha, Yankee and Russell Jennings 
lines illustrated in eggs —. 
ay f _ ravure, Retailers may obtain the 
Pveren.Wenstren & Jounson, Ine.  achems te Gnantiiles of 100 ennles ot 
P.O. BOX 3498 more with or without their imprint. 
Sen Francisco 19, Californie Wr) Stanley Tools, Dept. AL, 111 Elm St., 
New Britain, Conn. 
Cirele Ne. 236 on Coupon, page 92. 
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binder, presents the current selection 
of two-column and one-column news- 
paper mats featuring interiors deco 
rated with Marlite plastic-finished wall 
and ceiling paneling A series of 
minute radio spot announcements 1s 
also included in the ad guide, Marsh 
Wall Products, Inc., Dept. AL, Dover, 
Ohio. 

printed glassine envelopes. New pack 

aging provides instant identification 

of the particular shield contained. The 

complete Kessler line consists of more 

than 18 different styles and sizes, made 

of clear, sturdy plastic in four differ- 

ent finishes. Kessler Mfg. Co., Dept. 

AL, 1338 Fullerton Ave., Chicago 14, 

Ill. 


Cirele No. 259 on Coupon, page 92 
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Fireplace Furnishings 
A new point-of-sale display permits 
either face, inside or recess mounting 
of Flexscreen and complete sample 
furnishing with andirons, grate, fireset 
and other fireplace accessories. Display 
comes completely assembled and is 
ageiesy epee to support the weight “ 
of attached screen. Bennett-Ireland, 
Inc., Dept. AL, 16 Exchange St., Nor- <i ..¥ ) Rainbow of Colors 
wich, N. Y. 3 5 : A new shingle display unit that 
Cirele No. 237 on Coupon, page 92. , bie: takes up only 838i, feet of floor space 
: is available. Used with the manufac- 
turer’s new color coordination charts, 
Switch Plate Shields Marlite Ad Guide the rotating merchandiser is designed 
to make it easy for dealers to sell 


To provide colorful, self-selling prod- A new Marlite dealer ad guide, an exterior decoration as s package deal 


uct display on counters, Kessler switch eight-page booklet, 81,” x 11 ize, 
plate shields are now packaged in with holes punched for a notebook (continued on next page) 





Pamourr- Delite OAK FLOORING 
The flooring of Superior Quality 


* Made from genuine Ozark Mountain Oak ee ee ee 
* End matched —NOFMA graded ra 
* Carefully seasoned in modern kilns 

© Uniform color and grain 


You will like the quality of our oak flooring. You will be 
satisfied with our prices that allow a nice margin of profit 
for you. You will be more than pleased with the promptness 
of our delivery service. Do as many of our customers have 
done — send us your next flooring order and we are certain 
you will make us your regular source for your oak flooring 
needs. Trailer loads of split loads are delivered at 
carload prices. Coast-to-coast rail shipments 


ADGETT- MITH FLOORING COMPANY Wweviicin view, me. 


BUILDING Propucts MERCHANDISER Circle No. 43 on Coupon, page 92. 





Redwood 
is our 
baby 


. as it has been for over 90 
years! All Hobbs Wall Redwood 
is handled with great care from 
milling through shipping. It's 
your best buy—size for size, 


grade for grade, 


Ask your Wholesaler or 


Commission Man. 


HOBBS WALL 
LUMBER CO. 


“tr Tryp, 
x 


GArfield 1.7752 + Teletype SF -761 


WILLITS REDWOOD PRODUCTS CO. 
A CRA Mill 
Circle No, 72 on Coupon, page 92. 
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Joth the Master-Bilt shingles and the 
new King-Tab Architect line are shown 
in all their color variations on the mer 
chandiser, which holds 382 shingle 
samples. Bird & Son, Dept. AL, East 
Walpole, Mass. 


Cirele No. 240 on Coupon, page 92 


Cabinet-Type Merchandiser 


A new cabinet-type merchandiser, 
featuring a swept-back panel display- 
ing assorted Screw-Mate countersinks, 
counterbores and a plug cutter and 
two fully stocked, pilfer-proof drawers 
is available. The supply of Screw- 
Mates stocked in the compartmented 
drawers includes 82 countersinks in 
15 different sizes. Stanley Tools, Dept. 
AL, 111 Elm S8t., New Britain, Conn. 


Cirele No. 241 on Coupon, page 92. 
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Painter's Tools 


A new Red Devil Al9 merchandiser, 
containing a wide assortment of 
painter’s tools, is available. With each 
purchase of the Al9 assortment of 
tools, dealers receive, free, a display 
peg board on which the assortment 
is mounted. The board is designed for 
use on counters, walls or columns. 
Dealers also receive, free, 50 pocket- 
size 16-page “How to Prepare Sur- 
faces for Finishing” booklets. Red 
Devil Tools, Dept. AL, 2400 Vauxhall 
Rd., Union, N. J. 


Civrele No, 242 on Coupon, page 92. 
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©) pte HANDY MA 


“TACKS 
\NAILS 
\BRAD 


Presto Handy-Pak 


A novel method of packaging tacks, 
nails and brads has been introduced 
by the manufacturer. The No, 329 as 
sortment consists of three “See-Thru” 
plastic tubes packaged in a trans- 
parent bag. Each tube contains the 
most wanted sizes of tacks, nails and 
brads. Each tube has a colorful header 
with a hole for suspension on peg 
board hooks. When empty, the plastic 
tubes have many about-the-house uses 
Snell-Jones Tack, Inc., Dept. AL, Flat 
iron Building, New York 10, N. Y. 


Cirele No, 243 on Coupon, page 92 


(continued on page 85) 


What's Your Answer? 


(Questions on page 77.) 


They can’t swing ajar; they save 
space; all vinyl-covered folding 
doors are easily cleaned with soap 
and water. See article on page 56. 
King Cotton Cordage, whose ad 
appears on the inside front cover. 
To spark more related selling. 
See page 38. 

Consoweld, which offers panels as 
large as 51” x 144”. See ad on 
pages 18-19. 

It showed air-conditioning eco- 
nomically practical only in those 
homes where outside shading was 
applied to south and west expo- 
sures. See “Metal Awning Market 
Growing” article on page 44. 

By filling in a coupon on page 29 
and sending for a free booklet on 
the uses of Western White Spruce 
offered by the Alberta Forest 
Products Assn. 

The average home uses 10 win- 
dows and 2 doors for a retail sale 
of about $550, as explained in the 
article on page 42. 

Just four nails. See ad on page 13. 
Sales are largely made on the 
basis of economy and convenience. 
See page 66. 

Two hundred. See ad on page 23. 
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HOME 
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their language 


Let’s face it, everyday lumber yard language 
is Greek to the typical homeowner—your best 
prospect and biggest market. He needs informa- 
tion, pictures and explanation to make him (or 
her) want to buy. Here’s the easy way to go after 
this business: 

Try sending HOME Maintenance & Improve- 
ment quarterly to either your own mailing list or 
one we can develop for you. HOME is full of de- 
tailed photos and stories on house plans, home 
remodeling and repair, all referring to you, the 
local lumber dealer who sends them HOME, as 
source of materials. 


HOME holds great interest for all families— 
those who prefer contractor help as well as those 


BuILpDING Propucts MERCHANDISER 


who are looking for how-to information. A recent 
readership survey indicates that 98% of readers 
know the name of the dealer sending them HOME 
magazine; 75% have made purchases as a result 
of receiving it. 

Over 1600 lumber retailers have found that 
sending this helpful publication is a profitable way 
to advertise—because HOME makes it easier for 
the consumer to know what he wants to buy. It 
costs only lle per copy, including your front cover 
imprint, all handling and mailing charges. 


We will be glad to send you full information 
about this outstanding promotional service. Just 
fill in coupon below and mail. Or, if you prefer, 
telephone collect. 








Service Manager, Room 2000B, 

HOME Maintenance & Improvement 

139 North Clark Street, Chicago 2, Illinois 

FInancial 6-5380 

( ) Send us complete information, with no obliga 
tion on HOME and its new homeowner mailing 
list service, 


( ) We already use HOME, but would like full de 


tails on the new homeowner mailing list service 


Business name 


( ity 


Your name 
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A Directory to Better Building and Increased Sales 


The concerns listed below specialize in the precision production 

of America’s finest hardwoods—-Appalachian Hardwoods. Finest 
because rich soil and climatic conditions of this area produce soft 
texture, uniform grain, and easy workability. These woods are 
available now as lumber, flooring, most standard and specialty 
building items. Assure yourself of more sales with their exceptional 
quality, Order Appalachian Hardwoods today from the following firms: 


*Bemis Hardwood Lbr. Co., Robbinsville, N. C. 


Hemlock, Hardwoods, Fleoring, Dimension. 


"McCracken & MoCall, Inc., Lexington, Ky. 


Appalachian Hardwoods 
Band Saw and Planing Mill at Flat Lick, Ky. 


*M, E. Crisp Lbr. Co., Welch, W. Va. 


West Virginia and Kentucky Appalachian Hardwoods, 
Oak, Poplar, Beech, Maple, Ash, Hickory, Chestnut and 
other hardwoods. All facilities. 


*Cherry River Boom & Lbr, Co., Richwood, W. Va. 


Appalachian Hardwoods, Flooring, Planing Mill Products. 
Glued Dimension. 


Wood-Mosaic Corp., Louisville 9, Ky. 


White and Red Oak, Walnut, Poplar, Basswood, Beech, 
Cherry. Mahogany and Lavan Lumberz. Domestic and 
imported Veneers. Hardwood Flooring—Ock and Maple 
Strips and Laminated Block and Special Pattern Flooring. 





“Hamer Lumber Sales, Inc., Kenova, W. Va. 
Exclusive Sales Agents for 


]. P. Hamer Lbr. Co., Inc., Kenova, W. Va. 
Hamer Lbr. Corp., Appalachia, Va. 
Manufacturers Appalachian Hardwood Lumber 


“Mowbray & Robinson Lbr. Co., Cincinnati, Ohio 


Mills at Combs, Ky. and West Irvine, Ky. Complete Line 
ef Appalachian Hardwoods. Maple and Oak Flooring. 


The M. B, Farrin Lbr. Co., Cincinnati, Ohio 


Kiln Dried and Air Dried Appalachian Hardwoods. 
“Century’’ Oak and Maple Flooring. 


*Member Appalachian Hardwoods Manufacturers, Inc. 


ALWAYS SPECIFY APPALACHIAN HARDWOODS 


Cirele No, 44 on Coupon, page 92. 
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Anchorite Wall Plugs 


Featuring a large illustration of 
a young woman using an Anchorite 
Wall Plug, this display tells a com- 
plete sales story. Anchorite’s ability 
to work in any surface, its economy, 
ease of use, examples of applications 
and how the Anchorite expansion prin 
ciple works are all emphasized. Each 
package is pre-priced and a large 25¢ 
per package price is prominently fea- 
tured on the display. Wall Plugs, Inc., 
Dept. AL, 1216 W. 79th St., Chicago 
20, Ill. 

Cirele No. 244 on Coupon, page 92 
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130 FILMS 
for 
DEALER USE 


American Lumberman now has avail- 
able an up-to-date listing of movies 
available to building materials dealers. 
The charge is 50¢. You can use these 
films for sales training as well as for 
showings to civic groups — homeown- 
ers, women’s clubs and business men’s 
groups. Send in today for this new 
list! 


JUILDING PropucTs MERCHANDISER 


Decorator's Portfolio 


A new interior decorator’s walnut 
portfolio, containing more than a 
dozen illustrated, informative bro 
chures, illustrating in full and 
monotone everything new and fashion 
able in walnut, is just off the press« 
Portfolios may be obtained by enclos 


‘ olor 


ing 25¢ to help defray the cost of | 


postage and handling. American Wal 
nut Manufacturers’ Association, Dept 
AL, 666 N. Lake Shore Drive 
Il] 


Chic ago 
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Gravity Feed Displayer 


A gravity feed displayer has bee: 
introduced by the manufacturer for 
its complete line of brads, nails and 
tacks in plastic tubes. The displaye 
holds an assortment of best-selling 
= tacks, copper tacks, aluminum 
tacks, double-pointed tacks, wire brads 
and wire nails. The serve-yourself di 
player consists of a two-tier all metal 
rack, which holds 18 rows of tube 
each in its individual row. Snell 
Jones Mfg. Co., Inc., Dept. AL, Flat 
iron Bldg., New York 10, N 


Cirele No. 247 on Coupon, page 92 


Masking Tape Racks 


Advertising support for 
brand masking tape, used as 
tive covering during painting 
tions and to seal boxes for storage, 
includes two special promotions on the 
Dave Garroway “Today” NBC-TV 
show. Special display racks are avail 
able free in two deal units, Deal H-3 
and H-4, says the manufacturer. Rack 
and tape, each tape roll in the new 
convenient cutter edge dispenser box, 
are packed complete in one shipping 
carton. Minnesota Mining and Manu 
facturing Co., Dept. AL, 900 Fauquier 
St., St. Paul 6, Minn 


Cirele Ne. 245 on Coupon 
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LUMBER COMPANY 
INCORPORATED 1921 
ABERDEEN, WASHINGTON 


Monufacturers and Distributors of 


WEST COAST WOODS 


Douglas Fir, Hemlock, Ceder, 
Pine, White Spruce 


AND SHINGLES 


Each office of Twin Harbors 
is geared to provide fast, 
experienced and complete 
information regarding place- 
ment of your order. 


BRANCH OFFICES 


CALIFORNIA 
Eureke 
Menlo Park 
Los Angeles 


OREGON 
Portiand 


NEW YORK 
New York City 


MASSACHUSETTS 
Medford 


hic 


ee TP am 


a ~ 
// MAIL THIS >, 
/COUPON TODAY!\, 


TWIN HARBORS |.UMBER COMPANY \ 
ABERDEEN, WASHINGTON 


i'd like proof of your quality end serv. 
jee, Send name, addrem of my nearest 
Twin Horbors wholesaler or salesmen, 


ni inintecaass 
Address 


\ 
N 
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Bendix Mouldings Help 
Make the Sale! 


The house you are building will sell 
quicker, when you add that extra quality 
touch with genuine BENDIX CARVED 
MOULDINGS on closet shelves, montels, 
flush doors, wall panels, cornices or as 
crown mouldings and chair rails. 


The elegance and glamour of BENDIX 
MOULDINGS hove especial appeal to 
women, who are all important in the 
home buying decision. 


IN STOCK FOR IMMEDIATE DELIVERY 


? Idings | 


192 LEXINGTON AVE. NEW YORK 


Write for fully illustrated 
catalog No. 977 
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( Here's the one thar | 


WON'T SHRINK 
This modern plastic in 
powder form makes 
lasting repaits in tile, 
wood or plaster. Pays 
dealers a bigger profit 
SELLS BETTER because 


LL NOT Sb 
wi THINK it WORKS BETTER 








STICK! AND STAYS pir 


Most dealers report: 

“Our sales of Dur- 

ham’s Rock - Hard 

Water Putty keep 

doubling, year afte: 

ear.” hat'’s more, 

Jurham’s Rock- “ 

Hard Water Putty _ | m0 tind 
ives you by far the y tee 
best profit margin on f 

any product of this 

nature, Use it yourself, and you'll quickly 

see why it sells so fast, and repeats so regu- 

larly. an matching eed mm may shrink, 

fall out or chi » off. Durham's Rock-Hard 

Water Putty » hee not shrink. Absolutely 

not, It sticks and stays put. You can saw or 

chisel it, paint or polish it to a velvet smooth 

finish. Easy to use. Keeps indefinitely. So 

economical. Just mix with water as 

needed. « Packed twelve 1-lb. cans or six 

4-lb. cans to case. Keep some of each on dis- 
lay. Available in 25, 50, 100-lb. drums for 

fidustrial users, Order from your jobber. 


The PLASTIC Repair Material 
in POWDER Form 
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Model HX Lift Truck 


The Model HX is designed for easier 
and more rapid handling of pallet loads 
up to one ton. The HX Foot-Lift Hy- 
draulic Hand Pallet Truck is said to 
have a capacity of 2,000 pounds, yet 
the total weight of the truck is less 
than 200 pounds. The forks have a 
full 4%” lift. The load is raised to 
travel position by foot treadle opera- 
tion. The hydraulic system is a one- 
package unit; easy to remove. Barrett- 
Cravens Co., Dept. AL, 628 Dundee 
Road, Northbrook, Ill. 


Circle No, 248 on Coupon, page 92. 





Dragline Trucks 


A new line of extra strong, light- 
weight, easy rolling dragline trucks is 
announced. All welded steel frame- 
work provides strength and durability. 
Replaceable hardwood deck is light in 
weight, provides long lasting, non-slip 
cargo carrying surface. Platform sizes 
and load carrying capacities to meet 
any requirements, says the manufac 
turer. The Howe Scale Co., Dept, AL, 
Rutland, Vt. 


Cleele No. 249 on Coupon, page 92. 


Three New Lift Trucks 

New Hyster Co, lift truck series of 
8,000 4,000 and 5,000 pound capacity 
models on pneumatic tires are an- 


July 23, 


a 


nounced. The new gasoline-powered 
Hyster 30, 40 and 50 reflect current 
automotive trends typified by compact, 
close to the ground silhouette, in- 
creased safety and faster speed of op- 
eration. Full view controls, plenty of 
leg room and low adjustable opera- 
tor’s seat also furnish added operat- 
ing ease and comfort. Hyster Co., Dept. 
AL, 2902 N. E. Clackamas St., Port- 


land 8, Ore. 
Cirele No. 250 on Coupon, page 92. 


Nailing Machine 

A plastic, heavy duty nailing ma- 
chine, capable of driving 1%", 16- 
gauge staples into the hardest woods, 
is announced. The new Model B, Spot- 
nailer is a lightweight, magazine-fed 
machine designed for longer, heavier 
fastening operations in building, such 
as roofing and sub-flooring. The 1%” 
staple, the HD12, is said to be rust- 
resistant and cohered in sticks for fast 
loading. Spotnails, Inc., Dept. AL, 1527 
Lyons St., Evanston, Ill. 


Cirele No. 251 on Coupon, page 92. 


Four-Wheel-Drive Trucks 


Four-wheel-drive trucks that send 
driving power surging to their front 
wheels with the flick of a single shift 
lever have been added to GMC Truck 
and Coach Division’s full line of trucks. 
Six basic models, including pickups, 
panels, suburban station wagons and 
stake trucks in the half through one- 
ton weight range, have four-wheel 
drive as regular factory-installed pro- 


(continued on page 88) 





More Dealers Than Ever 


are Now Reading 


AMERICAN LUMBERMAN 





1956, AMERICAN LUMBERMAN AND 








NEW PRODUCTS 


(begins on page 74) 





crown of the Nyslide allows a mini- 
mum of contact, which means a mini- 
mum of resistance, it is claimed. 
Available in bulk assortments to suit 
individual requirements. Hardware 
Designers, Inc., Dept. AL, 256 Madi- 
son Ave., Irvington, N. J. 
Cirele No, 252 on Coupon, page 92. 





Sliding Door Hardware 


Alliance Metal Products, manufac- 
turer of steel and aluminum sliding 
door track and hangers, announces 
it has expanded its track lines. A com- 
plete new line of aluminum fascia 
track, with double wheel hangers, is 
now available. New catalog and price 








Largest Selection in the Mid West 


FORK LIFT TRUCKS 


© Late Models 


© Slightly used government 
rebuilts 


© 5 to 18 ft. masts 





Some machines with side-shift 
and dynatorque 


PNEUMATIC OR 
SOLID TIRES 


@Clarks e¢Transitiers @Hysters 
@Moto-Lifts @Ross's ©Towmotors 
eGibsons *@Automatics 


TYPICAL VALUE 
3,000 Ib. Clark Fork Lift 


za $1295 


solid 
tires 
write or phone 











For information, 


SAM WINER MOTORS 


3417 1... Wateriee Rd. Akron 12, Ohic 
Telephone: Mayfeir 8-2641 
20 Acres of Military Trucks and Parts 











Circle No. 82 on Coupon, page 92. 
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lists may be obtained by writing Al- 
liance Metal Products, Dept. AL, 13852 
Keal, Detroit 27, Mich. 


Circle Ne. 253 on Coupon, page 92 


Natural Fruitwood Finish 


A new natural fruitwood finish for 
Brammer Living Kitchen cabinets is 
announced. Combining the luster of 
a fine furniture finish with the 
delicate grain and wear-resistance ob- 
tainable in hard maple, natural fruit- 
wood finish lends itself equally well 
to kitchen installations in new or ex- 
isting homes, it is said. The manufac 
turer is making it available through- 
out the company’s entire line of kitch- 
en cabinets. Brammer Mfg. Co., Dept. 
AL, Davenport, Iowa. 

Cirele No, 254 on Coupon, page 92. 


Two New Power Saws 

The new Cummins Maxaw 757 is 
said to have a revolutionary new fea 
ture—a rudder that guides the saw 
and keeps the cut open to prevent 
wood bind. It is claimed to make cuts 
in all 2” dressed lumber. Has 6%” 
saw blade with magic-pivot feature 
for greater depth of cut at 45°. The 
new Two-by-Four saw for Cummins 
quarter-inch drills is a saw attach- 
ment developed to cut 2” dressed lum- 
ber. Has features of professional 
saw, including telescopic, snap-back 
guard and heavy duty bronze bear 
ings. John Oster Mfg. Co., Dept. AL, 
5055 N. Lydell Ave., Milwaukee, Wis. 


Cirele No. 255 on Coupon, page 92. 


Foamflex Doorstrip 


A vinyl foam-and-wood product 
named Mortell Foamflex Doorstrip is 
now available. It consists of a spe 
cially developed closed-cell, water- 
resistant foam permanently bonded to 
the edge of a %"” x %” beveled clear 
wood molding that becomes a perma- 
ent part of any door frame. Available 
in compact set of two 7’ lengths and 
one 3’ length. A whole door can be 
weatherstripped with Mortell Foam 
flex Doorstrip in less than 10 minutes, 
it is said. J. W. Mortell Co., Dept 
AL, General Office, Kankakee, III. 


Cirele No. 262 on Coupon, page 92. 





COMPLETELY 
ABLE 


Same rail section used “as is” for platform 
quickly and easily adjusts to it t steps of any pitch. 


a | a 


TX +“ “ ~~ 4 


ty \AADEA i VAY 


dn 
LOW, LOW, LOW 
INVENTORY 


Simplicity of design permits the construction 
of any railing installation using 


ONLY THREE BASIC PARTS 
1. 4 or 6 foot Adjustabie 
Railing Section used “as is” 
on platforms, slants to pitch 
of steps 

2. Universal Pre-Drilied Newel 
Post used for end, corner, step 
or intermediate post 

3. Adjustable Fitting secures 
railing to posts, walls, columns 
etc, Adjusts to any angle—any 
direction, Bolts furnished 


DO-IT-YOURSELF 


sells itself 
with this 


FREE DEMONSTRATION DISPLAY 


This full size Actual 
Installation Display 
sells Versa Railing 
FAST by demonstrat 
ing its 
SIMPLICITY 
ADJUSTABILITY 
RIGIDITY 
BEAUTY 
ECONOMY 
Display is Free with your first order of Versa 
Railing, comprising enough railing for approxi 
mately four installations, also complete adver 
tising and merchandising program FREE! 
SEND COUPON FOR COMPLETE DETAILS 


eeeeeeeeeeeeoeeeeeeeeee 
Versa-Products Company 
Lodi 1, Ohle 


Gentiemen 
Versa Railing 





Was’ 


Lam een 
thy 

















Please send me complete details of your 
ntroductory offer 


city STATE 


(continued on next page)| €0€0606006060660666666666666 
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duction options, GMC Truck & Coach 
Div., General Motors Corp., Dept. AL, 
660 8. Boulevard, East, Pontiac 11, 
Mich. 


Cirele Neo. 256 on Coupon, page 92. 


Supermix Concrete Mixer 


All concrete mixers in the Supermix 
series have a pressed steel mixing 
bowl, which is said to be lighter in 
weight and tougher and stronger than 





FOR CEILING TILE 


DUO-FAST 


STAPLE TACKER 


Your customers need and want these 
one-hand tackers for the job pictured 
above, as well as many other jobs 
speeded and simplified by DUO-FAST 
TACKERS and STAPLES. 


You will like dealing with DUO-FAST. 
You will like our FREE SERVICE 
POLICY. You will like the dealer aids 
available. 


Write today for the Duo-Fast Story. 


DUO-FAST 


FASTENER CORPORATION 
860 Fletcher—C} 14 


Circle No. 77 on Coupon, page 92. 


ANYBODY CAN MAKE 
SIGNS LIKE THESE 


In Minutes « For Pennies! 


cast iron bowls. Drum tilting mechan- 
ism of the Supermix series has double 
reduction cut tooth spur gears and 
a foolproof locking device, it is said. 
The new line, engineered for durability 
and performance, permits production 
of the highest quality concrete at low 
cost with only routine maintenance, ac- 
cording to the manufacturer. Speed- 
matic Research and Equipment Corp., 
Dept. AL, 10 Port St., Pulaski, N. Y. 


Cirele No. 257 on Coupon, page 92. 


Pe. Milas 
eo GL) 
Ce et) 


Bin Strip & Splicers 


A recent development in simple and 
effective binning of bandrail counters 
and shelves is announced. Special 
splicers with clip attachments fit into 
a continuous row of slots in slim, %” 
binning strip. Unique basket weave 
design of new item provides a slot 
every %", which is said to permit the 
retailer to custom tailor the width of 
bins by simply pulling splicer out of 
one slot and inserting in another. Bin- 
ning strip mounts to inside of band- 
rail for counter binning, fits flush to 
front and back edge under price chan- 
nel for shelf binning. Reflector-Hard- 
ware Corp., Dept. FP-BN-AL, Western 
Ave. at 22nd Place, Chicago 8, Ill. 

Cirele No. 258 on Coupen, page 92. 





Thousands of 
‘“desk-top sign shop’ using the 


WEBWAY SIGN KIT 


Pre-gummed letters & numerals that stick 
down fast and easy on self-spacing cards. 
Average-size signs cost you only a dime. 


Write: The HOLES-WEBWAY Co. 
Box 339 - - St. Cloud, Minn. 


Circle No. 45 on Coupon, page 92. 


retailers have their own 
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Lever Lock Operator 


Special arm extensions, on the new 
Lever Lock, scissors type window op- 
erator, which hook the window sash 
and pull it in tight at both ends as 
well as center, assures permanent 
shape retention of the window and 
weather-tight seal for awning type 
windows, according to the manufac- 
turer. A single movement of one lever 
is said to open, close and fully lock 
the sash. Adaptable to all sill designs 
by changing the mounting plate to 
customer's specifications. Available 
in four models. Hardware Div., Truth 
Tool Co., Dept. AL, Mankato, Minn. 


Cirele No, 259 on Coupon, page 92. 


Carbide Router Bits 


A completely new line of carbide 
routed bits is announced. The new 
router bits are said to withstand 
shock, vibration and breakage and 
offer a stronger, chip resistant cutting 
edge. They are made with precision 
pre-formed tips. They are constructed 
with hardened, high-speed steel 
shanks, heat treated to 55-60 Re to 
withstand shock and vibration. They 
cut soft or hard woods, plastics, com- 
mgr materials. Radial Cutter 
Mfg. Corp., Dept. AL, 831 Bond St., 
Elizabeth 4, N. J. 


Circle Neo, 260 on Coupen, page 92. 


Ready-Hung Closet Unit 


A ready-hung closet door unit, com- 
plete with jamb, casing, hardware and 
track, is announced. fit is said to be 
adaptable both for plaster and dry- 
wall construction. Manufactured of 
select white pine in %” stock with 
fixed louvers. Unit is shipped flat and 
assembled. Decor of Grand Rapids, 
Inc., Dept. AL, 1555 Eastern Ave., 
S.E., Grand Rapids, Mich. 

Cirele Ne, 261 on Coupon, page 92. 
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EXECUTIVE 
VICE PRESIDENT 


This advertisement is addressed to an experienced 
General Manager who is ready to step up into one of 


the major opportunities in industry. 


Our company is a well known manufacturer of paper, 
paper board and related products. Our yearly sales 
now exceed $150,000,000 and we are continuing to 
grow along sound lines. We have excellent manufac- 
turing facilities located near key cities. 


We are seeking a man qualified by experience to di- 
rect all phases of the operation of this company. 
Preferred age 40 to 55. We are planning a salary of 
approximately $70,000 which will be supplemented 
by a liberal bonus and stock option arrangement. 


Experience in such industries as building material, 
paper, lumber, plywood, wood pulp or other related 
fields will be most valuable. 


Your reply will be treated in entire confidence and 
should include information about your present position, 
compensation, home address and telephone number. 
Interviews will be arranged at an early date in a 
convenient city. 


Address Box P-30, American Lumbermoan, inc. 























Fhe CAE TO GATES FOR 
GREATER PROFITS 
TIE IN with Gates Form Ties 


In demand everywhere, Gates specially- 
designed Form Ties require minimum 
space to stock—give you a big sales 
increase. Rod-type and 2x4 type, in 
regular and breakback ties 


TIE IN with Gates Forming Systems 


Gates Sheathing Systems and Gates 
Panei Forming Systems guarantee 
better and faster concrete construction 
at lower cost. For use with either 2x 4 
type or rod type ties. Panel Forming 
Systems availoble with either plastic 





coated or regular form plywood panels 


TIE IN with Gates Engineering Service 


To assist you or your customers with specific 
forming problems, Gates maintains an expert 
engineering staff 


There's a Gates System for every type of forming 
“Tl t in’ WITH GATES... watch your 
GROSS SALES GROW 


Gates Dealerships are still available in some areas 
Write for full details. 





GATES & SONS. INC, 
eee ln oh ae 


aaa eA 
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Flexible Wood 
selling like magic 
in free display case’”’ 


No wonder New Weldwood Flexible Wood-Trim has 
magic appeal: 
Do-it-yourselfers are hungry for a product like this 
flexible real wood veneer in handy rolls... for 
edging plywood and other woods (covers ugly edges) 
for decorating countless things — coffee tables, picture 
frames, lamp shades, waste baskets, etc. Easy to apply to 
most any surface — even if it’s curved or angled — using 
only a good wood glue like Weldwood® Contact Cement 
or Weldwood Presto-Set.® No heat, irons, press-boards, 
clamping, sawing, nailing. 
The free display case makes Wood-Trim sell-on-sight 
..a complete wood veneer department in just a foot- 
and-a-half of counter space. 


Display case free 
with terrific deal! 


Deal includes powerful “silent 
salesman” free with 36 assorted rolls 
of favorite woods — Oak, African 
Mahogany, Walnut, Birch, Fir, 
Sonora. Each roll 8’ long, 1” wide, 
in transparent re-usable plastic case 


Order now! 


FLEXIBLE 


Weldwood W 


-Trim 








UNITED STATES PLYWOOD PORATION 
World's Largest Plywood On a@hon 

Dept. Al 7-6WT 55 W. 44th Street, Ne 36, N.Y. *T tomas® 

Branches in principal cities — distributing units in Chief Trading Ares 


Circle No. 48 on Coupon, page 92. 
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Classified Advertising 


Terms — Cash With Order 
Sunlsmuss Charee 95.00 
Rates. 
1 Time — 2c per word for each insertion. 
Minimum charge of $1.00 per line. 
3 Times — ibe per word fey sae conscentios 
mporsen. Minimum charge of 
per ° 


apa 4 per insertion for blind ads bearing 
Ne agency commission or cash discount 
allowed. 


thors hy l4 da Preceding do eof pub. 
* ys te 

* ofice It der Bm st a are in uniform 6 
a " style, No cuts or 5. B borders 
allowed, 


Replies forwarded without additional aves. 
Count five words to a line and when less ar 
specitied or used, regular line rate is ehaveod. 


When answering box numbers o1 mai. c 
tor ads address them to: endiaed 


AMERICAN LUMBERMAN, INC 
199 N, Clark &t., Chicage 2, i. 





HELP WANTED 





MILLWORK DETAILERS AND BILLERS 
Wanted b Lf soputabte custom millwork con- 
cern in perienced in making shop 
drawings ot Techitocturel Woodwork tor . 
lic bi ildings, a. schools, etc. Give 








HELP WANTED 





EXECUTIVE VICE PRESIDENT WANTED — 
See Display Advertisement on page 89. 





LUMBER SALESMAN—Terrific | fast quowing 
territory open for an 
perienced Retail] Lumber and Suildleg Bete. 
rials Salesman to call on contractor trade for 
concern doing over 3 Million Dollars annual 
volume in centzal New Jersey. Only high earn- 
ing individual of integrity need oer. © om mad 
and Commission. Address Box P 
Lumberman, Inc. 





YARD MANAGER 


Outstanding opportunity available for quali- 
fied man. Yard management of at least ten 
men in experience essential. Must be able to 
sell profitably in competitive market. Must be 
ambitious, aggressive and creative. College 
education preferable. Married man age 25 to 
45. Living in Upper Midwest. 


Salary commensurate with proven ability. 
Profit sharing and quarterly incentive bo- 
nuses, Group insurance and retirement pro- 
gram, Excellent opportunities for advance- 
ment if successful. Please explain why you 
believe you can qualify. 


Address application to: Aberdeen Division, 
Thompson Yards Branch, Weyerhaeuser Tim- 
ber Company, Box 940, Aberdeen, South 
Dakota. 





Alert, experienced Lumber Buyer must have 
working knowledge of West Coast Mills as 
well as experience in office routine. This 
position with a large carload wholesaler oper- 
ating a distribution yard located in Michigan. 
Has unlimited possibilities for a man with 
demonstrated abilities. Paid vacation, pen- 
sion plan and other benefits. Please include 








p of arding 
age, sala svailabllity” and a sam 
drawings, pe, when repli B 
nent = hes ment and excellent wo con- 
SSony ae Box No, K-49 American Lumber- 





MILLWORK ESTIMATOR 
Unusual a offered to man of good 





ter t 
architectural woodwork concern specializing 
in custom millwork. Must be competent, re- 
Hable, under 50 Years of age, knowledge of 
Cost Book “A” helpful but not essential, 
Salary to start $7000.00 per year plus other 
bene’ ts. In soplying a state end. sacles qualifi- 


when enclose oto. 
Reply Box Mt ro Ameri = 








WANTED: Experienced estimator who can take 
off material bills from house plans and speci- 
fications. This position can lead to part owner 
of business. Address Box N-49 American Lum- 
berman, Inc. 


WANTED WHOLESALE LUMBER SALESMAN 
with customer following te call on retail lum- 
per dealers and industrials, Prefer to discuss 
by accounts instead of specific territory. Large 
versilied yard and warehouse inventory to 
supplement carload sales. Liberal protit cher 
ing plan. Write stating experiences, age, rel- 
erences. Replies strictly confidential. Empire 
Wholesale Lumber Company—Akron, Ohio. 


@ statement of your experience, quali- 
fications and personal data with your appli- 
cation. Address Box P-32 American Lumber- 
man, Inc. 


SIDELINE: Make your expenses selling our 
famous “DO-IT-YOURSELF” Sign making kits. 
Write for circular and sales os FRUCHEY 
SERVICE CO., NAPOLEON, O 


Wholesale Lumber and Seesiend ‘Siieieeme 
Wanted, for direct mill shipments to retailers 
in Chicago Area. Very well established Chi- 
cago concern offers excellent financial oppor- 
tunity to qualified man under 35 years of 
age. We are fundamentally mill agents for 
some of the larger and better known producers, 
and specialize in selling the mixed car trade 
within 125 miles of Chicago. We furnish auto- 
mobile and drawing account and pay liberal 
commissions on each car. Salary and expenses 
paid till you are established. You will need 
to be on the road one, and sometimes two 
nights a week. Our organization knows about 
this ad. Apply by letter to Box P-33 American 
Lumberman, Inc. 





SITUATIONS WANTED 





SITUATION WANTED 


Lumberman, wants to relocate, 20 years ex- 
perience in retail and wholesale olfice and 
yard operation. Address Box N-5S4 American 
man, Inc. 





LUMBERMAN 


Because of our expanding operations in South- 
ern Connecticut we need a lumberman with 
sufficient experience especially in inside sell- 
ing. The opportunities at present with our 
company are excellent. We would also con- 
sider at this time a man with managerial 
experience ie our branch yard. Please write 
stating age, salary requirements and refer- 
ences. A Boon Box P. American Lumber- 
man, Inc. 


Opening available to experienced estimator 
or estimator with Draiting experience. Can 
buy into this profitable retail lumber yard 
with general Contr. Div. Address Box P-2] 
American Lumberman, Inc. 





Help Wanted—Man experienced buildin 
terials, for office weule--aeaieaie, enpolting. 
ete. Mamaroneck, N. Y. Salary open. Aa. 
dress Box P.31 American Lumberman, Inc. 
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BOOKKEEPER 


Prefer distribution yard, wholesale or some 
manufacturing. Consider any vacancy. Fa- 
miliar lumber terms, Been self employed. 
Desire otherwise. Middle age. Address Box 
P-36 American Lumberman, ee 





Manager town or rural lumber yard over 
thirty years experience all phases. Middle 
age, progressive, sober. Prefer midwest sec- 
pe Address Box P-37 American Lumberman, 
ne. 


SALES REPRESENTATIVES 
WANTED 





SALES REPRESENTATIVES 


Calling on established lumber yards and deal 
ers to add line of nationally advertised Home 
Plan Books. Popular priced, with entirely new 
plans of most wanted homes in America today. 
Write Nationwide Plan Book Co., Box 404, 
Northridge, California 


Salesmen wanted, covering lumber and build- 
ing supply dealers in the Midwest area to 
carry condensed line of popular priced paint 
brushes. A riect sideline item. Liberal 
commission. ve details of present lines car- 
ried and territory now covering. Address Box 
P-34 American Lumberman, Inc. 





FACTORY REPRESENTATIVE WANTED 


Aggressive salesmen to carry highly profitable 
sideline of low cost plastic folding doors. High 
est commissions paid. Some territories open. 
Please see our ad on page 65 for description 
of door. American Door Company, 116 East 
Sample St., South Bend 18, Indiana. 


NEW DO-IT-YOURSELF 
PORCH ENCLOSU 


Natural sale to Lumber and cued Supply 
Dealers, Distributors and Wholesalers. . 
vertising Support. Immediate delivery. Can 
handle non-com potise products. Ideal Alumi- 
num Products , 39 East 19th St., Bayonne, 
New Jersey. 


Manufacturer's Agent—to sell contact cement 
for adhering Formica, Consoweld, Micarta and 
other plastic laminates. Adhesive Products Cor- 
ee 1660 Boone Avenue, New York 60, 





SALES REPRESENTATIVES 
AVAILABLE 





ATTENTION 
SASH AND FRAME MANUFACTURERS 


Manufacturers representative with established 
following among lumber yards (especially 
complete window manufacturers) wants to 
represent a manufacturer of quality sash and 
frame parts in Michigan, Ohio and Indiana or 
Michigan only. Carloads of lumber also. 

10972 W. Outer Drive 

Detroit 23, Michigan 





WANTED — RAILS 





RAILS, New and Relaying 
Bought and Sold 
1000 Good Serviceable 
Kiln Trucks in stock 
M, K. FRANK 


480 Lexington Ave., New York 17, N. Y. 
401 Park Bidg., Pittsburgh 22, Pa. 
105 Lake Street, Reno, Nevada 





MANAGEMENT SERVICES 





HOW BIG A STORE FOR YOU? 


Our personal survey and market analysis can 
es you the answer. Includes location, size, 
nventory suggestions. Complete design and 

wert, Wise 


engineering service available. 
inois. 


Company. 6 W. Ontario, Chicago 10 





MISCELLANEOUS WANTED 


LUMBER & DIMENSION WANTED 





Window manufacturers no longer using over- 
head sash balances will get my offered price 
if I receive your inventory. cily make, 
sizes, face plate dimensions and quantity. 
Address Box P-35 American Lumberman, Inc. 


July 


We are in the market for 12,000’, #2 Common 
Siding. Pattern cog EY | Poplar, Bundled. 
Just so it meets with Rules of #2 Com- 

#ee S. B. Harward Lumber Co., Livingston, 
enn, 
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MACHINERY WANTED 





Size 3% x 24 or slightly smaller Hammer Shred- 
der to be used to grind waste from a Hard- 
wood Flooring plant. Give complete motor 
and hog specifications, age and previous 
usage, and whether or not it can be seen in 
operation. Offer with and without motors. Ad- 
dress Box P-38 American Lumberman, Inc. 





BUSINESSES FOR SALE 





Builders Supply, paint and coal business 
200,000.00 annual gross sales, showing ex- 
cellent profit. 4000 population in good farming 
area Michigan. Will sell equipment and in- 
ventory and lease buildings or will sell com- 
plete. Reason for selling. other interests. Ad- 
dress Box P-26 American Lumberman, Inc. 


LUMBER & DIMENSION 
FOR SALE 





Kiln Dried Douglas Fir Industrial Clears 
Standard sizes through 16/4 


Also 


Extension Ladder Rails 
Mouldings Cut Door Stock 
Millwork Blanks Step-Ladder Stock 
Inquiries answered promptly: 


Al Clements Lumber Co. 


P. O. Box 908 
Eugene, Oregon 


Phone 6-2531 TWX EG-049.U 


4 cars 6° Hardwood stacking sticks 3¢ each. 
Gaiennie Lumber, Box 1774, Shreveport. La. 





OLD ESTABLISHED LUMBER AND BUILDING 
SUPPLY YARD. Farming, industry and Lake 
Resort area, town of approximately fifty thou- 
sand population in Western Kentucky. beasen 
for selling—death of owner. Write Box P-27 
American Lumberman, Inc. 





FOR SALE: Retail Lumber and Coal Yard in 
northern Kentucky. Conveyors to dump truck. 
Good profitable yard. Will inventory. Address 
Box N-56 American Lumberman, Inc. 





Lumberyard in city of 320,000 population. 4!/, 
acres with Railroad siding. Plenty of ware- 
house and shed space. Owner wishes to re- 
tire. Wells Lumber Co., Inc., Toledo, Ohio. 


Lumber yard—the center of rapidly growing 
Ventura County, So. Calif. Approximately 4 
Ac.—3 Ac. black top. 2 warehouses, 90 x 45 
each. Office and sales room, 40 x 44. All in 
excellent condition. Interesting tax set-up. 
P. O. Box E, Somis, California 


FOR SALE 


Lumber yard with full equipment, machinery, 
trucks, land and buildings, located in good 
city near large popular lake, in Northern 
Indiana. Information and prices upon request. 

Call or see the 

Hall Realty Company 
W. A. Hall, Realtor 

Bluffton, Indiana 

Ott. Ph. 468 


Wholesale yard Lansing, Michigan. Offices 
and Warehouses—1000' of track siding with 
storage in-transit privileges. Land of very 
reasonable railroad lease. Warehouse busi- 
ness only for sale. Write Box P-39 American 
Lumberman, Inc. 


In one of best parts of east Central San Joa- 
quin Valley of California, old established 
lumber yard, in a prosperous growing com- 
munity under Central Valley project with area 
being developed: due to age of owner. In- 
quire: F. R. Frane, Orange Cove, California 


Are you interested in a good retai] lumber, 
hardware and building supply business that 
will net a good profit, in a fast growing resort 
area in orthern Lower Michigan? Plenty 
of room for expansion. $25,000.00 will handle. 
Address Box P-40 American Lumberman, Inc. 


Two Lumber Yards, nine miles apart. Central 
lowa towns of 1000. Sell or lease uipment. 
Owner wishes to retire. Address Box P-4| 
American Lumberman, Inc. 





MISCELLANEOUS FOR SALE 





CARPENTERS APRONS 
Write for prices and informatien. 


THE MINNESOTA SPECIALTY CO. 
Minneapolis, Minn. 


SERVICE FOR SALE: 30 years experience in 
Lumber, riqwooe and related items, Mould- 
ings. Oak Flooring, etc. Cypress, Yellow Pine, 
etc. Boats, etc. mi-retired wholesaler and 
manufacturer with big and smal] mill connec- 
tions solicits your requirements to quote for 
shipments from manufacturer to ong Address 
Box N-56 American Lumberman, > 





SUILDING PropucTs MERCHANDISER 


USED MACHINERY FOR SALE 





FOR SALE 


We will be receivi new equipment from 
Ross and can - a, & sale and immediate 
delivery one Model 10H Ross lift truck at 
$4,175. Hydraulic side shift carriage 66”. Op- 
erator's guard, 72” forks can be cut down to 
any desired width. Lift height 28’. Ross will 
cut down towers if a lower height is required 
for clearance, on the 28’ pistons. Also avail. 
able: One Ross Model #6 with 16’ tower, fork 
length 42” standard with 60” extension, hy- 
draulic steering, operator's guard and heavy 
counterweights. Price $3,650 f.0.b. Chicago. 


HUSS LUMBER COMPANY 


1350 W. Fullerton 
Chicago 14, Ill 


FOR SALE: One (1) Johnson machine to manu- 
facture woven wire OW FENCE (wood 
slats) or CORN CRIBBING. together with 
paint, vat, electric motors, winder, etc. Good 
shape. Used last Fall. 


SECURITY FENCE & MPG. CO. 
8701 No. 3th St. 
Omaha, Nebraska 


FOR SALE 
1 used 137-M Woods electric 6” moulder, with 
1 set each of 2 round and 4 square heads 
and hoods. This machine purchased used by 
us from large piano company having con 
stant maintenance contracts on it. We desire 
to sell without having ever installed it, due 
to change in plans. Price: $6,500.00 
HUSS LUMBER COMPANY 
1350 Fullerton Avenue 
Chicago 14, Illinois 


FOR SALE 
HI SPEED SASH CLAMP 


Can be used on sash, frames, metal windows, 
furniture frames, any job requiring speed and 
accuracy. Almost brand new Black Bros. No. 
200 High Speed Pneumatic Sash and Frame 
Clamp. Excellent condition. 
Big Four Lumber Company 
7555 Bessemer Avenue 
Cleveland 27, Ohio 
Diamond 1-4000 


POR SALE 
V-60 Yates Resaw 60’ LH—tilt rolls. Practically 
new. Pilot wheel set works {for fractional saw- 
ing. V-belt drive 75 HP. Six 18 gauge saws. 
Last word for complete unit. 99,100.00. 


HUSS LUMBER COMPANY 


1350 W. Fullerton Ave. 
Chicago 14, Illinois 





TIMBER & TIMBERLAND 
FOR SALE 





2080 acres stock ranch and timber land, west 
ern Minnesota; priced $31,200; will run 350 
cows or 2500 sheep: well located: will consider 
trade; small properties preferred: may con 
sider warehouse or buildings that are well 
located. L. L. Spatiord, Box 184. Grand Rapids 
Minnesota. 





Mr. Lumber Dealer: 

a basic store fixture 
designed specifically to 
display and demonstrate 
building materials and 
related products. Tested 
and proved successful! 


Here’s a display fixture which 
revolves, and may be used with or 
without fins to give up to 192 sq. 
ft. of display area in just 32” di- 
ameter of floor space! 

A basic six-sided pylon unit 96” 
high, 16” wide and 32” deep you 
can use alone or in series as a sta- 
tionary unit, for open beam ceil- 
ing, floor-to-ceiling, and wall in- 
stallation; or mounted on casters 
to move anywhere in the show- 
room. 

Estimated price if bought at re- 
tail: $200.00 plus shipping. 

$y building it yourself, you can 
save more than $110.00, Complete 
plans, working blueprints, step-by- 
step instructions, materials and 
materials source list and details on 
modifications, only $8.75. Obtain- 
able by return mail from American 
Lumberman. Fill-in and post cou- 
pon today. 


e* merican Lumberman Dealer Service Dept. 
1390 NM. Clark 6t., Chicage 2, lilinels. 


Please send me postpaid the three blueprints and com- 
plete instructions for the retail lumber dealer py! nwa 
display fixture. | am enclosing $8.75. (Please & chee 
or money order.) 

Name 

Company 

Street 


Giewesmeessemeee SSS OO 
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WE HAVE YARDS 
AT THESE POINTS 
as well as 
TOLEDO, 
OHIO 


SAVE ON TRANSPORTATION 
OUR NEAREST POINT 


WEBSTER SPRINGS 
POST and RAIL 
op & SCREEN TYPE PICKET 
g RESIDENTIAL .? 


Wooo PRODUCTS CO., Toledo, Onic W 
\ 


WRITE for CATALOG ' 
@CLINCHBURG, VA, 
al 
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For lasting Beauty and Protection~— 


choose Se Ridge >, 


Decorator Styling and 
Superior Craftsmanship are 
carefully blended to 

bring you the finest in 
overhead doors! 


COMPANY 
JTH JUNCTION, N. J 


DOOR 


MONMO 


In ovr complete line, there is a Ridge Door for every home, taste and budget. 
Circle No. 79 on Coupon, page 92. 
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Jeffreys - McElrath 


VEU lio veaillil, icmetel ia... bf 


P.O. Box 137 — Tel. 3663 MACON, GEORGIA 


@ DOMESTIC AND EXPORT 
@ FABRICATED BOXES 
@ CRATES — PALLETS 
@ SOUTHERN HARDWOODS 
@ YELLOW PINE LUMBER 
@ OAK FLOORING 


Daily Capacity 300,000 feet 

Factory Locations 
Milt ville, Ga. 
Ark Ga 


Keesvilie, Va. 
¢ » Ral c 
Jackson, éo. 


Macon, Ga. 
Chase City, Ya. . 4. S. 
Oxford, N. C. 
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at j ast ! eece 
a painted shake with enduring qualities! 


fA ADD TO THE TIMELESS QUALITY OF WESTERN RED CEDAR THE 
ds MOST ADVANCED METHOD OF PREPAINTING .. THE RESULT. 
A SIDEWALL SHAKE THAT EMBRACES EVERY IM 
PORTANT BUILDING FEATURE, COLOR~ECONOMY 
—DESIGN QUALITY—ADAPTABILITY DURABILITY 
ALL THESE FEATURES ARE REPRESENTED 

BY THE NEW CAPITOL PAINTED SHAKE. 


T Teh DEALER INQUIRIES 
CAV UI INVITED 
‘ ‘| Write to: 
THE CAPITOL SHAKE COMPANY 
P.0. Box 134, North Sacramento, Calif 
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FOR INFORMATION ON 
“What's New” !tems 
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Mail to American Lumberman & duilding Products Merchandiser 


139 N Clark St. Chuago 2 Jil 
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° ti | d Ozark Oak Flooring Co., The . 
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PONDEROSA PINE — SUGAR PINE 


Trade Mark WHITE FIR 
DOUGLAS FIR INCENSE CEDAR 


Annual Production 60 Million 
High Altitude, Soft Textured Growth 
Modern Moore Design Dry Kilns 


Manufacturer and Distributor 


PAUL BUNYAN LUMBER CO. 


nepanes SUSANVILLE, CALIFORNIA ANDERSON, CALIFORNIA 
Sales Office at Susanville, California 
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| COLORS 


TO MATCH 


showroom design "TAGTURER'S. 
BUILDING MATERIAL ASBESTOS SIDING 


Reprinted from J mee Lumberman 
This booklet offers many new plans and ideas to 
hetp you build or remedel your showroom for ORN ERS MADE OF 


greater efficiency and sales volume. A case history 
study, it shows how lumber dealers in both large ALUMINUM 


r ; 

problem ef outmoded hewreoms Vom wie tind ® for ASBESTOS SIDING 
th b ‘ 

Le tht and emamuee. © LAP OR BEVEL SIDING sams “ 

AMERICAN LUMBERMAN, INC end Full De 

139 NO. CLARK ST., CHICAGO 2, ILL © WOOD SHINGLE SHAKES talls, Samples and 


Prie 
Se * PLYWOOD OR HARDBOARD 4 


' sa BUGHER MFG. CO. 


Address 


: 211 S. Main Street, Kokomo, Ind. 


4 L City, State 
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DIGABLED VETERAN Ralph Ferguson 
salesman award from Jimmy Conzelman 
vertising Co. and former football coach of the Chicago Cardinals. 
president of the Sales Executive Association of St 


is George Herpel 
which sponsored the award dinner 


Birmingham Salesman 
Gets Huttig Award 


Huttig’s distinguished salesman 
award was recently presented to 
Ralph Ferguson of the Birming- 
ham Sash & Door Co. Ferguson, 
a disabled World War II veteran, 
joined Huttig Sash & Door Co., 
Inc., St. Louis, Mo., in 1949 as a 
shop mechanic 

His enthusiasm and persever 
ance were so great that he was 
accepted in the Huttig sales train 
ing program and since he’d al 
ways wanted to be a salesman, he 
was assigned a territory with the 
Birmingham Sash & Door Co. in 
1952. His sales record since that 
time has been one of outstanding 
Success, 


L.O.F. Glass Fibers 
Names Distributors 


The following distributors of a 
glass fiber blanket for home insula- 
tion have been named by L. O. F. 
Glass Fibers Co., Toledo, Ohio. 

Builders Specialties, Pawtucket, 
R. I.; Standard Supply & Distribu- 
ting Co., Inc., Dallas; Mehaffy Bur- 
meister, St. Louis; Customflex, To- 
ledo; Hyde Sales Co., New Orleans: 
Waggoner Insulation Co., Ine., 
Cleveland; Pennsylvania Supply Co., 
Harrisburg; Claredon, Inc., Detroit: 
Insulation Engineers, Inc., Minne- 
apolis, and Lumber Dealers Service 
& Supply Co., Milwaukee 


94 


(center) receives Huttig distinguished 


the main office will also do all pur- 
chasing for the company and specialize 
in national direct-mill sales. The main 
office has added the services of Herbert 
Oppenheim in the softwood plywoods 
department and Arthur Sweet in the 
hardwoods department. , 


Dowson-Fleishman Lumber Com- 
pany, with offices in the Carssow Build- 
ing, Lewiston, Ida., was _ recentl 
organized by H. G. Dowson and J. M. 
Fleishman. The new company is hand- 
dling a general wholesale lumber busi- 
ness in all western forest products. 
... T. R. Coffin, president of Con- 
tinental Lumber Co., Chicago, an- 
nounces the appointment of Z. P. 
Klikun to the position of treasurer. 
... M. L. MeCreery, general manager 
of Michigan Wholesalers, Inc., re- 
ports that Joseph Rauch has been ap- 
pointed territory representative in 
the western Ohio area. 


Lumbermen’s Merchandising Corpo- 
ration reports the election of Robert C. 
Fraunberger as president and general 
manager with headquarters at 1612 
Market St., Philadelphia, Penna. He 
succeeds 8S. S. Waters, Jr., who re- 
mains as chairman of the board of di- 
rectors. Over 20 years old, this Phila- 
delphia corporation serves lumber 
(left), vice-president of D’Arcy Ad dealers in 14 eastern states. 

Looking on 
Louis, 

The Great Lakes Distributing Corp., 
South Bend, Ind., has named Joseph F. 
Dillon general manager of the corpe- 
ration and he will also continue as a 
director and secretary-treasurer. 
Thomas Nusbaum was named sales pro- 
motion manager of the millwork de- 
partment. Mark Hoover recently joined 
the Great Lakes organization as gen- 
eral sales representative of the Lo- 
gansport, Ind., branch. 





Wholesaler Shorts 





Ben Franklin Lumber Company has 
reopened offices in the MeCormick 
Building at 332 8. Michigan Ave., 
Chicago, where the company was lo 
cated before moving to the South Side 
in 1936. The redwood distributing 
warehouse at 9410 Kenwood Avenue is 
being retained to serve lumber deal- 
ers in the Chicago Metropolitan area. 
. . . Midwest Plywood Company, with 
warehouses and offices in four Michigan 
and Ohio cities, has established a 
headquarters office at 10123 Lyndon 
Ave., Detroit. Supervising the activi- 
ties of its branch sales organizations, 


Marsh Wall Products, Inc., manu- 
facturer of Marlite plastic-finished 
hardboard paneling, has opened a new 
warehouse in Dallas, Tex., to serve 
the company’s southwest division ter- 
ritory. The one-story brick building at 
8908 Chancellor Row was erected to 
meet the needs of a growing market 
for Marlite. 


Reserve Supply Officials Visit J-M Plant 


Re- Reserve Supply Company officials 
who made the trip were John H. Giles, 
president and director, St. Paul, and 
directors Mark H. Alexander, N. S. 
Alexander Lumber Co., Owatonna, 
Minn.; H. S. Horton, Standard Lumber 
major suppliers Co., Winona, Minn.; E. E. Homstad, 
The directors, whe are Z Homstad Lumber Co., Black River 
, execu . : , 

tives of firms in St. Paul, Minne- Falls, Wis.; A. N. Justus, Justus Lum- 
Hopkins, Minn.; Charles 


apolis and other cities in Minne- ber Co., 
sota and Wisconsin, boarded a Lampland and J. R. Randall, Reserve 


Johns-Manville plane in Minne- Supply Co; J. E. Slagel, Sawyer- 
apolis and were flown to Mil- Cleater Lumber Co., Minneapolis; 
waukee, where they were met by Loren E. Solum, Lampert Lumber Co., 
J-M plant officials and taken to St. Paul, and A. W. Vye, Erickson- 
Waukegan. Halleson-Vye Co., Wheaton, Minn. 


Officers and directors of 
serve Supply Co., St. Paul, Minn., 
lumber and building materials 
wholesalers, combined a recent di 
rectors’ meeting with a flying visit 
to the Waukegan, IIl., Johns-Man 
ville plant, one of the company’s 
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" for BIRCH * ASH * LAUAN * and other hard- 
wood plywoods in standard or cut-to-size 
specifications. 


Your orders get attended properly here. High level inventories make 

millions of feet available for immediate shipment, 14 conveniently 

®t located. warehouses with experienced personnel and efficient equipment 
13 wea hand to promptly service your requirements with quality materials. 
th i wb delivery by company-owned trucks or CL or LCL shipment 
ah : ra st mills. Mixed carloads of lumber and plywood are 


~ a 


IN tock FOR YOUR SPECIFIC NEEDS 
Bir 


WESTERN POPLAR 

WESTERN CEDAR—Sliced 
FIR-——Ext. of int, 
PLASTIC-FACED PLYWOODS 
EVERSIDE BEVELED SIDING 
HOMASOTE PRODUCTS 
PLY-VENEER 
WOODTAPE—Plywood Edging 
BEV-L-EDGE SHAKES 
HARDBOARDS—All Grades 
EVERMARINE NON-SKID DECKING 
PLASTIC LAMINATES 
THEBOARD——All Colors 
ASPHALT BACKER BOARD 
FIBER GLASS INSULATION 
CREZON Panels 


The akove is only a ‘partial listing of our stock. 
AND PLYWOOD NEEDS 








Circle No. 49 on Coupon, page 92. 





FORMIca’ Sells Additional Profit 
Items for Goulet’s Plywood Mart 


The sale of Formica sheets in Goulet’s Plywood Mart of 


Skokie, Illinois, is typical of most retail dealers selling 
Formica for on-the-job application. 

Larry Goulet finds that practically every sheet of Formica 
sold is not only profitable in itself, but leads to related 
selling of plywood, adhesives, moldings and table legs. 
Mr. Goulet says, “| was offering competitive material, but 
most everyone asked for genuine Formica. Because of the 
demand created by your tremendous merchandising pro- 
gram, | decided Formica was a must for my store.” 

May we have a Formica representative give you dollars and 
sense information on the profit opportunities of selling 
Formica? 


Write FORMICA Corporation, 
4501 Spring Grove Ave., Cincinnati 32, Ohio 


Customers buy Formica because it is 


i " i 
a brand name they know and trust Casulg mda 


DEMAND THIS CERTIFICATION ‘m FORMICK 


We protect this faith in our product tue Off wits LOTS OF 
by certifying every sheet witha 
wash-off Formica marking. It is for 


your protection and guarantee that you 


are getting genuine Beauty Bonded Formica Seeing is believing. If this wash-off identification is not on the surface, it's not FORMICA 
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